
While live cattle futures dipped back below the $200 mark over the 
week, analysts point to potential market corrections ahead as packers 
cut production and boxed beef prices adjust to seasonal demand.

Live cattle futures were several dollars lower. The February contract 
lost about $5 to close at $199.55, and the April contract also lost about $5 
to close at $196.52.

“CME cattle futures had become oversold on most technical indicators 
and have staged a recovery rally today,” Cassie Fish, market analyst, wrote 
on Thursday in The Beef. “Live cattle futures managed to 
hold their 2025 low, rallying back from the brink this week.”

Cash trade through Thursday was light, totaling about 
20,000 head. Live steers sold from $202-203, and dressed 
steers sold from $320-321.

“Scattered bids are currently being offered in the cash 
cattle market, but aside from the light movement that we 
saw earlier this week in the South—the market hasn’t 
traded any more cattle,” wrote ShayLe Stewart, DTN livestock 
analyst, in her Thursday comments.

Cash trade for the week ending Feb. 9 totaled 72,948 head. 
Live steers averaged $207.19, and dressed steers averaged 

$327.19.
Slaughter through Thursday totaled about 454,000 head, compared to 

476,000 head a week earlier. Total slaughter for that week is estimated at 
584,000 head. Actual slaughter for the week ending Feb. 1 was 601,785 
head. The average steer dressed weight was 952 lbs., 4 lbs. above a week 
earlier.

“Even though packers have bought cattle cheaper this week than last 
week by about $4/cwt, red ink has forced companies to slash production 

even further this week, the 
weekly slaughter estimated 
now at 564k head com-
pared to 608k a year ago 
See MARKETS on page 43

Market sees volatility amid shifting demand
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INSIDE WLJ

ANGUS FEATURE — This special 
breed edition celebrates the Angus 
legacy, showcasing award recipients 
and industry changemakers.
ASI FEATURE — Look no further for 
our annual  American Sheep 
Industry Association feature with 
special focus on issues at the 
forefront of the sheep industry!
A LOOK BACK IN HISTORY
“Set to be implemented in April, 
legislation passed by the Colorado 
Legislature last year would have the 
effect of trampling the property 
rights of farmers and ranchers in 
Colorado. The Legislature had voted 
last year to allow the Colorado Oil 
and Gas Conservation Commission 
to craft new rules which would 
better protect wildlife and public 
health, but now that the rules have 
been released, landowners and gas 
developers are crying foul,” wrote 
Tait Berlier, WLJ editor, in the Feb. 
23, 2009, WLJ issue.
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National Park Service
Cattle ranchers in New Mexico argued in an appeals court that the southwestern willow flycatcher should not be listed 
under the Endangered Species Act.
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WEEK ENDING: 2-13-25

CME FEEDER
$275.73

DRESSED STEERS
$320.30

LIVE STEERS
 $202.92

— Argue not a valid  
subspecies

Oral arguments were heard in 
the U.S. District Court of Appeals 
for the District of Colombia on Feb. 
3 regarding the U.S. Fish and Wild-
life’s (USFWS) listing of the south-
western willow flycatcher on the 
Endangered Species Act (ESA). 

The New Mexico Cattle Growers’ 
Association (NMCGA) contends 
the bird is not a valid subspecies 
and the broader willow flycatcher 
species is not protected under the 
ESA. The suit filed in 2021 further 
asserts that USFWS often makes 
decisions without clear, data-driv-
en standards, such as determining 
whether a population qualifies as 
a “subspecies” under the ESA. This 
lack of clear standards is a cause 
for concern, as it can lead to arbi-
trary and unsupported regula-
tions, such as the endangered list-
ing of the southwestern willow 
flycatcher, impacting ranching 
families, the group said. 

Pacific Legal Foundation attor-
ney Charles Yates, representing 
NMCGA, said they are not request-
ing the court to order the delisting 
of the species. Instead, they are 
urging the court to send the matter 

back to USFWS for a new rulemak-
ing process that applies a consis-
tent and reasonable standard, ac-
cording to Politico

Background
In 1995, USFWS listed the 

southwestern willow flycatcher 
as an endangered subspecies. In 
2013, the agency designated 
1,227 stream miles and 208,973 
acres as revised critical habitat 
for the bird. The flycatcher is a 
small, neotropical migratory bird 
that breeds from May to Septem-

ber in riparian habitats across 
the southwestern U.S. including 
parts of California, Nevada, Utah, 
Colorado, Arizona, New Mexico 
and Texas.

See FLYCATCHER on page 24

Ranchers fight southwestern willow flycatcher listing

— Making genomic  
predictions

The U.S. sheep industry is built on 
a foundation of diverse breeds, each 
adapted to specific environmental 
conditions and management sys-
tems. 

From fine wool to long wool, hair 
to dairy, and all in between, genetic 
diversity enables producers to select 
animals best suited for their produc-
tion goals. However, balancing uni-
formity for consistent production 
with maintaining enough genetic 
variability for resilience and adapt-
ability remains challenging. 

The Sheep GEMS project—GEMS 

stands for Genetics, Environment, 
Management and Society—aims to 
address these challenges by incorpo-
rating genomic technologies into 
breeding programs, enhancing sus-
tainability and improving genetic 
evaluation tools.

Sheep GEMS has been underway 
for about two years and has gener-
ated valuable insights into sheep ge-
netics. Scientists at the Dale Bumpers 
Small Farms Research Center, the U.S. 
Meat Animal Research Center and 
the U.S. Sheep Experiment Station are 
collecting data on Katahdin, Polypay, 
Rambouillet and Suffolk breeds. The 
project has partnered with the Na-
tional Sheep Improvement Program 

(NSIP) and recruited 45 NSIP flocks 
to gather similar data, ensuring that 
findings are applicable across pro-
duction systems.

A key aspect of Sheep GEMS is 
understanding and defining critical 
traits that contribute to an animal’s 
overall performance of robustness 
and climatic resilience.

Sheep GEMS focuses on robust-
ness traits such as lamb survival, 
udder health and resistance to gas-
trointestinal parasitism. Researchers 
evaluate lamb survival through birth 
weight, early postnatal survival and 
survival to weaning. Udder 

Advancing strategies for a 
resilient sheep industry

See SHEEP GEMS on page 39
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— PLC applauds orders
Newly confirmed Secretary of 

the Interior Doug Burgum wasted 
no time in taking action following 
his Senate confirmation. On his 
first day in office, Burgum signed 
six new secretary’s orders that fo-
cus on American energy indepen-
dence and the stewardship of the 
country’s public lands and re-
sources. 

“We are committed to working 
collaboratively to unlock Ameri-
ca’s full potential in energy domi-
nance and economic develop-
ment to make life more affordable 
for every American family while 
showing the world the power of 
America’s natural resources and 
innovation,” Burgum said.

The six orders intend to en-
hance efficiency and innovation 
across the Interior, reduce regula-
tory burdens and restore eco-
nomic certainty to industries that 

utilize public lands.
“For too long, regulatory uncer-

tainty has put ranchers, energy 
producers and rural communities 
on unstable footing,” the Public 
Lands Council (PLC) said in a 
Weekend Roundup e-newsletter. 
“The pendulum swing of regula-
tions has created unnecessary 
economic risk, and these new 
orders represent an opportunity 
to restore balance.”

• Unleashing American 
energy.
Secretary’s Order 3418, “Un-

leashing American Energy,” en-
courages energy exploration and 
production on federal lands and 
water. The order immediately ter-
minated all actions under the ex-
ecutive orders President Donald 
Trump revoked and will mandate 
a review of all agency actions that 
could burden the development of 

New Interior secretary 
lays out energy orders

See INTERIOR PLAN on page 30
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It’s cold outside, but the 
market is hot!

At the time of writing this 
column, the temper-
atures have been bru-

tally cold in my home state of 
Montana. After a relatively 
mild, dry and warm fall and 
start of winter, Mother Nature 
showed up with a vengeance 
and reminded us of what win-
ter is. Temperatures have dipped down to over 30 
below zero and areas are reporting having multiple 
feet of snow. No doubt this has made feeding cows a 
daily struggle and those with heifers calving are in a 
full-on battle to keep calves alive, let alone with full 
ears and tails. Good equipment, facilities and plans 
are worth their weight in gold.

Despite how extremely cold it is outside, the cattle 
market is extremely hot! Producers will be rewarded 
for all the hard work they are putting in this Febru-
ary when the time comes to market these calves. At 
the beginning of the month, CattleFax gave its annu-
al report to the attendees of the CattleCon conven-
tion in San Antonio, TX. Mike Murphy, CattleFax 
chief operating officer, provided some forecast num-
bers for 2025. Projections for the fed steer price are 
flirting with the $200/cwt mark with the 2025 pro-
jections at $198/cwt. This is a $12/cwt increase from 
2024! Accordingly, all classes of cattle are projected 
to be higher in 2025 with the 800-pound steer price 
projected to average $270/cwt, the 550-lb. steer 
price projected to average $340/cwt, cull cows at 
$140/cwt and bred cows at an average price of 
$3,200 per head. It appears the strong market we all 
experienced in 2024 is going to keep the momentum 
going into 2025.

Another bright spot highlighted by CattleFax was 
margins for the cow-calf producers. Those of us who 
make a living off the grass know that despite the fact 
of record prices recently, we are also experiencing 
record input costs. Margins have been slim for pro-
ducers as it’s simply a matter of more money in and 
more money out to keep these ranches going. How-
ever, CattleFax expects margins to be stronger in 
2025 for this sector of the industry as inputs have 
seem to stabilized following the huge runups since 
2020. Inflation and inputs are expected to be more 
predictable and manageable in 2025.

Even with these rosy scenarios playing out, I do 
not think this is a time for cattle producers to be 
lackadaisical in their management decisions. Ex-
plore risk management decisions that can be bene-
ficial to our operations. The opportunity to utilize 
the Livestock Risk Protection program should be 
looked at and understood thoroughly to see if that 
can help mitigate risk from potentially large market 
fluctuations. Another option is to take advantage of 
summertime video auctions to forward contract 
your calves if you have load lots to market. If the op-
portunity exists to wean your calves, it really paid off 
for producers this year. 

Another valuable part of every cattle producer’s 
herd is using good genetics. Maybe this market can 
give you the opportunity to purchase a higher quali-
ty bull that will help improve your herd in the future. 
The final piece of advice I will give is to make sure to 
take a holistic look at your finances and make sure 
you have your tax planning, debt payoff, compensa-
tion and all other financial factors in place this next 
year. Heck, maybe there will be enough left over to 
take your family on a vacation!

Looking into the future and predicting what this 
market might be like beyond 2025 is more of a 
stretch. The cattle cycle used to be more predictable 
with how producers would react with higher mar-
kets. I firmly believe that the movements of the cat-
tle cycle are not going to follow the same trends as 
the past. Talking with producers and watching their 
marketing decisions has seen more heifer calves be-
ing sold into the market with the majority going on 
feed to make up for the fewer number of steers 
available to fill feedlot pen space. Replacement heif-
ers are being kept, but not at the rate needed to re-
build cattle numbers. Dispersions are still happen-
ing at record rates. Who can blame a rancher who is 
nearing retirement with no family to take over the 
place for taking advantage of these prices?

All in all, it looks to me like the 1% decrease in 
beef cattle numbers we have comparing 2025 to 
2024 is real and we will have a hard time increasing 
supply enough to drive the market down to unprof-
itable levels. Keep your chin up if you are battling 
through snowbanks to keep the cows fed and know 
the extra effort you are putting in to keep those 
calves warm and dry is worth it. Stay safe, stay warm 
and safe travels. I hope to see you all down the road 
at a bull sale this spring. — DEVIN MURNIN

CCOMMENTSOMMENTS
2

MURNIN

Way back in 1968, my steer got beat out 
for grand champion by a 775-pound An-
gus that could have walked under your 

dining room table. That was when they posed critters in deep 
straw to make them look shorter and dumpier for photos.

My Dad didn’t cotton to that trend, because he was selling 
beef in halves and quarters and the cutout yield was terrible 
on those short, dumpy things.

I mention this because that was the cattle population that 
was used to develop the yield grade formula that we use today. 
Our national herd is a tad different now.

At NCBA’s Live Cattle Marketing Committee meeting, John 
Stika of Certified Angus Beef and Blake Foraker of Texas Tech 
University gave updates on red meat yield research, working 
to update the yield grade formula to properly assess the mod-
ern beef animal. The goal is to improve yield grading’s ability 
to accurately project actual yield, to enable cattlemen to get 
paid for what the carcass is yielding, the packer to know better 
what he is getting and, importantly, to keep getting the carcass 
quality that has made the consumer willing to pay record 
prices for our product. Incidentally, CattleFax reported that 
beef demand is at its second highest level in 37 years, with 
retail prices at all-time records.

The initial research is examining the data we already have, 
with the tools that we’ve been using. For example, KPH (kid-
ney, pelvic and heart fat) has very little correlation with exter-
nal fat in today’s cattle. One of the questions will be whether 
we should remove that from the equation completely.

There is a Red Meat Yield Working Group, funded by the 
Beef Checkoff, consisting of 30 people from the cow-calf, 
feeding, processors, academics, technology providers and 
beef merchandising sectors of our production chain. They are 
examining existing data, formulating new questions and then 
determining which questions are worth pursuing.

KPH varies from 1.5-6% of carcass weights. One goal is to 
reduce the 40% variation in yield grade. The group expects to 
finish the project in three to five years.

Foraker pointed out that while we are producing four times 
the number of Prime carcasses of a few years ago, we are also 
back to getting a lot of yield grade (YG) 4s and 5s. What kind 
of balance can we get between external fat and marbling? The 
formula we’ve been using is based on fat thickness at the 13th 
rib, carcass weight, KPH and ribeye area.

The original research involved 162 head, three-quarters of 

whom yielded under 600-lb. carcasses. Foraker showed a plot 
graph of yield grade versus cutout value that had dots scattered 
everywhere. To get that premium for Prime and high Choice, 
we’re producing a lot of fat to get high quality and high yield. 
We’re not accurately describing what we’re getting.

They are also utilizing CT scans to determine composition. 
For the packer, red meat yield is the weight of subprimals that 
go into the box. Retail yield is trimmed cuts. Workers trim 
carcasses differently, which is one source of variability. What 
correlation is there between the CT scans and red meat yield? 
What effect does the shape of an animal have on correlation 
to red meat yield? The project is also determining ways to 
augment data and use “virtual cutting.” They are using AI 
techniques to process 100 head, projecting results across 
10,000 head. Is the way we cut carcasses today the only best 
way?

The Q&A elicited another nugget: ribeye area doesn’t cor-
relate to overall muscling like it once did. Other considerations 
involve beef-on-dairy crosses and how beta agonists change 
the comparison.

The outlook for working with the expected-to-be-confirmed 
USDA Secretary Brooke Rollins looks promising, as does a 
new chairman on the Senate Ag Committee and returning 
chair on House Ag. The only cautionary notes on personnel 
were regarding some Department of Health and Human 
Services appointments. RFK Jr. could be helpful or a problem, 
depending on where he concentrates his fire. 

The Dietary Guidelines Advisory Committee shifted vio-
lently away from its trajectory all through the process to a 
startling report sent to the secretaries for review. The bias 
against red meat suddenly took flight, for reasons that can 
only be guessed at. There is much to do to keep that bias out 
of the final recommendations, NCBA’s Sigrid Johannes said.

Three factors that could ruin our good times: Senate Major-
ity Leader John Thune (R-SD) and Sen. Cory Booker (D-NJ) 
have reintroduced a mandatory country-of-origin labeling 
bill, lengthy tariffs could disrupt our export market and JBS 
has proposed a non-admission settlement with R-CALF and 
National Farmers Union. — Steve Dittmer, WLJ columnist

(Steve Dittmer is the author of the Agribusiness Freedom 
Foundation newsletter. Views in the column do not neces-
sarily represent the views or opinions of WLJ or its edito-
rial staff.)

DDITTMER’S ITTMER’S TTAKEAKE RED MEAT YIELD PLUS 
POLITICAL NEWS

GGUEST UEST OOPINIONPINION NEW INVESTMENTS IN 
YOUR FAMILY BUSINESS

The beginning of the year offers a chance to reflect on what 
went well over the last 12 months. It also brings opportunities 
to make your family business measurably better. This year, 
commit to a range of investments in key people, financial 
knowledge and future transitions. Specifically, think about 
those investments in terms of mental or emotional energy, 
conversations and planning efforts.

• Invest in people. 
“People” in this case means your family members or key 

staff, and two types of investments warrant your consideration. 
The first is developing others, including coaching, mentoring 
or teaching them. It involves sharing your wisdom, encourag-
ing them to grow or bringing them along in understanding 
some of your daily activities. Identify a person close to you 
and invest in making them better in some way.

The second kind of investment in people is repairing or 
improving relationships. We all have places in our lives where 
the connection we have with a family or team member is not 
as good as it could be. Perhaps a past conflict or misunder-
standing damaged your relationship. Maybe you find their 
personality, communication or work style frustrating. 

But, if you can improve the bond, even a little, it will improve 
your perspective on life and your feelings about the workplace. 
It will have a noticeable and positive impact on your day, and 
improve the morale of those around you, as others often feel 
the tension between two people.

• Invest in financial knowledge.
My nonagricultural friends marvel at all the subjects a 

farmer or rancher must know to run a successful business. 
Animal science, agronomy, equipment repair, engineering 
and construction, human resources, commodity marketing, 
finance, Farm Service Agency programs—the list goes on. 
Improving your knowledge in any of these areas will be help-
ful to the business, but one specific topic in which all agricul-

ture business owners can improve is their financial knowl-
edge.

Between cash and accrual accounting, grain or livestock 
raised and sold over multiple years, deferred income and 
prepaid expenses to manage taxes, multiple entities and 
complex ownership structures for liability protection and 
estate planning, knowing where you stand financially is no 
small chore. 

Spend some time and mental energy developing a clearer 
picture of your financial performance. Meet with your lender 
and accountant, perhaps together, to walk through their ob-
servations and set clear financial goals for the coming year. 
You will gain a clearer idea of how to make your business 
stronger.

• Invest in future transitions. 
Almost all farms and ranches face an impending genera-

tional transition. If the younger generations return, the man-
agement of the company will need to be handed off. Even if 
they don’t return, ownership of land will likely be passed on 
to them. If neither management nor ownership transition will 
occur, then a different set of plans around retirement and 
asset sales is relevant.

This year, take a step toward clarifying future transitions. 
Talk with your spouse, your adult children or your sibling 
business partners about your future. Identify tasks you should 
hand off. Update your last will and testament, or have your 
attorney review your estate plan. You and your family mem-
bers will have more peace of mind knowing you’ve done what 
you can to smooth the succession of activities or assets.

Commit to investments in areas you know will produce a 
return for your family and business. If you invest in people, 
invest in financial knowledge and invest in future transitions, 
you will look back a year from now and be proud of all you 
achieved. — Lance Woodbury, DTN farm business adviser
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Local water managers in 
Tulare County, CA, may have 
prevented a disaster  

On the afternoon of Thurs-
day, Jan. 30, an announce-
ment by the U.S. Army Corps 
of Engineers that it was set to 
immediately begin dumping 
water from dams at Lake 
Kaweah east of Visalia and 
Lake Success near Porterville 
sent farmers downstream 
scrambling to prevent floods. 

“It was a scary moment,” 
said Tom Barcellos, president 
of the Lower Tule River Irriga-
tion District, who owns a 
dairy and grows pistachios 
and other crops in Tulare 
County.

The Army Corps told local 
water authorities the dams 
would release water into the 
Kaweah and Tule rivers at 
“channel capacity,” the maxi-
mum flows allowed in the 
rivers. 

Alexandra Biering, a water 
policy expert and director of 
policy advocacy for the Cali-
fornia Farm Bureau, said she 
had never seen anything like 
it. “There is a huge danger to 
the downstream public,” 
Biering said of making un-
scheduled releases of that 
magnitude. 

“The communities and the 
cities typically could flood 
with that much flow,” said 
Dave Van Groningen, who 
grows walnuts and other tree 
crops near Visalia.

The dams, which hold run-
off from the southern Sierra 
Nevada mountains, usually 
release water in the winter 
only when flood control 
space is needed in the reser-
voirs. And the releases are 
coordinated days or weeks in 
advance with local officials 
and water managers. But it 
has been a dry winter in the 
southern Sierra, posing little 
risk of flooding, and water 
managers said they were 
given only an hour’s notice 
before the dams would be 
thrown wide open.   

“That’s going to put people 
in a panic a little bit,” said 
Blake Wilbur, a dairy farmer 
who grows forage and tree 
crops west of Tulare. 

“The window was just way 
too short,” Barcellos said. 

Cities need time to warn 
homeless people to clear the 
channels, he said. And irriga-
tion districts need to remove 
debris and pull out boards 
that divert water from canals 
into irrigation ditches. 

“With all the checks and 
blocks in place, if you turn 
that much water into the 
river at once, it’s going to blow 
out the banks,” Barcellos said. 
“That could flood surround-
ing farmland. It could flood 
the little groups of rural hous-
es that are along the banks.” 

Irrigation district staff pre-
pared to work through the 
night removing the irrigation 
blocks. Barcellos, who owns 
an excavator company, 
worked alongside his opera-
tors Thursday stationing 
heavy equipment at critical 
sites along the Tule River, 
“just in case debris came 
down and created any prob-
lems,” he said. “It was all 
hands-on deck from every 
facet that you can imagine.”

Meanwhile, water manag-
ers were working the phones 
trying to get someone to in-
tervene.   

“A lot of folks were talking 

with Washington, D.C.,” Aar-
on Fukuda, general manager 
of Tulare Irrigation District, 
said in an email. “We don’t 
know who actually was called 
to get the release dialed back.” 

Eventually, the evening of 
Jan. 30, the Army Corps 
agreed to delay the releases 
until the following morning 
and to scale them back to less 
than a third of channel capac-
ity. 

“Farmers in Tulare County 
are really fortunate that they 
have exceptional local water 
managers who were able to 
advocate for themselves,” 
Biering said. Had they not 
managed to get the releases 
dialed back, she said, “it 
would have been potentially 
quite disastrous.”

According to federal data, 
from Friday, Jan. 31, through 
Sunday, Feb. 2, the dams re-
leased around 6,700 acre-feet 
of water, lowering water levels 
by about 2% in each reservoir.  

The water has stopped 
gushing, but farmers, water 
managers and elected repre-
sentatives continue to seek 
answers about why it was 
released. 

“Everybody is very con-
fused,” Wilbur said. “We’re all 
kind of picking up the pieces, 
trying to figure it out.”

President Donald Trump 
has appeared to take credit 
for the decision and to cele-
brate the Army Corps’ re-
leases. On Jan. 31, Trump 
posted on social media a 
“photo of beautiful water flow 
that I just opened in Califor-
nia.”

The Army Corps did not 
respond to questions from Ag 
Alert about what was 
achieved by releasing water 
from Lake Kaweah and Lake 
Success. Gene Pawlik, a 
spokesperson at the Corps’ 
Washington, D.C., headquar-
ters, said in an email to the 
news site SJV Water, which 
first reported the incident, 
that the water was released to 
help fight wildfires. 

During the past month, as 
fires raged in Los Angeles and 
reports emerged that fire hy-
drants in the city ran dry, 
Trump blamed the tragedy 
on California’s “disastrous” 
management of its water re-
sources, conflating issues 
related to urban water sys-
tems with environmental 
rules that have prevented 
more water from being 
pumped through the Sacra-
mento-San Joaquin Delta to 
farms in the San Joaquin Val-
ley. 

In his first days in office, 
Trump signed an executive 
order directing federal agen-
cies to override state policies 
and rescind endangered spe-
cies protections to provide 
more water to farms and cit-
ies, repeatedly urging state 
leaders to “turn on” the water. 

“Consistent with the direc-
tion in the Executive Order on 
Emergency Measures to Pro-
vide Water Resources in Cal-
ifornia, the U.S. Army Corps 
of Engineers is releasing wa-
ter from Terminus Dam at 
Lake Kaweah and Schafer 
Dam at Success Lake to en-
sure California has water 
available to respond to the 
wildfires,” Pawlik said in his 
email, which was provided to 
Ag Alert. By then, the fires 
were almost entirely con-
tained.

During a press briefing 
Monday in the Oval Office, 
Trump said he sent Richard 
Grenell, his envoy for special 
missions, to “turn on the wa-
ter” in California. “We turned 
it on,” the president said, ap-
parently referring to the dam 
releases in Tulare County. “It 
was on three days ago. You 
probably saw.” Later in the 
briefing, Trump said, “It’s a 
great thing. It’s too bad they 
didn’t do it themselves. I had 
to do it, and it was not easy. 
We did it in a very rough way.”

The water released from 
the dams did not go to Los 

Angeles. Lake Kaweah and 
Lake Success hold snowmelt 
that is owned by San Joaquin 
Valley farmers and stored in 
the reservoirs during winter 
so that it can be used for irri-
gation in the summer. 

In the winter, “We need as 
much water at the top of the 
hill as we can possibly keep 
there,” Wilbur said.

Barcellos estimated the 
water the Army Corps 
drained from the reservoirs 
may cost farmers a couple 
days of summer irrigation. 
“That sounds like it isn’t 
much, but it’s enough,” he 

said, referring to the intense 
demand for water in dry years 
in the San Joaquin Valley. 

“Everybody is in sync in 
frustration,” Van Groningen 
said. 

Much of the water released 
by the Army Corps was di-
verted into basins managed 
by irrigation districts to re-
plenish the region’s aquifers, 
with some farmers also tak-
ing water for on-farm ground-
water recharge and for mini-
mal winter irrigation needs. 
“It was all used efficiently,” 
Barcellos said. “However, we 
would have preferred to have 

had it in June or July.”
Farmers said the episode 

did not diminish their ap-
preciation for the president’s 
stance on California water 
issues. “He understands that 
we need more water,” Van 
Groningen said, referring to 
Trump’s support for pump-
ing more water through the 
delta to supply farms. Going 
forward, he added, “There 
has to be a little more educa-
tion or reliance on local peo-
ple here.” — Caleb Hampton, 
Ag Alert assistant editor, 
California Farm Bureau 
Federation

Army Corps dam releases sent CA farmers scrambling
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— Wool production 
lower

The U.S. sheep and 
lamb industry saw a mod-
est uptick in numbers, ac-
cording to the latest Sheep 
and Goats inventory re-
port from the USDA’s Na-
tional Agricultural Statis-
tics Service (NASS). As of 
Jan. 1, the nation’s flock 
grew by 20,000 head—a 
0.4% increase—to reach 
5.05 million head.

Tyler Cozzens, Live-
stock Marketing Informa-
tion Center director, told 

WLJ the increase marks 
the first year-over-year 
gain in inventory since 
2016 when the flock grew 
by 25,000 head (0.5%) to 
5.27 million head. While 
the latest increase is slight, 
it signals a potential shift 
in an industry that has 
faced years of declining or 
stagnant numbers.

While most states main-
tained steady sheep popu-
lations, several experi-
enced notable shifts in in-
ventory. Texas, the nation’s 
largest sheep-producing 
state, saw a 5% increase, 

bringing its total flock to 
670,000 head. Other states 
posting gains included Io-
wa (3.9% to 161,000 head), 
Utah (4% to 280,000 head), 
Montana (2.8% to 185,000 
head), Ohio (2% to 145,000 
head) and Nevada (8% to 
65,000 head). Michigan al-
so recorded a 4% increase, 
while Utah and Ohio saw 
modest increases of 3.7% 
and 1.4%, respectively.

Conversely, Wyoming’s 
sheep population declined 
by 6% to 300,000 head, and 
South Dakota saw a 2.4% 
drop to 205,000 head. Other 

declines were reported in 
Arizona (down 10% to 
95,000 head), Nebraska 
(down 5% to 74,000 head) 
and Missouri (down 3%). 
Meanwhile, flock numbers 
in California (510,000 
head), Colorado (405,000 
head) and Idaho (235,000 
head) remained unchanged 
from the previous year.

The breeding sheep in-
ventory saw a minor in-
crease to 3.68 million 
head, with replacement 
lambs holding steady at 
635,000 head. Notably, 
the number of ewes aged 

1 year and older rose to 
2.88 million head.

However, market sheep 
and lambs saw a more sig-
nificant shift, increasing 
by 1% to 1.37 million head. 
In terms of weight distri-
bution, the number of 
market sheep and lambs 
over 105 pounds remained 
stable at 465,000 head. 
However, market lambs 
weighing 65-84 lbs. slight-
ly increased, rising from 
195,000 head in 2023 to 
195,500 head in 2024.

One notable change was 
the lambing rate, which 
climbed by 3% to 106 
lambs per 100 ewes, sig-
naling improved repro-
ductive efficiency. The to-
tal lamb crop in 2024 
reached 3.04 million head, 
a slight increase from 2023.

The report also noted 
that for the first time, 27% 
of all sheep and lambs in 
the U.S. are hair sheep or 
wool-hair crosses, ac-
cording to the American 
Sheep Industry Associa-
tion (ASI).

“We have long standing 
requests of producers for 
a breakout in the survey 
for the hair breeding and 
are pleased USDA deliv-
ered with this report,” said 
ASI Executive Director Pe-
ter Orwick. “As important 
is the sustained level of 
sheep numbers in spite of 
the glut of wool worldwide 
and for many producers, 
lamb market returns that 
are not keeping pace with 

high input costs.”
Wool production con-

tinued its downward tra-
jectory, falling 1% to 22.5 
million lbs. The number 
of sheep shorn declined 
by 2%, down to 3.17 mil-
lion head. However, the 
most striking change oc-
curred in wool prices: The 
average price per pound 
dropped from $1.56 to 
$1.43, leading to a 9% de-
crease in total wool value, 
which fell from $35.4 mil-
lion to $32.1 million.

Cozzens said that in 2024, 
lamb imports reached a re-
cord of 309 million lbs., an 
increase of 69 million lbs. 
(29%). Lamb imports from 
Australia totaled 230 mil-
lion lbs., up 51 million lbs. 
(29%) from the prior year, 
while shipments from New 
Zealand rose 18 million lbs. 
(31%) to 77 million lbs.

Cozzens noted feeder 
lamb prices have surged in 
early 2025, climbing 35% 
in just six weeks. Prices for 
60-90-lb. lambs across 
Colorado, Texas and South 
Dakota started the year at 
$256/cwt but rose sharply 
to $345/cwt by mid-Febru-
ar y—a $89/c w t  gain. 
Meanwhile,  slaughter 
lamb prices have struggled 
to gain momentum. Na-
tional negotiated live pric-
es have hovered between 
$161-171/cwt, lagging 
$21-25/cwt (11-13%) be-
low the same period last 
year. — Charles Wallace, 
WLJ contributing editor

USDA report shows a rise in US sheep inventory

Leasing instead of pur-
chasing cows can be an ef-
fective financial strategy for 
cow-calf producers. A new 
publication by University of 
Missouri (MU) Extension 
specialists, “Introduction 
to Beef Cow Leases,” details 
how beef cow leases work.

Lack of capital is often a 
barrier for new producers 
and producers wanting to 
expand. Leasing alleviates 
high input and startup 
costs, opening the door to 
a less capital-intensive and 
lower-risk option than pur-
chasing cows, said Jacob 
Hefley, MU Extension agri-
cultural business specialist.

“Not only can leasing be 
a viable option for those 
wanting to expand or get 

into production with less 
capital, new producers 
can also potentially gain 
experience from the own-
ers that they might not get 
otherwise,” Hefley said.

Owners wanting to lease 
their herds are often pro-
ducers who prefer less 
hands-on involvement but 
want to retain ownership 
of their cattle. Compared 
to selling animals, leasing 
can allow producers to re-
tain ownership of their 
herd’s genetics and main-
tain an income stream.

Livestock leases can be 
structured in multiple 
ways, Hefley said. Cash, 
share or flexible-cash leas-
es are options when con-
sidering a lease structure.

Cash cow leases offer the 
most control and respon-
sibility for an operator.

Share leases have the cow 
owner and the operator 
sharing expenses, income, 
management decisions and 
risk. Income or possession 
of calves is split based on 
the owner and operator’s 
share of contributions to 
total production costs.

Flexible cash leases are 
essentially a hybrid of a 
traditional cash lease and 
a share lease. This lease 
structure includes both a 
fixed and a variable pay-
ment, combining the pay-
ment security of a cash 
lease with the risk-sharing 
benefits of a share lease.

Beef cow leases can help 

in transferring ownership 
of a herd gradually. For the 
herd owner, this approach 
can offer potential benefits 
in tax reporting and help 
with a smoother succes-
sion. For operations, ac-
quiring ownership gradu-
ally through a lease can 
lessen financial pressures 
and allow operations to 
gain expertise from the 
herd owner before full 
possession is attained.

“Maintaining detailed 
and accurate production 
and financial records is 
cr ucial  when leasing 
cows,” said Katie Neuner, 
MU Extension ag business 
specialist. “And the leasing 
agreement needs to be in 
writing.” — MU Extension

Benefits of beef cow leasing
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For Matt Perrier, ranching 
isn’t just a profession—it’s a 
calling rooted in family her-
itage and industry leader-
ship.

Through his leadership 
roles and dedication to edu-
cation and advocacy, Matt 
has become a respected 
voice in the beef industry. 
Whether managing cattle, 
serving on industry commit-
tees or sharing insightful 
conversations through his 
podcast, “Practically Ranch-
ing,” Matt remains invested 
in the future of American 
ranching.

Background
Born and raised on the 

family’s Dalebanks Angus 
ranch in Eureka, KS, Matt 
earned his degree from Kan-

sas State University in the 
mid-’90s and set out to gain 
experience beyond his 
home state. His first stop was 
Pennsylvania, where he 
worked with the Pennsylva-
nia Beef Council, engaging 
with food service and retail 
customers to promote beef.

Matt was in this role for 
just under a year when an 
opportunity arose with the 
American Angus Associa-
tion—the exact position he 
had hoped for but one that 
wasn’t readily available 
when he graduated in 1996. 
When the opportunity fi-
nally came, Matt took the job 
and moved to Fort Worth, 
TX, covering New Mexico 
and Texas as a regional man-
ager for the association for 
several years. Eventually, he 
relocated to the association’s 
headquarters in St. Joseph, 
MO, and spent several more 
years in the commercial pro-
grams department. How-
ever, in 2004, when one of 
the longtime employees at 
Dalebanks Angus decided to 
move on, Matt and his wife, 
Amy, decided to return to 
the ranch.

“I remember my dad call-

ing me and asking if I knew 
anyone looking for a job,” 
Matt told WLJ. “Amy and I 
talked and prayed on it, we 
had just had a year-old baby 
girl and decided that it may 
be time to make the move 
back to our family opera-
tion.” 

The ranch
Dalebanks Angus traces 

its roots back to 1867 when 
Matt’s ancestors settled in 
the Flint Hills. Despite the 
name, no one named Dale 
or Banks ever owned it—it 
was a farm name brought 

over from England. The 
ranch introduced registered 
Angus cattle in 1904 when 
Matt’s great-grandfather, 
E.L. “Bert” Barrier, intrigued 
by a new breed known for its 
efficiency and marbling, 
traveled to the American 
Royal to see them firsthand.

“The reason they went to 
the Royal was because Mr. 
Barrier had heard of a new 
breed of cattle that had just 
been around in the States,” 
Matt said. “They were black, 
they didn’t have horns and 
he’d never seen such a thing. 
So, they went up the Royal 
and looked and looked, but 

couldn’t find any of these 
Aberdeen Angus cattle until 
finally, they saw a little dis-
play under the ramp at the 
old American Royal build-
ing. They didn’t buy any that 
year but made some con-
nections.” 

A year later, in 1904, Bar-
rier purchased his first reg-
istered Angus cows and the 
family ranch has raised 
them ever since, making 
Matt the fourth generation 
of Angus producers.

Matt shared that his par-
ents, Carolyn and Tom, re-
main deeply involved in the 
operation, with his dad still 
out every day handling vari-
ous tasks, including much of 
the office work. Matt and 
Amy have five children: Ava, 
a college senior; Lyle, a col-
lege freshman; Hannah, a 
high school junior; Henry, 
an eighth grader; and their 
youngest, Hope, a kinder-
gartener.

“We’re pretty spread out,” 
Matt said, “but we have lots 
of cow hands and plenty of 
help.” 

Matt and Amy have always 
encouraged their children to 
explore opportunities be-
yond the ranch. “We believe 
it’s important for them to go 
out into the world, gain ex-
perience and work in differ-
ent industries,” he said. “If 
they choose to come back, 
we want it to be because they 
truly want to—not because 
they feel obligated.”

In addition to family, the 
operation also relies on two 
dedicated non-family em-
ployees who help keep ev-
erything running smoothly. 

Beyond the ranch, Matt 
has been deeply involved in 
industry organizations. He 
has served as president of 
the Kansas Livestock Asso-
ciation and the Beef Im-
provement Federation, and 
has worked on committees 
for the National Cattlemen’s 
Beef Association.

His leadership extends 
into advocacy and educa-
tion, ensuring that ranchers 
have the tools to succeed. “If 
we don’t step up and tell our 
story, someone else will,” 
Matt emphasized. “And they 
might not get it right.”

The podcast
In the spring of 2022, Matt 

decided to step away from 
social media for 40 days dur-
ing Lent. When he returned 
the Monday after Easter, he 
was struck by the online dis-
c o u r s e .  C o m i n g  o f f  
COVID-19 and several black 
swan events, tensions in the 
industry were high. 

“I was appalled. Facebook 
was lit up with hate and an-
ger, all directed at a couple 
of segments of our industry,” 
Matt recalled. “And while the 
frustration wasn’t necessar-
ily misplaced, there was no 
other side presented—no 
nuance. The comments 
came fast and furious, and 
everyone just piled on, 
blaming corporate feed 
yards, the packers, this as-
sociation or that associa-
tion.”

Seeing the negativity, Matt 
felt compelled to create a 
platform for more balanced 
discussions. “I got frustrated 
because I saw good people 
commenting, and I knew 
they had their reasons,” Matt 
said. “But I thought, there’s 
got to be a way we can have 
a discussion—not just a ti-
rade, not just lambasting this 

or that person or entity.” 
That realization ultimate-

ly led to “Practically Ranch-
ing,” a space where mean-
ingful conversations could 
occur within the industry.

Matt shared the backstory 
behind the name of his pod-
cast, explaining, “We’re not 
actually ranching—we’re 
practically ranching because 
we’re talking about it. We 
also try to keep it very practi-
cal.”

The podcast covers every-
thing from cattle marketing 
and genetics to rural culture 
and mental health. Matt’s 
guests include industry ex-
perts and fellow ranchers, all 
of whom offer valuable per-
spectives.

“I don’t want it to be an 
echo chamber,” he ex-
plained. “I invite guests with 
different opinions because 
that’s how we learn and grow 
as an industry.”

Listeners have responded 
positively, and the podcast 
continues to gain traction. 
“Some people tune in for the 
market discussions, while 
others enjoy the cultural as-
pects,” Matt said. “It’s about 
creating a well-rounded 
conversation.”

As the podcast grows, so 
does Matt’s influence. “I 
never set out to be a mentor, 
but I get messages from lis-
teners saying an episode 
helped them make a busi-
ness decision or see an issue 
differently. That’s what 
keeps me going.”

Matt recalled a recent con-
versation with another pod-
caster who asked what his 
favorite episode was. Matt 
said he paused for a moment 
before responding, “The 
next one.” 

“That’s what I love about 
doing this,” Matt explained. 
“Whether I’m listening to 
someone else’s podcast or 
recording my own, it’s the 
curiosity—the excitement of 
what’s next, who I get to talk 
to. That’s my favorite part.”

Thinking forward
Looking ahead, Matt re-

mains optimistic about the 
beef industry. “Consumers 
are embracing beef again,” 
he says. “We’ve moved past 
the era where people felt 
guilty about eating red meat. 
Now, they’re recognizing its 
value in a healthy diet.”

He also sees a shift in how 
the industry tells its story. 
“For years, we let others de-
fine us. Now, we’re taking 
back that narrative, showing 
consumers that beef pro-
duction is sustainable, hu-
mane and vital to rural econ-
omies.”

Matt believes the role of 
technology and innovation 
will only grow. “Data-driven 
decision-making is going to 
be a game changer,” he pre-
dicts. “Ranchers are becom-
ing more analytical, whether 
it’s genetics, grazing strate-
gies, or marketing. Those 
who embrace technology 
will be ahead of the curve.”

For Matt, the work never 
stops. Whether managing 
cattle or recording his next 
podcast episode, he remains 
committed to ensuring that 
ranching thrives for genera-
tions.

“Ranching is more than a 
job,” he said. “It’s a responsi-
bility—to our families, our 
communities and the future 
of agriculture.” — Charles 
Wallace, WLJ contributing 
editor

with Matt Perrier

This exclusive column found only in 
WLJ features unique perspectives 
from some of the nation’s top  
producers, marketers, animal health 
experts, economists and more.

Courtesy photo
Matt Perrier
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Montana
  Performance
    Bull Co-op™

withwith

Additional sire groups by:  
A A R Justified K012 • Basin Klondike 2505

Basin Kash Deposit 2138
Boyd Bluegrass 1203 • RSA True Balance 1311

Virginia Tech Statesman

Herd Bull quality in volume Large Groups of Half Brothers

Selling 275 Bulls
and

80 Commercial Pairs
2 Year Olds with 

March born calves

For more information, contact any of the 
Montana Performance Bull Co-op consignors

Brian Barragree • 406/780-1219        Rob Aumueller • 406/321-2470 
Shane Whiteman • 406/366-0688      Doug Stevenson • 406/350-0350     

Annual Bull Sale
Friday • March 21, 2025 • 1:00 pm

at the Midland Bull Test Sale Facility, Columbus, MT

Basin Jefferson 1104Basin Jefferson 1104

High performance with added length and muscle. High performance with added length and muscle. 
 CED BW  WW YW  HP CEM  Milk  
 +1 +3.4 +82 +141 +16.9 +13 +24
 CW Marb  RE  $M  $B  $C
 +58 +1.08 +.57 +84 +175 +311

32 sons32 sons
Selling

Basin Jameson 1076Basin Jameson 1076

Powerful growth with added muscle and marbling.  Powerful growth with added muscle and marbling.  
 CED BW  WW YW  HP CEM  Milk  
 +9 +2.2 +112 +177 +12.0 +9 +27 
 CW Marb  RE  $M  $B  $C
 +90 +1.68 +.85 +92 +222 +380

38 sons 38 sons 
Selling

Basin Keystone 2021Basin Keystone 2021

Moderate framed, calving ease bull with outstanding performance.  Moderate framed, calving ease bull with outstanding performance.  
 CED BW  WW YW  HP CEM  Milk  
 +7 +0.9 +81 +148 +12.9 +15 +32 
 CW Marb  RE  $M  $B  $C
 +67 +1.67 +1.03 +85 +223 +374

18 sons 18 sons 
Selling

FHCC Foundation 1558FHCC Foundation 1558

Excels for growth, maternal traits and foot quality. Excels for growth, maternal traits and foot quality. 
 CED BW  WW YW  HP CEM  Milk  
 +17 -0.6 +78 +136 +14.7 +18 +21 
 CW Marb  RE  $M  $B  $C
 +80 +1.55 +1.01 +83 +243 +398

20 sons 20 sons 
Selling

SITZ Incentive 704HSITZ Incentive 704H

Outcross sire that excels for performance, foot quality and PAP.Outcross sire that excels for performance, foot quality and PAP.
 CED BW  WW YW  HP CEM  Milk  
 +8 +0.5 +75 +125 +14.6 +9 +24 
 CW Marb  RE  $M  $B  $C
 +56 +.88 +.51 +93 +156 +295

10 sons 10 sons 
Selling

Basin True Grit 1021Basin True Grit 1021

Calving ease with exceptional muscle. Calving ease with exceptional muscle. 
 CED BW  WW YW  HP CEM  Milk  
 +10 -1.7 +64 +120 +14.9 +13 +35
 CW Marb  RE  $M  $B  $C
 +53 +1.24 +1.08 +67 +190 +313

30 sons 30 sons 
Selling
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The annual Cattle report 
from USDA at the end of Janu-
ary showed that the U.S cattle 
industry continued to get 
smaller in 2024. The inventory 
of all cattle and calves was 
86.66 million head, down 0.6% 
year over year. This total inven-
tory was 1.8% lower than the 
recent cyclical low in 2014 and 
the lowest since 1951. The all 
cattle and calves inventory has 
decreased 8 million head 
(8.5%) from the cyclical peak in 
2019.

The beef cow herd on Jan. 1 
was 27.86 million head, down 
0.5% year over year and 3.8% 
below the previous low in 2014; 
the lowest since 1961. The beef 
cow herd has declined 3.78 
million head from the recent 
peak in 2019, a decrease of 
11.9% in six years. The Jan. 1 
inventory of beef replacement 
heifers was 4.67 million head, 
1% less than one year ago and 
the smallest inventory since 
1949. The 2025 beef replace-
ment heifer inventory is down 

9% from the previous low in 
2011.

The dairy cow inventory in 
this report was 9.35 million 
head, unchanged from last 
year. The inventory of dairy 
replacement heifers was 3.9 
million head, down 0.9% year 
over year. The inventory of 
bulls was 2.01 million head, 
down 0.6% from one year ago. 

Other inventory categories 
are used to calculate the esti-
mated feeder supply outside of 
feedlots. This includes the sum 
of other heifers (down 1%); 
steers 500-plus pounds, (down 
0.6%); and calves <500 lbs. 
(down 0.2%) adjusted for Jan. 
1 feedlot inventory (down 
0.9%) resulting in a feeder sup-
ply estimate down 0.5% from 
last year. 

The cattle industry is char-
acterized by so-called 
“10-year” cattle cycles. In fact, 
the last eight cattle cycles have 
varied from nine to 14 years 
with only one (2004-14) ex-
actly 10 years from low-to-low 

inventory (Figure 1). The 2025 
inventory represents the 11th 
year since the previous cyclical 
low. Is 2025 the cycle low? 
Maybe, but not necessarily. We 
won’t know for sure for an-
other year. 

For 2025, the die is mostly 
cast relative to herd dynamics. 
The small inventory of beef 
heifers calving in 2025 (a part 
of the total beef replacement 
heifer inventory) suggests that 
little, if any, growth in the beef 
cow herd is likely. With bred 
heifers determined for the year, 
it will depend on cow culling. 
The cow culling rate in 2024 
dropped to 10.2% (from higher 
levels in 2021-23), about equal 
to the previous 20-year aver-
age. Another year of sharp de-
crease in beef cow culling 
could lead to minimal herd 
growth but, lacking that, the 
cow herd could shrink a bit 
more this year. In the last three 
herd expansions, the cow cull-
ing rate has averaged below 
9%. In 2025, beef cow slaughter 
will have to drop more than 
12% year over year to result in 
a cow culling rate below 9%. 

The question of heifer reten-
tion in 2025 will determine 
herd dynamics in 2026 and 
beyond. Heifers saved for 
breeding (part of the 2025 beef 
replacement heifer inventory) 
and additional unplanned (or 
impulse) heifer breeding in 
2025 may result in a modest 
increase in heifers calving in 
2026. The supply of heifers 
available to do this is limited 
but could allow for limited 

herd growth in 2026. Addi-
tional retention of heifer calves 
in 2025 (for breeding in 2026) 

might set the stage for more 
rapid herd growth in 2027 and 
beyond. We shall see. — Der-

rell S. Peel, Oklahoma State 
University Extension live-
stock marketing specialist

US cattle inventories 
still looking for a low

Negative public perception 
and increasing governmental 
regulations have researchers 
seeking alternatives to anti-
biotic use in livestock. Iono-
phores—an antibiotic that 
alters rumen microbial pop-
ulations to increase efficien-
cy—have been temporarily 
banned in some countries.

If this occurs in the U.S., 
Kansas State (K-State) Uni-
versity beef systems specialist 
Jaymelynn Farney said other 
feed supplements need to be 
evaluated to maintain cur-
rent production levels.

In response to this change 
in animal husbandry, Farney 
and her team at the South-
east Agricultural Research 
Center in Parsons, KS, have 
started examining whether 
essential oils make a satisfac-
tory substitute for iono-
phores.

“Some essential oils have 
similar ruminal effects as 
ionophores and impacts on 
feed efficiency, volatile fatty 
acid production and other 
efficiency areas,” she said. 
“We were interested in look-
ing at this in stocker cattle 
because most of the work has 
been in feedlots or in vitro.”

Farney used 281 head of 
black-hided steers split into 
eight pastures. Four groups 
received free-choice mineral 
infused with essential oils, 
and the others infused with 

ionophores.
“We found that they per-

formed essentially the same,” 
she said.  “We had a 
2.15-pound average daily 
gain for ionophores and a 
2.13-lb. average daily gain for 
essential oils over 90 days.”

She added: “The cattle fed 
ionophores gained 204 
pounds total, and the essen-
tial oils group put on 203 
pounds. Also, both groups 
had a very similar intake of 
mineral.”

While metrics like mineral 
consumption were compa-
rable, the actual cost of the 
two supplements differed. 
Farney said the price of So-
lus—the brand of essential oil 
examined—calculated to 
$13.09 per unit while the 
ionophores cost $14.34.

“We fed a garlic oil product 
plus the Solus—a proprietary 
blend of ingredients,” Farney 
said. “When you open the 
mineral bag, you smell cin-
namon, oregano, lemongrass 
and capsaicin.”

Outside of determining 
differences in performance, 
Farney has also set out to 
observe changes in function-
al behavior through GPS ear 
tags. Researchers noted no 
differences in the amount of 
time eating, resting, walking 
and ruminating. Yet, they saw 
a trend in slightly elevated 
heart rates in the animals fed 

essential oils.
“This was intriguing be-

cause many essential oils 
have been identified and 
marketed as vasodilators, or 
substances that allow for 
easier blood flow,” Farney 
said. “We're not sure yet if that 
means anything to perfor-
mance, but it was cool to see.”

This study will be conduct-
ed annually for four more 
years as a part of an overarch-
ing research project, said Far-
ney. After her team collects 
the data and comes to con-
clusions, she hopes their re-
sults open a natural market-
ing avenue for producers.

“One of the big downsides 
of natural and organic sys-
tems is that ranchers have to 
get paid a significant premi-
um because cattle do not 
gain as well as without anti-
biotics (ionophores),” she 
said. “If you can increase gain 
and feed a product like an 
essential oil that could be 
certified through those mar-
keting schemes, you might 
get the best of both worlds.”

Farney will present her 
team’s results during K-State’s 
112th annual Cattlemen’s 
Day, set for Mar. 7 at the Na-
tional Guard Armory in Man-
hattan, KS. Her session will 
take place during the morn-
ing portion of the program. 
— K-State Research and 
Extension

Hello essential oils and 
goodbye ionophores?
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WA bill would require methane emission reports
House Bill 1630, introduced by Rep. Lisa Parshley 

(D-WA-22) and sponsored by several other lawmakers, 
would mandate dairy and feedlot operators in 
Washington to submit methane emission reports each 
year. “It is the intent of the legislature to better 
understand the scale and scope of methane emissions 
from dairies and feed lots in the state, by gathering basic 
information regarding the level of their emissions,” the 
bill text read. Operators would be required to estimate 
total annual emissions by multiplying the average total 
monthly emissions over a three-month period. Farmers 
and feedlot operators said it would be difficult to 
calculate emissions as farm practices vary. Parshley said 
during a House Environment & Energy Committee 
meeting that the bill seeks to guide future policy on 
methane emissions. “If that data says this is not 
significant, we just monitor,” Parshley said. “If [the data] 
says it’s significant, it will help us build accurate policy.”

MCOOL bill reintroduced into Congress
Senate Majority Leader John Thune (R-SD) and Sen. 

Cory Booker (D-NJ) reintroduced the American Beef 
Labeling Act on Feb. 5, which would reinstate mandatory 
country-of-origin labeling (MCOOL) for beef. The bill 
would require the U.S. trade representative and USDA 
to develop a World Trade Organization-compliant way 
of reinstating MCOOL for beef within one year of 
enactment. If MCOOL failed to be reinstated within one 
year, it would automatically be reinstated for beef only. 
The United States Cattlemen’s Association and 
Ranchers-Cattlemen Action Legal Fund (R-CALF) USA 
applauded the measure’s reintroduction. “Our cattle 
and beef markets cannot function properly when 
consumers are denied basic market information, such 
as where the beef they purchase for their families was 
produced, under which country’s food production and 
food safety regime it was produced, and whether their 
purchase will help strengthen our domestic food supply 
chains,” said R-CALF USA CEO Bill Bullard.

ID bill could increase livestock brand fees
Idaho Senate Bill 1016, introduced by the Agricultural 

Affairs Committee, proposes an increase in livestock 
brand inspection fees. Proponents said the fee increases 
are necessary to cover rising costs. The bill would 
increase the annual brand inspection certificate fee 
from $5 to $10, the brand recording fee from $50 to $75, 
the per-head cattle inspection fee from $1.25 to $1.50 
and the renewal application fee from $125 to $200. In 
addition, the bill would add new fees, such as a $10 
charge for duplicate brand inspection certificates and 
a $36 hourly rate for brand inspection services at 
livestock auction sales. All fees collected by the state 
brand inspector would be deposited into a state brand 
account, which would be appropriated for the state 
brand board. 

SD introduces lab-grown meat ban bill
South Dakota House Bill (HB) 1109 would prohibit 

the manufacture, sale or distribution of cell-cultured 
meat in the state. The bill was introduced by Rep. John 
Sjaarda (R-SD-02) and would make it a misdemeanor 
to sell or distribute lab-grown meat. The House of 
Representatives passed the bill on a 42-26 vote and sent 
the bill to the Senate. On Feb. 11, Gov. Larry Rhoden (R) 
signed HB 1022 into law, which prohibits the 
misbranding of any cell-cultured protein product. 

Bill would move BLM HQ back to CO
Colorado Rep. Jeff Hurd (R-03) introduced a bill to 

move the Bureau of Land Management’s (BLM) 
headquarters office from Washington D.C., back to 
Colorado. H.R. 1125 would “provide for improved 
management of Federal lands and increased efficiencies 
within public land agencies,” according to a bill 
summary. A full text version of the bill was not available 
ahead of WLJ press time. The BLM headquarters office 
was first moved to Grand Junction, CO, during President 
Donald Trump’s first term and subsequently relocated 
back to Washington by the Biden administration. 
Proponents say a Colorado office would put BLM staff 
closer to the federal lands they manage, while opponents 
contend that moving the office out West makes it more 
difficult to communicate with decision-makers.

Mexico resolves GE corn dispute
The USDA commended Mexico’s action to declaring 

ineffective measures about genetically engineered (GE) 
corn that the U.S. challenged in a United States-Mexico-
Canada Agreement dispute. USDA said the country’s 
action safeguards about $5.6 billion in U.S. corn exports 
to Mexico. “Mexico’s action declaring ineffective these 
GE corn measures is a major victory for U.S. farmers,” 
said Kailee Buller, USDA chief of staff. “The Trump 
administration will continue to stand up for U.S. farmers 
and producers, including tackling countries’ unjustified 
barriers to products of agricultural biotechnology.”

Legal LedgerLegal Ledger
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More than 1 million 
youths nationwide learn 
about agriculture and de-
velop leadership skills 
through FFA. In California, 
the organization is thriv-
ing, with 104,469 members 
in 360 chapters. Almost 
half of those members are 
girls.

This wasn’t always the 
case. FFA was an all-male 
organization for more than 
40 years. Thanks in part to 
the efforts of female pio-
neers who paved the way, 
membership opened up to 
girls in 1969.

Among the pioneers is 
Mary Rickert of Shasta 
County. Now 72, Rickert 
and her husband, Jim, are 
cattle ranchers and farm-
ers who also appraise, bro-
ker and manage farmland 
for others. The longtime 
Farm Bureau members 
hav e  e a r n e d  s e v e ra l 
awards for their environ-
mental stewardship, in-
cluding the Leopold Con-
servation Award in 2015. 
Mary Rickert has also 
served years in commu-
nity and public service, 
including two terms on the 
Shasta County Board of 
Supervisors from 2016 
through 2024.

Rickert says she values 
all youth agriculture orga-
nizations but especially 
cherishes FFA because it’s 
a family legacy. When her 
g r a n d f a t h e r,  J u l i a n 
McPhee, was the chief of 
the State Bureau of Agri-
cultural Education, he es-
tablished the California 
state headquarters of 
FFA—then called Future 
Farmers of America—in 
1928, shortly after the na-
tional FFA was formed. 
Later, Rickert’s father 
taught FFA agriculture 
classes. Her three children 
were FFA members, and 
now she has grandchildren 
involved.

“I’ve been accused of 
having blue and gold 
blood,” Rickert said, laugh-
ing.

Yet, for most of her child-
hood, she wasn’t allowed 
to participate.

Born Mary LaSalle in 
Hanford, CA, Rickert was 
one of six children who 
grew up around dairy cat-
tle and “lived and breathed 
agriculture.” As a young 
girl, she enjoyed showing 
the family’s Holsteins in 
open competitions and re-
members practicing “for 
hours” with her brothers. 

But she had to watch 
from the sidelines as her 
two older brothers com-
peted in FFA livestock 
shows, speech contests 
and other competitions. 
She remembers longing to 
join them.

“When you grow up in a 
household of primarily 
brothers, you want to do 
everything they do,” she 
said. 

“My dad would bring 
state FFA officers to our 
home all the time, and I 
was always inspired by 
their leadership qualities 
and their ability to influ-

ence young people. … So, 
in my mind, it was impor-
tant that females be able to 
participate in FFA,” she 
added. “It’s a great organi-
zation and develops a lot 
of leadership skills.”

But earning that right 
“was a battle,” she said.

“I can remember a few 
ag teachers really fought 
it,” she said. “Even my fa-
ther wasn’t too excited 
about it. I think a lot of it 
was they just wanted to 
stick with tradition. They 
were used to having all-
male members, and the 
girls would be something 
called the ‘chapter sweet-
hearts.’ Remember, it was 
very patriarchal society in 
the ’60s.”

However, even though 
the National FFA banned 
female membership, some 
state and local FFA chap-
ters had begun allowing 
girls to participate in ac-
tivities and competitions.

In May 1968, 15-year-old 
Rickert and about six other 
like-minded friends head-
ed to the annual FFA state 
convention at Cal Poly, San 
Luis Obispo, the state FFA 
headquarters. The girls 
stood before the delegates 
and made their case for 
being allowed to partici-
pate.

“They voted—and it 
passed!” Rickert said. “I 
think they saw the hand-
writing on the wall and 
knew that other states were 
allowing females to par-
ticipate, so they should 
too.”

At the state finals in May 
the following year, Rickert, 
her brother and another 
boy competed in cattle 
judging. The team didn’t 
do well, but Rickert was 
named high individual.

“It was kind of a big mo-
ment for me because it was 
a bit of a fight to allow girls 
to be able to compete with 
boys, and I got to prove to 
them that, yes, we could do 
anything they could do,” 
she said. 

The following August, 
she remembers being the 
first girl to show an animal 
at the California State Fair. 
There were no dormitories 
for girls, so she stayed at 
the home of Warren Reed, 
the state FFA adviser at the 
time. 

Two months later, in Oc-
tober 1969, after several 
prior unsuccessful at-
tempts, the National FFA 
voted to strike the word 
“male” from the constitu-
tion—after a California 
delegate, Paul Bankhead, 
made the motion—open-
ing the door for full female 
membership in every state. 

“I still smile whenever I 
see a girl in an FFA jacket, 
because I was there, more 
or less, on the front lines,” 
Rickert said.

Continuing the  
legacy

This is especially true of 
her two granddaughters in 
FFA: Madison Rickert of 
Durham High School in 

Butte County and Nora 
Ehn of Hollister High 
School in San Benito 
County.

She recalls seeing Nora 
show her goat at the San 
Benito County Fair. “Need-
less to say, when I went 
down there and saw my 
granddaughter with her 
FFA jacket on, I did shed a 
tear,” Rickert said. 

“It was a watershed mo-
ment for me,” she added. 
“I’m not a very emotional 
person, but I still choke up 
talking about it. It was very 

touching for me to see that 
she’s carrying on the fam-
ily legacy. In fact, I think 
she’s going to the state 
conference this year.

“As you go through life, 
you want to make a differ-
ence, and to think that one 
little effort I made influ-
enced what two of my 
granddaughters are expe-
riencing,” Rickert said. 
“That’s really a good feel-
ing.”

Rickert said she believes 
FFA is more important now 
than ever—for boys and 

girls.
“I’m very concerned 

about the future of agricul-
ture,” she said. “A lot of 
commodity prices are re-
ally suffering right now. 
Everything costs so much 
more than it did even three, 
four or five years ago.

“The other thing is so 
many of our farmers and 
ranchers are aging out and 
retiring, and we’re seeing a 
real decline in the actual 
number of people involved 
in agriculture,” she added, 
pointing out that California 

is the fifth largest economy 
in the world. 

“We have a big responsi-
bility to keep producing 
food and fiber,” Rickert 
said. “We need to encour-
age young people to con-
sider a career in agricul-
ture, and I think FFA is an 
opportunity for them to be 
exposed to that idea. It re-
ally opens that door for 
young people.” — Linda 
DuBois, California Boun-
tiful assistant editor, Cali-
fornia Farm Bureau Fed-
eration

Rancher paved the way for female FFA membership 
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Change is not usually a fa-
vorite topic for ranchers. But, 
when change comes with po-
tential increases in profitabil-
ity and the preservation of 
their lifestyle, they are often 
willing to give it a try.

During one session at the 
2024 Angus Convention in 
November, panelists dis-
cussed how value creation in 
the beef industry has changed 
and what the future might 
hold, focusing on areas like 
quality and sustainability.

“The wheels of change 
grind exceedingly slow, but 
change is coming,” said Nevil 

Speer, an industry consultant 
who served on the education-
al panel. “It’s all about what’s 
at the end of the road. It’s con-
sumers, and there’s going to 
be more and more questions.” 

It’s not the first time produc-
ers have shifted their practices 
based on consumer demands. 
Bruce Cobb, executive vice 
president of production with 
Certified Angus Beef (CAB), 
said the early 1990s was a 
critical juncture for beef value 
and responding to consumer 
signals. 

“We weren’t really connect-
ed at all with the consumer 

and what we were producing,” 
Cobb said. “We were produc-
ing what we wanted to pro-
duce as opposed to what the 
consumer was expecting and 
demanding.” 

In 2024, Cobb said, he feels 
excited about the opportuni-
ties afforded to producers will-
ing to participate in value-
based marketing and to talk 
about the value they have cre-
ated in their cattle.

“Here’s an opportunity for 
you to participate in some-
thing that can help you eco-
nomically and also help build 
your business and build de-

mand,” Cobb said. “When you 
have models that address 
cattle care all the way through 
the supply chain, there’s going 
to be a different demand for 
that product. When you have 
a model that drives quality all 
the way through the supply 
chain, there will be a different 
demand for that. We are no 
longer in the commodity busi-
ness in the beef industry.”

Current affairs
One place Speer, along with 

many cattle producers, looks 
for signs of change is by watch-

ing market prices.
Speer said that from April 

2021 through early November 
2024 most weeks have seen 
better prices year over year in 
the feeder-cattle markets. He 
said he interprets that to be a 
sign of genetic progress and 
other long-term efforts push-
ing the beef industry in the 
right direction—that is, in the 
same direction as consumer 
demands.

Speer said producers first 
need to maintain key charac-
teristics of today’s cattle and 
beef, like palatability, carcass 
merit and productivity.

In the same vein, Cobb pre-
dicted quality trends to con-
tinue.

“Whether that pace of 
change is driven by consumer 
demand, or it’s driven by prof-
itability or driven by genetic 
technology, all of those things 
are working together in con-
cert,” Cobb said.

The group told their audi-
ence there will continue to be 
a demand from consumers to 
know more about where their 
food comes from.

“[Sustainability is] not a new 
word at all, but it’s something 
that we have really embraced 
in the last several years at Cer-
tified Angus Beef,” Cobb said. 
“It was something that our 
customers were asking about, 
and asking is the key.”

He continued, “When your 
customers engage with you 
like ours do and they see what 
you’re doing relative to sus-
tainability, and they walk away 
saying, ‘That label that you 
have—we need it in our store 
next week,’ those attributes are 
real.”

Panelist Leann Saunders, 
chief operations officer (COO) 
of IMI Global, a division of 
Where Food Comes From Inc., 
said supply chains are being 
built to meet these consumer 
demands, so it is a growing 
area in which producers can 
capitalize.

“As you align with the things 
that work for you and your 
operations, then buyers that 
also believe that and want to 
sell that at the supply chain, 
there is added value,” Saun-
ders said.

New opportunities
So what’s next? Speer said 

he notices conversations 
changing in the industry 
around how value is shared. 
Grid marketing is not the only 
tool the beef industry has at its 
disposal for capturing value, 
and he sees this with a corpo-
rate feedyard that works with 
their customers to create win-
win scenarios.

“I don’t remember having 
that conversation 20 years ago, 
or even 10 years ago,” Speer 
said. “That’s where we want to 
go, because the conversations 
are more win-win than they 
used to be; because we can 
win, and we have the tools.”

Once genetic decisions 
have been made, “then you 
also have to work at getting the 
value, and that means market-
ing them in the correct venue,” 
he said. “I think that’s often-
times where people get very 
frustrated.”

Although producers can be 
frustrated by marketing and 
the time-consuming nature of 
building those relationships, 
Speer said buyers are highly 
motivated to find the right 
kind of cattle for their value-

added supply chains. 
“Now the cattle feeder is in 

a position where he is looking 
for those higher-quality cattle 
from commercial cattle pro-
ducers who historically have 
sold weight, health, reputa-
tion. Now they can sell off of a 
quality perspective,” Speer 
said.

Not done yet
While the business environ-

ment is a harsh one compared 
to historical conditions, the 
market is also ripe, providing 
premiums for cattle that match 
consumer demands.

“What we see is more and 
more of that differentiation in 
the programs that we have con-
tinuing to grow, not lessen, 
over time,” Saunders said.

Panelists recognized that 
small producers might be feel-
ing the economic pressure to 
capture value but struggling to 
find the marketing channels 
that are ideal for a smaller calf 
crop. Their advice was to look 
for opportunities to collaborate 
or create those opportunities 
with others facing the same 
hurdles. A tool like AngusLink’s 
Genetic Merit ScorecardSM 
(GMS) evaluates the genetic 
potential of a group of feeder 
calves, regardless of group size.

“Buyers are beginning to 
recognize the [Genetic Merit 
Scorecard], and there’s an ap-
petite for that data,” Cobb said. 
“[Their appetite] allows a small 
producer or a group of small 
producers to market those 
cattle collectively anywhere 
across the country to buyers 
who do have a value on what 
the genetic merit score is.”

Saunders said she has seen 
smaller producers succeed in 
capturing added value on their 
feeder calves by working with 
local livestock markets that 
host special sales for those 
types of cattle. 

“On some of the other pro-
grams, there’s a lot of livestock 
markets now across the United 
States that will schedule special 
days to sell verified cattle,” she 
said. “That enables the smaller 
headcounts to go in and still 
receive the value.” 

Video markets are still the 
most popular way to sell cattle 
with verified claims. Saunders 
said they often sell cattle as load 
lots. She has been encouraged 
with the growth of special sales 
among livestock markets to 
more options. 

“[The Livestock Marketing 
Association] has been very 
supportive of a lot of that effort, 
trying to get some of the small-
er producers and buyers com-
ing in that want those cattle,” 
she said.

Speer summarized the ma-
jor challenge presented to 
cattle producers, with its anec-
dote being greater collabora-
tion. 

“The supply chain part of 
this whole equation is critical, 
because we have to coordinate 
those segments in our indus-
try,” he said. “We really don’t 
have that luxury like all other 
industries do, where produc-
tion is contained within a 
building or across a complex. 
Our production is contained 
across thousands of producers, 
50 states, different time zones, 
and we have to coordinate in 
order to hit that target for the 
consumer.” — Sarah Kocher, 
American Angus Association 
senior communications spe-
cialist 

Panel talks capturing added value in cattle
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Beef export value climbed 
5% from 2023 despite a slight 
decrease in volume, as unit 
export values were record high, 
according to year-end data re-
leased by USDA and compiled 
by the U.S. Meat Export Fed-
eration (USMEF). Lamb ex-
ports trended higher than a 
year ago in both volume and 
value. Exports of U.S. pork 
eclipsed previous highs in both 
volume and value in 2024. 

December beef exports to-
taled 110,171 metric tons (mt), 
up 1.5% from a year ago, while 
value climbed 4% to $897.6 
million—the highest since July. 
For the full year, beef exports 
were 1.29 million mt, down 
0.5% year-over-year, while 
value increased 5% to $10.45 
billion. 

“Considering the formidable 
headwinds in the large Asian 
markets—especially in the first 
half of the year—and the chal-
lenges on the supply side, beef 
exports exceeded expectations 
in 2024,” said USMEF President 

and CEO Dan Halstrom. “The 
economic climate in Asia has 
shown modest improvement 
and in the meantime, demand 
for U.S. beef strengthened in 
other regions, including dou-
ble-digit growth in Mexico. 

“The U.S. beef industry con-
tinues to export a steady per-
centage of production at high-
er prices, as evidenced by ex-
port value per head of fed 
slaughter reaching $415. U.S. 
beef always sells at a premium 
internationally, and the strong 
U.S. dollar contributed to fur-
ther increases in pricing in lo-
cal currencies. So, the 2024 
results confirm that global de-
mand is extremely resilient.”

Market diversification also 
paid dividends for beef exports, 
which achieved annual vol-
ume and value records in a 
number of emerging markets, 
including the Dominican Re-
public, Guatemala, Honduras, 
Panama, the Leeward-Wind-
ward Islands, Netherlands An-
tilles, Turks and Caicos, Cuba, 

Guyana, Singapore and Mo-
rocco. Value records were 
reached in the Bahamas, Ber-
muda, Qatar, Jordan and Bah-
rain. 

Record pork exports
December pork exports to-

taled 267,132 mt, slightly below 
last year’s large volume, while 
value increased 1% to $771.8 
million. These results pushed 
the full-year volume to 3.03 
million mt, up 4% from a year 
ago and topping the previous 
high (2.98 million mt) reached 
in 2020. Export value totaled 
$8.63 billion, up 6% from the 
previous record set in 2023.

“Market diversification has 
been a key goal of the U.S. pork 
industry for many years, and 
the resulting broad-based 
growth has never been more 
evident than in 2024,” said Hal-
strom. “While exports to Mex-
ico were record-large for the 
fourth consecutive year, U.S. 
pork’s footprint expanded 
greatly in the Western Hemi-
sphere and made gains in the 
Asia-Pacific, which bolstered 
global export totals and pushed 
export value per head slaugh-
tered to a new high of more 
than $66.”

In addition to Mexico, pork 
exports achieved annual vol-
ume and value records in Cen-

tral America, Colombia, New 
Zealand, Malaysia and several 
Caribbean markets. Value re-
cords were reached in South 
Korea, Australia and the Do-
minican Republic. 

Lamb exports trend 
higher 

Exports of U.S. lamb totaled 
2,723 mt in 2024, up 16% year 
over year, while export value 
climbed 14% to $14.3 million. 
For lamb muscle cuts, exports 
totaled 2,003 mt valued at $11.8 
million, each down slightly 
from 2023. The Caribbean and 
Mexico are the two largest des-
tinations for U.S. lamb muscle 

cuts, and exports to the Carib-
bean were up 14% to 976 mt, 
valued at $7.1 million (up 13%), 
fueled in part by a doubling of 
shipments to the Bahamas.

Exports to Mexico were the 
highest since 2019 at 759 mt, up 
21% year-over-year as a wider 
range of cuts—including 
shoulder and flap meat—
gained traction in Mexico’s 
foodservice sector. Export val-
ue to Mexico jumped 20% to 
$2.4 million. 

A detailed summary of the 
2024 export results for U.S. 
pork, beef and lamb, including 
market-specific highlights, is 
available from the USMEF 
website, usmef.org. — USMEF

Beef export value trended higher in 2024

The Kansas Department of 
Agriculture (KDA) reports that 
there are more than 100,000 
farmers in the state, and the 
average age of those farmers is 
just over 58.

Tawnie Larson, a project 
consultant for the Kansas Ag-
riculture Safety and Health 
program at Kansas State Uni-
versity, said the KDA’s statistics 
combined with national figures 
on heart disease serve as a cau-
tionary tale for those who live 
in rural areas of the Sunflower 
State.

“Male farmers aged 45 and 
older have an increased risk of 
heart disease compared to 
their non-farming peers,” Lar-
son said. “And women in rural 
areas also are at an increased 
risk for heart disease.”

Larson urges rural residents 
to take a moment to recognize 
heart health in February, 
which is recognized nationally 
by the American Red Cross as 
American Heart Month. The 
Red Cross reports that heart 
disease is a leading cause of 
death in the U.S.

Farmers, she said, tend to 
experience high levels of stress 
due to such job-related factors 
as weather, market fluctua-
tions, equipment malfunctions 
and financial hardship.

Plus, a by-product of living 
in rural communities is that 
those areas tend to have de-
creased access to health care, 
“or (farmers) do not see their 
doctor on a regular basis,” ac-
cording to Larson.

As much as 44% of women 
in the U.S. are living with some 
sort of heart disease, according 
to figures from the U.S. Na-
tional Institutes of Health—for 
many of the same reasons that 
men suffer from heart disease. 
In Kansas, many of those wom-
en are farmers; the KDA re-
ports that of the 100,000-plus 
farmers in the state, more than 
one-third of those are women.

“Blood pressure tends to rise 
in women earlier than men,” 
Larson said. “Early signs of 
hypertension for women in-
clude fatigue, sleeping issues, 
bloating, headaches and 
blurred vision or dizziness. 
Don’t write these symptoms 
off; talk to your doctor before 
you have a problem.”

Larson says men and wom-

en should check their blood 
pressure on a regular basis; if 
you can’t get by the doctor’s 
office regularly, take advantage 
of blood pressure machines 
often available at a local phar-
macy or other location.

“You can also buy a small 
cuff to use at home,” Larson 
said. “Log your numbers rou-
tinely and discuss these with 
your doctor.”

In addition to elevated blood 
pressure, other conditions that 
affect heart health include high 
cholesterol, diabetes, kidney 
disease, smoking, excessive 
use of alcohol, poor diet, obe-
sity, limited cardiovascular 
activity and hearing loss.

“People, in general, may also 
ignore or downplay their sus-
ceptibility to heart disease and 
put off necessary actions to 
improve their wellness,” Larson 
said. “Poor heart health can 
lead to heart attack or stroke.”

According to Larson, some 
ideas for improving heart 
health include:

• Make healthy choices, such 
as eating a healthy diet, being 
more active and maintaining a 
healthy weight.

• Make small changes. Set 
one goal per week, rather many 
changes at once.

• Reduce stress by focusing 
on what you can control.

• Find a favorite stress-re-
ducing activity and do it regu-
larly.

• Start a regular walking rou-
tine. Listen to music or a pod-
cast.

• Read books.
• Spend time with family or 

friends.
• Take up an activity that gets 

your heart rate up and gradu-
ally build to higher rates of ac-
tivity.

Larson said the website, 
Kansas Ag Stress Resources, is 
available to help farmers cope 
with ag-related stress. In some 
parts of the state, free counsel-
ing may be available; Larson 
cited the example of Pawnee 
Mental Health in northeast 
Kansas.

More information is avail-
able by contacting Larson at 
785-532-2976, or tawnie@ksu.
edu. Information may also be 
available at local Extension 
offices in Kansas. — Kansas 
State Research and Extension

Farmers, ranchers urged 
to monitor heart health
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The month of January suc-
cessfully launched an exciting 
new year for the Angus Foun-
dation, bringing with it numer-
ous opportunities to advance 
education, youth and research. 
Thanks to the generous sup-
port garnered through the 
events held in conjunction 
with the Cattlemen’s Congress 
in Oklahoma City, OK, this year 
is already shaping up to be 
another impactful year for the 
Foundation.  

The enthusiasm and contri-
butions in support of the Foun-
dation’s missions, helped 
raised over $150,000 through 
Join us in January events like 
the Angus Foundation Heifer 
Package and Herdsman Social 
Auction.  

“The funds help us to have 
continued success for our An-
gus membership; through 
leadership and educational 
development, advancement of 
the breed's genetics and devel-
opment of our next genera-
tion,” said Jaclyn Boester, An-
gus Foundation, executive di-
rector. “It is astonishing to have 
the unwavering support of our 
donors and supporters to keep 
advancing our Foundation’s 
mission.” 

The Foundation was also 
fortunate enough to have a 
Fund the Future lot offered in 
the Bases Loaded Sale to raise 
money for the Angus Fund, 
which provides unrestricted 
funding for Angus education, 
youth programs, and research. 

The Angus Fund supports 
various initiatives, including 
academic scholarships, leader-
ship conferences, and cutting-
edge research aimed at en-
hancing the breed's future. To 
learn more about the Angus 
Foundation, visit www.angus.
org/foundation. 

More about the donated 
lots:

• Bases Loaded Sale at 
Cattlemen’s Congress

Lot: Heifer pregnancy. 
Sire: CONNEALY CRAFTS-

MAN.  
Dam: RIVERBEND MISS 

BELLE 9209.  
Donated by Riverbend 

Ranch, Idaho Falls, ID. Pur-
chased by Heritage Farm of 
Shelbyville, KY, for $25,000, 

with all funds supporting the 
Fund the Future Campaign.  

• National Angus Bull Sale 
at Cattlemen’s Congress

Lot: Donation heifer pack-
age. 

Donated heifer: POLLARD 
Rita 4012.  

Sire: EXAR Cover the Bases 
0819B. 

Donated by Pollard Farms, 
Waukomis, OK, purchased by 
Lylester Ranch of Martell, NE, 
for $75,000.   

To learn more about the 
2025 Angus Foundation Heifer 
P a c k a g e ,  v i s i t  b i t .
ly/2025HeiferPackage.

• Herdsman Social  
The Angus Foundation also 

auctioned items to support 
their mission during the an-

nual Herdsman Social at Cat-
tlemen’s Congress on Jan. 10. 
The event welcomed the An-
gus family for an evening of 
fellowship and featured re-
freshments, door prizes and 
the announcement of Cash 
Langford of Hunter Angus as 
2025 Angus Herdsman of the 
Year. 

For the auction items, past 
National Junior Angus Board 
Foundation Director Josh Jas-
per served as the auctioneer, 
and items sold included: men’s 
and/or women’s custom-
made cowboy hat from Greeley 
Hat Works, a set of whiskey 
barrel chairs and a custom 
cowhide bag from Holy Cow 
Couture. A 2025 National Fi-
nals Rodeo ticket package ex-
perience was also up for grabs.  

The Foundation supports a 
diverse set of efforts focused on 
ensuring the Angus legacy re-
mains strong. For more infor-
mation about the Angus Foun-
dation, visit www.angus.org/
foundation. 

A complete list of auction 
items sold at the Herdsman 
Social, along with their donors 
and buyers, follows: 

Auction items
• Men’s custom Greeley hat.  
Donated by: Greeley Hat 

Works Inc.  
Purchased by: Turner 

Meadow Ranch of Wills Point, 
TX. 

• Women’s custom Greeley 
hat.  

Donated by: Greeley Hat 
Works Inc.  

Purchased by: M6 Cattle of 
Canyon, TX. 

• Framed vintage cow/calf 
ad. 

Donated by: Angus Founda-
tion. 

Purchased by: Belle Point 
Ranch of Fort Smith, AR.

• Branded Angus Yeti cooler. 

Donated by: Angus Founda-
tion. 

Purchased by: R&L Angus of 
Westmoreland, KS.

• Angus rocking chair. 
Donated by: Angus Founda-

tion. 
Purchased by: Rowh Angus 

of Jennings, KS.
• Custom Holy Cow Couture 

cowhide bag. 
Donated by: Holy Cow Cou-

ture.  
Purchased by: Circle M 

Farms LLC of Rockwall, TX.
• 2025 NFR ticket package. 
Donated by: Angus Founda-

tion.  
Purchased by: Pollard Farms 

LLC of Waukomis, OK.
• Angus Media marketing 

package. 
Donated by: Angus Media.  
Purchased by: Nowatzke 

Cattle of Michigan City, IN.
• Whiskey barrel chair set. 
Donated by: Angus Founda-

tion.  
Purchased by: Schroder An-

gus of Clarence, IA.
• Cherry wood slab package. 
Donated by: Angus Founda-

tion.  
Purchased by: Circle M 

Farms LLC of Rockwall, TX.
• Party hosting package.  
Donated by: Angus Founda-

tion.  
Purchased by: Langemeier 

Livestock of Marion, TX.  
Door prize items:
• Case of custom cotton 

gloves. 
Donated by: PlainJan’s.  
• Certified Angus Beef gift 

set.  
Donated by: Angus Founda-

tion.
• Cowles store package. 
Donated by: Pleasant Hill 

Farm.
• Angus toy barn set.  
Donated by: Angus Founda-

tion. — Molly Biggs, Ameri-
can Angus Association com-
munications specialist

Angus Foundation highlights successes in January

After a strong early season, 
January brought drier-than-
normal conditions throughout 
most of the state, leading to a 
decrease in snowpack percent-
ages and decreased stream-
flow forecasts. As of Feb. 5, 
statewide snow water equiva-
lent (SWE) is at 90% of median, 
5% lower compared to early 
January, reflecting a muted 
accumulation period. January 
precipitation continues at be-
low normal levels at 77% of 
median an improvement from 
December’s 69% of median. 

Water year-to-date precipi-
tation as of Feb. 1 is below nor-
mal at 91%. The January storm 
cycle was largely uneventful 
with modest accumulations. 
The average SWE delta from 
Jan. 1 to Feb. 6 is 2 inches with 
the highest SWE delta at the 
Tower SNOTEL showing 7.9 
inches of SWE for this period. 

Compared to this time last 
year, most basin snowpack 
conditions are slightly higher 
with the exception of the com-
bined San Miguel-Dolores-
Animas-San Juan River basin 
at 66% of median SWE, a 10% 
drop from this time last year. 
Reservoir storage remains 
relatively unchanged, with 
94% of median statewide as of 
the end of January. This is a 
slight decline from 100% of 
median this time last year. 

Reservoir inputs and out-

puts have remained steady and 
no significant changes are ex-
pected until spring runoff be-
gins. Streamflow forecasts 
have decreased since January, 
now at 89% of median, down 
from 98% at the start of the 
year. This reflects the persistent 
dry conditions through Janu-
ary. 

January saw significant tem-
perature swings statewide. A 
sharp cold spell in mid-Janu-
ary set new record lows. This 
was followed by record-high 
temperatures in late January 
and early February. Snowpack 
and streamflow forecasts will 
remain sensitive to upcoming 
storm activity, particularly in 
southern basins where condi-
tions have continued to de-
cline. Near-term conditions 
from National Oceanic and 
Atmospheric Administration’s 
six- to 10-day outlook suggest 
mid-February may bring in-
creased precipitation state-
wide, however January’s defi-
cits could limit overall recov-
ery. 

Looking ahead, there are still 
roughly two months, give or 
take, until peak SWE, depend-
ing on location. Late season 
storms can still have significant 
impact and upcoming pre-
cipitation plays an important 
role in shaping spring runoff. 
— USDA Natural Resources 
Conservation Service

Colorado snowpack shows 
modest accumulation
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Although Peru’s modern 
retail sector is expanding, 
much of the meat consumed 
in the country is purchased 
in traditional wet markets. 
An estimated 70% of animal 
proteins bought and sold in 
Lima, Peru, are distributed 
through 1,122 wet markets, 
according to the National 
Statistics Institute of Peru. To 
better understand how U.S. 
beef and pork reach con-
sumers in Peru’s largest 
market, the U.S. Meat Export 
Federation (USMEF) re-
searched and studied a se-
lect group of wet markets in 
Lima. 

“We have been stressing 
the importance of high-
quality animal proteins as 
part of a healthy diet for chil-
dren and the elderly,” says 
USMEF South America Rep-
resentative Jessica Julca. 
More than 40% of children 
under the age of three in 
Peru suffer from anemia, 
Julca adds. “We are working 

to raise awareness and have 
been promoting specific U.S. 
red meat items as high-nu-
trient, high-value protein 
options.”

Julca believes there are 
opportunities to expand the 
range of U.S. beef and pork 
products in Lima’s wet mar-
kets and commissioned 
ground-level research in 
2024 to determine which 
U.S. red meat products are 
available and how they are 
identified, merchandised 
and promoted.  

USMEF visited 10 repre-
sentative wet markets in Li-
ma in early 2024 and docu-
mented the red meat prod-
ucts sold in the stalls of each 
wet market. Researchers 
returned in the fall to docu-
ment changes in the num-
ber of stalls that sold U.S. red 
meat and the products they 
sold. 

U.S. beef variety meat 
items distributed through 
Lima’s wet markets include 

liver, tripe and feet. Import 
statistics from Trade Data 
Monitor show that 5,067 
metric tons (mt) of U.S. beef 
variety meats, valued at 
$11.8 million, were import-
ed from January to October 
2024, a 5% increase by vol-
ume and 22% increase in 
value year-over-year. Trade 
Data Monitor also shows 
that 1,594 mt of U.S. pork 
loin, ham and belly, valued 
at $4.15 million, were im-
ported from January to Oc-
tober 2024. A small percent-
age is sold through modern 
retail outlets while the ma-
jority of U.S. pork is sold 
through wet markets.

Through the research,  
USMEF also sought to iden-
tify additional U.S. red meat 
products that may have de-
mand. 

“Naturally, the U.S. cuts 
and variety meat items sold 
through the wet markets are 
price sensitive, but we be-
lieve there are opportunities 

for other products in this 
sector, including U.S. beef 
hearts,” says Julca. “Peru pri-
marily imports beef hearts 
from Brazil and Argentina. 
But many stall owners who 

had previously bought U.S. 
beef hearts expressed inter-
est in purchasing them again 
because of the larger size 
and greater tenderness of 
the U.S. product.”

Funding support for the 
research project was pro-
vided by Texas Beef Council, 
the Beef Checkoff Program 
and the National Pork Board. 
— USMEF

Studying the red meat supply chain in Peru’s wet markets

The cattle industry is a 
significant part of Oregon's 
economy, contributing over 
$900 million annually. It 
consistently ranks first or 
second among the state’s 
most-valued agricultural 
commodities, providing nu-
merous employment op-
portunities and supporting 
economic stability through-
out the Pacific Northwest.

Approximately 15 million 
acres of rangeland and pas-
tureland are used for grazing 
cattle in Oregon. Most of the 
state’s estimated 11,000 cat-
tle ranches are in southern 
and eastern Oregon, partic-
ularly in Malheur, Morrow, 
Harney, Klamath and Lake 
counties. These areas offer 
vast rangelands and timber-
lands where cattle can graze, 
which helps maintain 
healthy plant communities 
and can reduce the risk and/
or severity wildfires that con-
tinue to grow and frequency.

Oregon State University 
(OSU), through its Agricul-
tural Experiment Station 
(AES) and Extension Ser-
vice, helps maintain a robust 
and sustainable cattle indus-
try in Oregon, benefiting 
both the economy and the 
environment.

The OSU Cattle Plan, a 
comprehensive needs as-
sessment, was developed in 
partnership with industry 
leaders and identifies critical 
areas for research and out-
reach. It focuses on animal 
reproduction, health, nutri-
tion, welfare, grazing man-
agement, environmental 
issues, technology and eco-
nomics.

The plan was developed 
in collaboration with nu-
merous stakeholder and 
stakeholder groups includ-
ing the advisory committees 
for the Eastern Oregon Agri-
cultural Research Center 
(EOARC), Oregon Cattle-
men’s Association, Oregon 
Dairy Farmers Association, 
Oregon Beef Council and 
Oregon Dairy and Nutrition 
Council. This partnership 
ensures that the research 

aligns with the needs of the 
industry.

Researchers and Exten-
sion faculty at EOARC, with 
AES branch stations in 
Burns and La Grande, con-
duct extensive research on 
cattle to support sustainable 
and efficient beef produc-
tion.

Here are some key areas 
of OSU’s cattle research at 
EOARC and by AES and Ex-
tension faculty across the 
state:

• Optimizing cattle diets to 
improve growth rates, health 
and overall productivity, and 
grazing practices that aim to 
balance livestock produc-
tion with rangeland health, 
ensuring sustainable use of 
resources.

• Breeding strategies to 
enhance reproductive effi-
ciency and genetic quality of 
cattle herds and studies on 
best practices for calving to 
reduce mortality rates and 
improve calf health.

• Preventing and manag-
ing common cattle diseases 
to improve herd health and 
development and evalua-
tion of vaccination protocols 
to protect cattle from infec-
tious diseases.

• Implementing practices 
that reduce the environ-
mental impact of cattle pro-
duction, such as managing 
manure and reducing 
greenhouse gas emissions.

• Using virtual fencing to 
improve cattle management 
and reduce the need for 
physical barriers. This tech-
nology allows for more flex-
ible and precise control of 
grazing patterns.

• Expanding the Beef 
Quality Assurance  program, 
which guides producers to-
ward continuous improve-
ment using science-based 
production practices includ-
ing production, market and 
financial/profit risk man-
agement to assure cattle 
well-being, beef quality and 
safety throughout Oregon.

OSU’s cattle research and 
Extension efforts benefit the 
public by enhancing food 

security, promoting sustain-
able agricultural practices 
and supporting rural econo-
mies through improved 
cattle health and productiv-
ity. — OSU Extension

OSU research, outreach drive 
cattle industry to success
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The National Lamb Check-
off, directed by the American 
Lamb Board (ALB), is funded 
by mandatory assessments 
(checkoff) paid by all segments 
of the sheep industry. 

By federal law, all sheep or 
lambs of any age, including 
ewes, rams, feeder and market 
lambs, breeding stock and cull 
animals, are subject to the na-
tional lamb checkoff assess-
ment at the time of every sale.

• What is a direct market-
er? 

Direct marketers are pro-
ducers who maintain owner-

ship of some or all of their 
lambs and sheep through pro-
duction, feeding and harvest, 
and sell their products directly 
to consumers, retailers and/ or 
chefs. Direct marketers have 
their lambs or sheep custom-
harvested at a local processor 
or butcher. 

In some cases, primarily for 
ethnic sales and holidays, di-
rect marketers sell their lambs 
and sheep directly off the farm. 
Direct marketers are both the 
producer and the first handler 
and are responsible to pay 
both the live weight and first 

handler assessments and re-
mit directly to the ALB.

• What is a first handler? 
Owner of the animal at time 

of slaughter, such as packer, 
processor or direct marketer.

• What is an exporter? 
Each person or entity which 

sends live lambs or sheep out 
of the U.S. is responsible for 
remitting the live weight as-
sessment to ALB at the time of 
export.

• Do 4-H, FFA and seed-
stock sales pay the checkoff? 

Yes. Fair boards, sale man-
agements and 4-H/FFA clubs 

can collect and remit the live 
weight assessment directly to 
ALB. 

Otherwise, they can deduct 
the assessment from the sale 
and pass the live weight assess-
ment to the buyer, who be-
comes the first handler re-
sponsible for remitting both 
the live weight and first han-
dler assessments.

• What’s the USDA’s role?
The USDA’s Agricultural 

Marketing Service oversees the 
American Lamb Checkoff to 
assure that funds are spent as 
intended by law. Information 

is available at ams.usda.gov.
• How to send your assess-

ment? 
Assessments must be sent 

with Form LS-81, the Monthly 
Remittance Report. This form 
is available at LambResource-
Center.com or by calling 303-
759-3001. You can submit your 
remittance online or mail 
Form LS-81 and your payment 
to: American Lamb Board, 
23029 Network Place, Chicago, 
IL 60673-1230.

• Where can I find online 
information about the 
Checkoff? 

Go to Lambboard.com. Spe-
cifically, these pages will be 
helpful to learn more about 
how the ALB works, is col-
lected, Long Range Plan and 
programs, and reports at 
lambboard.com/reports.

• How do I contact the 
American Lamb Board? 

The ALB is happy to answer 
your questions about the 
Lamb Checkoff, provide in-
dustry information and help 
with local promotion resourc-
es. Call 303-759-3001 or email 
info@AmericanLamb.com. 
— ALB

The American Lamb Checkoff: FAQs

Recently, the Montana 
Farm Bureau Federation 
(MFBF) spoke in favor of 
House Bill (HB) 356: “Allow 
livestock loss reimbursement 
for black bear predation,” 
sponsored by Rep. Eric Tille-
man (R-23). Adding black 
bears to the Livestock Loss 
Board was brought forward at 
the Cascade Farm Bureau An-
nual Meeting and was passed 
by the county members. 

Predation by black bears 
has been an ongoing problem 
for ranchers in the Cascade 
area and funding had become 
potentially available through 
the Livestock Loss Board, a 
situation that members need-
ed readily addressed. The idea 
advanced to the Farm Bureau 
policy development process 
and was discussed at the 
MFBF Annual Convention in 
November. The discussion 
brought this issue to the fore-
front and gave MFBF the op-
portunity to bring forward 
legislation.  

MFBF found a willing re-
quester for the bill idea. This 
requester was able to put a bill 
draft request into legislative 
services who crafted the bill 
text. Tilleman then sponsored 
the bill. During the hearing, it 
was explained how the addi-
tion of the black bear to the 
Livestock Loss Board will al-
low ranchers to be compen-
sated for livestock killed by 
black bears and to receive 
grant funding for preventive 
measures to protect livestock 
from black bears. 

The Livestock Loss Board 
provides a critical service to 
Farm Bureau members, along 
with agriculture producers 
across the state, and adding 
black bears to the list of pred-

ators compensated by the loss 
board broadens that. By tak-
ing preventative measures, we 
can see a culmination of ag 
producers and wildlife advo-
cates taking the same stance 
and easing the burden of co-
existing with a state managed 
species. 

The Livestock Loss Board 
has been financially sound 
with the additional appropria-
tion in 2019 with a yearly ap-
propriation of $450,000. 
Claims have an average of 
approximately $250,000 an-
nually. Additional funds go 
towards grants for loss pre-
vention. The claims are esti-
mated at approximately 
$18,000 to go towards com-
pensating for animals taken 
by black bears. 

HB 356 had its hearing in 
the House Agriculture Com-
mittee on Feb. 6, and those 
who testified resounded sup-
port for the bill. Cascade 
County Farm Bureau Presi-
dent Merrill McKamey made 
the trip to Helena to testify in 
support of the bill. McKamey 
had the opportunity to share 
his real-life experiences with 
the House Agriculture Com-
mittee members explaining 
how his ranch, as well as his 
neighbors, have experienced 
losses of more than 10 ewes/
lambs due to black bears. 
Along with testifying, McKa-
mey was able to answer mul-
tiple livestock loss questions 
for the representatives. 

HB 356 passed out of the 
House Agriculture Commit-
tee the same day that it was 
heard. MFBF will track the 
bill’s progress as it works 
through the passage process. 
— Karli Johnson and Nicole 
Rolf, MFBF

Adding black bears to the 
MT Livestock Loss Board
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For more than 40 years, 
the American Angus As-
sociation’s Angus Heritage 
Foundation has recog-
nized the passion, dedica-
tion and perseverance of 
individuals whose life’s 
work has had a lasting in-
fluence on the Angus 
breed. Today more than 
80% of the U.S. cow herd is 
Angus-influenced. The 
forward-thinking action of 
the 2024 Heritage Founda-
tion inductees contributed 
to that market share and 
helped position The Busi-
ness Breed as a leader in 
the industry.  

The 2024 inductees in-
clude: Bill and Sally Bow-
man, Saint Joseph, MO; 
Dave and Yvonne Hinman, 
Malta, MT; Bob and Jim 
Sitz, Harrison, Dillon, MT; 
and Harlan Ritchie (post-
humously), East Lansing, 
MI. 

Bill and Sally Bowman
Bill and Sally Bowman 

traveled separate paths to 
Angus, but their shared 
teamwork helped trans-
form genetic tools and pro-
ducers’ ability to use them. 

Bill’s grandfather first 
taught him about livestock, 
and his small herd started 
as a junior high FFA proj-
ect. He graduated with an 
animal science degree 
from the University of Mis-
souri and worked in vari-
ous roles for the American 
Angus Association, includ-
ing as a regional manager, 
director of commercial 
programs, and assistant 
director of performance 
programs.

Sally, a native of Lexing-
ton, KY, earned her bach-
elor’s and master’s degrees 
from the University of Ken-
tucky and then completed 
a doctorate in quantitative 
genetics at Iowa State Uni-
versity. After time at Okla-
homa State University, she 
landed at the association, 
bringing the organization’s 
genetic evaluation in-
house for the first time. 

“We wanted to be more 
fluid and be efficient and 
change the environment of 
the industry,” Bill says.  

During their time at the 
association, the duo led 
the introduction of $Value 
indexes, genomically en-
hanced EPDs and helped 
create Angus Genetics Inc. 
(AGI) as a standalone sub-
sidiary of the association. 

With Sally working on 
the data to build tools, Bill 
was “out in the country” 
helping to inspire adoption 
as AGI’s first president. 

“I am still immersed in 
Angus cattle and the Angus 
breed, and will be my 
whole life,” Sally says. 

In 2014 Sally founded 
Method Genetics, and Bill 
became her first employee. 
The couple was married in 
2017 and continue to ad-
vance the Angus breed 
through data-driven in-
novation and a strong 
sense of commitment to 
the cattlemen they serve.  

Dave and Yvonne  
Hinman

Pioneer breeders of per-
formance cattle, Dave and 
Yvonne Hinman of Hin-

man Angus have raised 
registered Angus cattle 
since 1973.

“It’s a work in progress 
forever, and it will be for 
the next generation and 
the next one,” Dave says.  

The couple and their 
daughters, Jill and Heidi, 
ran Hinman Angus in Wil-
low Creek, MT, for more 
than 25 years. In 1988 they 
had their first production 
sale, joining with Bill and 
Jennifer Davis and two 
other couples as the Per-
formance Breeders, a 
group that worked togeth-
er until 2008 to market reg-
istered Angus seedstock.

“The reason we wanted 
to do it together was at the 
time, we wanted more 
bulls in one sale,” Dave 
says. “It worked.” 

In 2000 Dave and Yvonne 
made the move to “good 
old cow country” near 
Malta, MT, to lease an 
8,000-acre ranch and later 
purchase land in the area. 
In Malta, they have worked 
alongside daughter, Heidi, 
and son-in-law, Billy, for 
many years, mentoring 
them and now their grand-
son, Tyler. Together, the 
family continues to pro-
duce high-quality, reputa-
tion cattle as Hinman An-
gus and distribute their 
signature, bright yellow-
covered sale books annu-
ally.  

As leaders in the breed, 
Dave served on the Asso-
ciation Board of Directors 
from 2017 to 2023. Yvonne 
served as president of the 
American Angus Auxiliary 
in 1999 to 2000 and was 
honored with the Distin-
guished Woman Award in 
2007. In 2005, the Perfor-
mance Breeders were rec-
ognized with the Certified 
Angus Beef (CAB) Seed-
stock Commitment to Ex-
cellence Award.  

“If I had advice for young 
breeders? I’d do this: make 
some friendships with old-
er breeders that have been 
in the business and listen 
to them,” Dave says. “I was 
very, very fortunate to have 
a lot of them … those 
friendships, that’s what 
made it so special.”

Bob and Jim Sitz
Bob (Jr.) and Jim Sitz of 

Harrison and Dillon, MT, 
lead Sitz Angus as its third 
generation. They labored 
alongside their parents 
Bob (Sr.) and Donna as 
young men, growing a pas-
sion for Angus cattle and 
the cattle business. In their 
20s, they chose to manage 
the ranch alongside their 
mother after the untimely 
death of their father in 
1989.

“My dad always said we 
had to be a jack-of-all-
trades. That would fit Sitz 
Angus ranch to a T,” says 
Jim.

Together, the brothers 
and their mother guided 
the ranch through some 
lean years that included a 
mature cow dispersal and 
subsequent herd rebuild-
ing. 

In the decades since, 
they have expanded the 
ranch from a single loca-
tion in Harrison to three 
properties, and they have 

prioritized customer rela-
tionships, adopted new 
technologies like embryo 
transfer and genomics, 
and improved the quality 
of their cattle.

“What’s helped us sur-
vive for over 100 years? I’d 
say adaptability,” says Jim. 
“The consistency of know-
ing that the only thing con-
stant in this world is 
change. When there is new 
technology that is brought 
forward, you can’t be 
afraid to embrace it.”

Sitz Angus sires consis-
tently claim spots in an-
nual lists of the top 25 sires 
for breed registration, and 
their reputation for being 
a high-quality source of 
maternal genetics persists. 
As leaders, Bob serves the 
Montana Stockgrowers As-
sociation in addition to be-
ing an active member of 
the American Angus As-
sociation. Jim followed in 
his father’s footsteps, serv-
ing on the Association 
Board of Directors from 
2009 to 2016 and as presi-

dent in 2016.
Today, Jim and Bob, 

along with Jim’s wife, Tam-
mi (Huntsman), manage 
Sitz Angus with their fami-
lies. Jim also markets cus-
tomers’ cattle as a repre-
sentative with Northern 
Livestock Video Auction. 
The brothers continue to 
be long-term supporters 
and collectors of perfor-
mance data, especially 
with the pulmonary arte-
rial pressure EPD and as a 
MaternalPlus herd.

Harlan Ritchie 
Harlan Ritchie’s pro-

found legacy and influ-
ence on the cattle industry 
is unmatched.

Throughout the 1960s, 
’70s and ’80s, the Michigan 
State University (MSU) 
professor championed 
change, driving cattle 
trends with his bold selec-
tions in the show ring, 
groundbreaking research 
and published works.  

“Dr. Ritchie had the in-

nate ability to foresee the 
future needs of the beef 
cattle industry,” says Ken 
Geuns, Ritchie’s business 
partner in Ventura Farms. 

Up until his passing in 
2016, Ritchie was first and 
foremost a student, a seek-
er of knowledge. It was his 
constant curiosity and 
passion for learning that 
laid the foundation for him 
to become one of the 
world’s leading experts on 
cattle. 

The Iowa native traveled 
the world speaking about 
his work, seeking out value 
in all types of cattle and 
judging premier cattle 
shows. In the ring, Ritchie 
made selections that 
pushed the industry to 
think differently. 

“Having the courage to 
walk out in front of thou-
sands and thousands and 
thousands of people and 
slap an animal that you 
deem champion, that no-
body else deems champi-
on, requires tremendous 
courage,” says Jason Rown-

tree, who knew Ritchie and 
now serves as MSU Fac-
ulty Coordinator at the 
Lake City Research Center. 

What stands out most to 
those who had the oppor-
tunity to cross paths with 
Ritchie is his generosity 
with his time and wisdom; 
always willing to have a 
conversation, answer 
questions and offer his in-
sights.  

“My dad was a very 
hardworking, passionate 
person about the beef cat-
tle industry,” says Ritchie’s 
oldest son, Bill. “He was 
very humble; very kind 
and generous.” 

Ritchie is remembered 
as a man who dedicated 
his life to the betterment of 
the cattle industry, push-
ing against the grain to 
drive meaningful and im-
pactful change that con-
tinues to play a role in the 
success of today’s market. 
— Jessica Hartman, Mol-
ly Biggs and Sarah Ko-
cher, American Angus 
Association 

Change-makers recognized as Heritage Foundation inductees
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BULL SALE

NEW DATE & LOCATION!
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Bulls are Born and Raised in 
the Sandhills of Nebraska
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82914 Milburn Ave
Anselmo, NE 68813

www.DalPortoLivestock.com
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The 2025 North Dakota 
Reclamation Conference, 
themed “Future of Reclama-
tion in North Dakota,” will 
bring together industry lead-
ers, researchers and stake-
holders to explore the evolving 
reclamation needs associated 
with the state’s growing energy 
sector. 

The conference will be held 
March 4-5 at the Rough Rider 
Center in Watford City, ND. 
The conference will include 
general sessions, breakout 
sessions and networking op-
portunities designed to foster 
collaboration among industry 
professionals, regulatory 
agencies, landowners and re-
searchers. 

“The energy industry plays 
a vital role in North Dakota’s 
economy, and as it continues 
to evolve, so too must our rec-
lamation strategies,” says 
Thomas DeSutter, North Da-
kota State University (NDSU) 
professor and research leader 
for the School of Natural Re-
source Sciences. 

“This conference provides 
a platform for stakeholders to 
discuss how to balance energy 
development with responsi-
ble land stewardship.” 

As North Dakota’s energy 
industry continues to expand 
with investments in enhanced 
oil recovery, pipeline infra-
structure, transmission and 
data centers and legacy en-

ergy industries, understand-
ing the reclamation challeng-
es and opportunities ahead 
will be critical. This year’s 
conference will focus on align-
ing reclamation strategies 
with the state’s future energy 
developments to ensure long-
term sustainability and re-
sponsible resource manage-
ment. 

The event will feature a key-
note address by Lynn Helms, 
former director of the North 
Dakota Department of Min-
eral Resources. Helms will 
provide a comprehensive out-
look on the future of North 
Dakota’s energy industry and 
the reclamation needs accom-
panying its continued growth. 

Additional general session 
speakers will address key top-
ics: 

• The future of pipeline and 
transmission infrastructure in 
North Dakota. 

• The role of enhanced oil 
recovery technologies in 
shaping reclamation needs. 

• The long-term outlook for 
legacy energy industries and 
their reclamation challenges. 

• Best practices for reclama-
tion efforts in emerging energy 
sectors. 

The event is hosted by 
NDSU Extension, Dickinson 
State University, the Society 
for Range Management, the 
USDA’s Agricultural Research 
Service, North Dakota Depart-

ment of Environmental Qual-
ity, BNI Coal and BKS Envi-
ronmental. 

Conference registration is 
open and $145 after Feb. 14. 
Student registration is free. For 

more details or to register, 
visit www.ndreclamation.
com or contact Miranda Mee-
han at 701-231-7683 or  
miranda.meehan@ndsu.edu. 
— NDSU Extension

Registration open for Reclamation Conference

A Kansas State (K-State) 
University weed specialist says 
farmers should be on the look-
out for early emergence of a 
troublesome weed that com-
petes with farm crops for nu-
trients, water and light.

Sarah Lancaster said kochia 
is among the first summer an-
nual weeds to emerge in the 
spring. In 2024, kochia was 
found as early as Feb. 7, follow-
ing a snowstorm in late Janu-
ary, and temperatures that hit 
the 50s and 60s in early Febru-
ary—conditions that were very 
similar to what much of Kansas 
experienced this year, as well.

“Early-emerging kochia 
seedlings use the limited 
spring soil moisture in dryland 
production fields,” said Lan-
caster, noting that good control 
of the first dense flush of kochia 
is essential for obtaining a 
good crop yield later in the 
season.

Lancaster said that kochia 
seedlings emerge in dense 
populations, which makes ad-
equate herbicide coverage dif-
ficult. In addition, glyphosate-
resistant kochia is prevalent 
across western Kansas.

 “For these reasons, it is im-
portant to apply pre-emer-
gence herbicides in late winter 
or early spring to control ko-
chia before it emerges,” Lan-
caster said.

 According to Lancaster, an 
herbicide program needs two 
components in order to suc-
cessfully manage kochia:

 • A very soluble and effec-
tive herbicide that can be in-
corporated with very little pre-
cipitation, such as dicamba.

 • A herbicide that has longer 
residual activity, which will 
require perhaps three-quarter  
inches or more precipitation 
for adequate incorporation, 
such as atrazine.

“Precipitation events during 
late winter are often too small 
to activate longer-lasting re-
sidual herbicides, but dicamba 
may control kochia for 4-6 
weeks until atrazine is incor-
porate,” Lancaster said.

 For those reasons, the best 
time to apply herbicides is gen-
erally January through the first 
week of March, according to 
Lancaster.

 Other herbicides with good 
pre-emergence kochia activity 
include mesotrione, metribuz-
in, saflufenacil (Sharpen) and 
sulfentrazone. Lancaster urges 
farmers and herbicide applica-
tors to check product labels for 
crop-specific planting inter-
vals.

 More information on con-
trolling kochia and many other 
weeds is available in a recently 
released publication from the 
K-State Research and Exten-
sion bookstore, Chemical 
Weed Control for Field Crops, 
Pastures, Rangeland and Non-
cropland. Farmers can also get 
information at local Extension 
offices in Kansas. — K-State 
Research and Extension Ser-
vice

Tips on controlling 
early emerging kochia

Douglas fir is among the 
world’s most economically 
important tree species and is 
abundant across southwest-
ern Oregon, where it is the 
dominant species in many 
low to mid-elevation forests. 
Douglas fir trees provide vital 
wildlife habitat, store carbon 
and are an important source 
of timber.

Douglas fir trees in the 
Klamath Mountains are ex-
periencing a “decline spiral” 
due to multiple factors, in-
cluding drought, elevated 
summer temperatures and 
atmospheric aridity. These 
stressed trees are more sus-
ceptible to insect and fungi 
infestations, leading to in-
creased mortality. Dead and 
fallen Douglas fir trees height-
en the risk of hotter, more 
extreme wildfires, particu-
larly in areas receiving less 
than 35 inches of annual pre-
cipitation.

Researchers in the Oregon 
State University (OSU) Col-
lege of Forestry conducted a 
study to assess the factors 
contributing to Douglas fir 
mortality. They collaborated 
with the USDA Forest Service 
and used data from the Aerial 
Detection Survey and OSU’s 
PRISM Climate Group. The 
study involved collecting field 
data, analyzing climate infor-

mation, and developing a tool 
for landowners and manag-
ers to assess tree stand risk as 
the climate changes.

The study found that Doug-
las fir mortality is driven by a 
combination of factors, with 
the flatheaded fir borer being 
the predominant insect as-
sociated with tree mortality. 
The researchers identified 
hotspots of mortality and pro-
jected that areas of Douglas 
fir mortality will increase sub-
stantially over the next three 
decades. 

They developed a tool that 
helps predict the risk of infes-
tation and mortality events, 
guiding forest management 
towards more drought-toler-
ant species like oaks and 
pines. This approach aims to 
reduce the overabundance of 
Douglas fir in dry sites and 
enhance forest resilience.

The research findings were 
disseminated to landowner 
and professional audiences 
via presentations and field 
tours and a daylong work-
shop, reaching a total of about 
700 participants at local, state 
and national levels. The find-
ings are detailed in the OSU 
Extension publication, “Trees 
on the Edge: Understanding 
Douglas fir decline and mor-
tality in Southwest Oregon.” 
— OSU Extension

Key factors in Douglas 
fir decline in Oregon
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Boots crunch in snowy 
pastures. Aprons tied tight 
in the kitchen. And conver-
sations of beef fill the air. 
Bringing together the next 
generation of cattlemen 
and women and chefs, the 
Certified Angus Beef (CAB) 
Connecting the Culinarian 
and Rancher event fosters 
a deep connection be-
tween opposite ends of the 
beef supply chain.

Two worlds collide, with 
one focused on raising the 
best beef and the other 
crafting dishes that honor 
it. This innovative program 
unites students from John-
son & Wales University 

(JWU) and ranchers from 
across the U.S., offering an 
immersive look at the beef 
industry.

The event emphasizes 
collaboration, storytelling, 
and a shared commitment 
to sustainability. By engag-
ing the next generation of 
culinary and beef profes-
sionals, CAB builds a uni-
fied community based on 
mutual respect and a com-
mon purpose for the future 
of beef.

Participants began in the 
meat lab exploring beef 
fabrication. There, they 
discovered the cuts that 
often go overlooked but 

can be just as flavorful as a 
ribeye or filet mignon.

Chef Vinnie Cimino, op-
erating partner and execu-
tive chef at Cordelia, joined 
the group to share his per-
spective on the intersec-
tion of food and storytell-
ing. 

“It’s our duty to appreci-
ate the things farmers and 
ranchers do,” he said. 
“ W i t h o u t  t h e m ,  w e 
wouldn’t have the great 
beef we serve today.” 

Through Chef Cimino’s 
guidance, students learned 
how to carry the story of the 
ranch into their dishes, el-
evating their culinary cre-

ations by honoring the 
source of their ingredients. 
It was here that a mutual 
appreciation began to form 
between ranchers and 
chefs, each gaining a deep-
er understanding of the 
other’s craft. 

The group then traveled 
to a local Angus farm. 
There, culinary students 
learned from the family 
raising purebred Angus 
seedstock what it takes to 
meet customer demand. 
They shared sustainable 
practices and the ranchers’ 
commitment to animal 
and environmental stew-
ardship. For many culinary 
students, including JWU 
sophomore Caleb Brown, 
this was their first in-depth 
look at how ranchers care 
for their land, cattle and 
resources.

“Seeing the connection 
between ranchers and 
their land really opened my 
eyes,” Brown said. “It’s not 
just about raising cattle; it’s 
about ensuring we care for 
the environment and the 

animals so future genera-
tions can continue the tra-
dition.” 

Katie Scheiv, also a stu-
dent at JWU, relayed a sim-
ilar perspective. 

“I previously thought 
most ranching was always 
on large-scale operations, 
but now I understand the 
process spans a longer 
t i m e l i n e ,”  s h e  s a i d . 
“Through conversations 
with ranching students, I 
realized it’s not just a job, 
but a lifestyle.”  

The event concluded 
with a collaborative cook-
ing session, where attend-
ees worked together to pre-
pare a shared meal using 
the cuts they explored ear-
lier. The process brought 
their respective skills to life, 
blending culinary artistry 
with a profound respect for 
the work that begins on the 
ranch. 

“It’s amazing how similar 
ranchers and chefs really 
are,” said Olivia Rooker, ag-
ricultural communications 
student at Oklahoma State 

University. “We both put in 
the hours, take pride in our 
work, and share the goal of 
creating something mean-
ingful for others to enjoy.”

At its core, the event was 
about relationships. By 
sharing meals, stories and 
experiences, participants 
found common values: 
hard work, long hours and 
commitment to quality.

Through programs like 
Connecting the Culinarian 
and Rancher, CAB is build-
ing bridges between cattle 
ranchers and chefs who 
create memorable beef 
dishes.

“I never thought I would 
get an opportunity to en-
gage in an experience like 
this,” Rooker said. “The 
knowledge I’ve gained has 
fueled my fire and passion 
for working in the agricul-
tural industry and to share 
my story with others to do 
the same thing.”

Together, they are shap-
ing a stronger, more con-
nected beef community. 
— Courtney Weekley

Certified Angus Beef brings culinary and ranching students together  

Hay and forage produc-
ers in central Oregon, Or-
egon’s top hay-producing 
region, face significant 
challenges, including lim-
ited irrigation water sup-
ply, increasing fertilizer 
and input costs and chang-
ing insect pest dynamics. 

Overcoming these ob-
stacles is critical for the re-
gion’s economy. Hay is one 
of Oregon's top agricul-
tural commodities, ranking 
third in the state in 2022 
with a total value of about 
$785.5 million.

The Oregon State Uni-
versity (OSU) Extension 
Service serves as a crucial 
information source for 
central Oregon hay grow-
ers, providing unbiased, 
science-based expertise to 
complement traditional lo-
cal practices and the 
knowledge from agricul-
tural consultants and input 
suppliers. 

Since the early 1990s, 
OSU Extension has worked 
closely with the central Or-
egon Hay Growers Associa-
tion (COHGA). Over its 
three decades, COHGA has 
provided monetary sup-
port for wide-ranging re-
search on forage topics 
from fertilizer manage-
ment to cool-season grass 
variety trials. The associa-
tion has also sponsored 
and co-organized the cen-
tral Oregon Forage Semi-
nar since 1992, connecting 
hundreds of farmers with 
science-based recommen-
dations and research find-
ings.

One key achievement of 
COHGA has been the intro-
duction of Low Elevation 
Spray Application (LESA) 
to central Oregon through 
research, the forage semi-
nar, on-farm demonstra-
tions, field days and adop-
tion by association mem-
bers. LESA technology 
lowers the sprinklers on 
central pivot or linear irri-
gation systems closer to the 
crop canopy, reducing 
losses to wind and evapo-
ration. Studies have shown 
a 15-20% water savings 
when converting from 
standard pivot and linear 
systems to LESA.

In addition to the practi-
cal benefits to today’s farm-
ers, COHGA has been in-

vesting in the future of ag-
riculture in the region. 
Since its founding, the as-
sociation has provided 
more than $35,000 in 
scholarships to seniors 
graduating from central 
Oregon high schools and 
pursuing areas of study re-
lated to agriculture.

Additionally, members 
have donated thousands of 
dollars to the Oregon For-
age/Livestock Endowment 
held by the Agricultural 
Research Foundation. 
Their donations provide 
funds in perpetuity for OSU 
faculty to study and devise 
solutions to the practical 
problems facing forage-
livestock agriculture across 
the state.

In 2023, the umbrella or-
ganization under which 
the association maintained 
its nonprofit status began 
to close its doors. COHGA 
needed to form its own in-
dependent nonprofit or 
cease operations. In 2024, 
Gordon Jones, Extension 
agronomist in central Or-
egon, worked together with 
the COHGA board of direc-
tors to lead the administra-
tive effort to revise the as-
sociation's bylaws and 
have COHGA registered as 
an Oregon nonprofit cor-
poration and be granted 
501(c)(3) status by the IRS.

In February 2024, OSU 
Extension partnered with 
COHGA and over 10 local 
industry sponsors to host 
the central Oregon Forage 
Seminar. This event, re-
vived after being on hold 
since 2020 due to the  
COVID-19 pandemic, fea-
tured speakers from OSU, 
the Oregon Department of 
Agriculture, the National 
Weather Service, The Fer-
tilizer Institute and other 
organizations. The daylong 
seminar, which drew 45 
attendees, covered topics 
such as snowpack, efficient 
irrigation technology, pes-
ticide safety, and evolving 
insecticide resistance in 
alfalfa weevils.

These efforts combined 
to provide a solid platform 
for continued meaningful 
impact on the central Or-
egon agricultural commu-
nity. With partnerships like 
the one between COHGA 
and OSU Extension, the 

future of forage agriculture 
in central Oregon is bright. 
— OSU Extension

Partnership in Oregon provides  
durability for hay, forage growers
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Clustered regularly inter-
spaced short palindromic re-
peats (CRISPR) is a powerful 
tool for editing genomes. It 
allows researchers to easily 
alter DNA sequences and 
modify gene function. These 
“intended alterations” accom-
plished through editing are 
another potential tool in the 
toolbox of cattle breeders. 

This technology is primarily 
useful for simply inherited 
traits (influenced at one locus 
of the genome). CRISPR tech-
nology has many potential ap-
plications that facilitate sus-

tainability, animal health, 
welfare and efficiency. These 
include:

• The opportunity to repair 
deleterious genetic conditions.

• The opportunity to intro-
duce naturally occurring use-
ful alleles into breed germ-
plasm. Specifically, to poten-
tially bring a useful gene from 
one breed to another breed.

• Introduce traits that 
change sex ratio of heifers ver-
sus bulls. 

• Enable breeding schemes 
to accelerate genetic progress.

• Gene edits for disease re-

sistance. 
As of now, the successful 

gene edits accomplished in 
cattle include:

• The first gene-edited beef 
calf with reduced susceptibil-
ity to a major viral pathogen, 
bovine viral diarrhea virus.

• Knockout of the Myostatin 
gene to increase lean muscle 
yield.

• Intraspecies polled allele 
substitution.

• Intraspecies slick hair allele 
and gene for diluted coat color 
to improve heat tolerance

Long-term, the use of this 

technology in the U.S. beef in-
dustry likely hinges on the 
regulatory framework im-
posed. On a global basis, this 
varies dramatically from coun-
try to country. The future of 
genome editing will likely be 
governed by the development 
of a fit-for-purpose, risk-based 
regulatory framework that fos-
ters innovation, supports 
trade, creates profit potential 
and promotes public accep-
tance. — Mark Z. Johnson, 
Oklahoma State University 
Extension beef cattle breed-
ing specialist

Gene editing in beef cattle 
Good cow nutrition is cru-

cial following calving to get 
cows rebred. Today, let’s look 
at the reason for using our 
top-tier hay after calves hit 
the ground.

Because cows experience 
a lot of stress after calving, 
they need good feed. Not 
only is the cow producing 
milk for her calf, she is also 
preparing her reproductive 
system to rebreed. As a result, 
nutrient demands are high. 
Energy requirements in-
crease about 30% and protein 
needs nearly double after 
calving. 

Underfeeding reduces the 
amount of milk a cow pro-
vides for her calf, and it can 
delay or even prevent re-
breeding. If it gets cold, wet or 
icy again, nutrient demands 
can sky-rocket.

If animals can get to them, 
winter grass, corn stalks, and 
other crop residues are low 
quality right now as these 
feeds have weathered and are 
well picked over. It is critical 
that the hay or silage you feed 
will provide the extra nutri-
ents your cows need.

Because of this, not just any 

hay or silage will do. Your cow 
needs 10-12% crude protein 
and 60-65% total digestible 
nutrients in her total diet. If 
she is grazing poor-quality 
feeds or eating grass hay, your 
other forages and supple-
ments must make up any 
deficiencies.

Make sure your forage has 
adequate nutrients; if you 
haven’t done so yet, get it 
tested now for protein and 
energy content. Compare this 
to the nutrient requirements 
of your cows. Then feed your 
cows a ration that will meet 
their requirements. Use sup-
plements if needed. But don’t 
overfeed, either. That is 
wasteful and expensive.

Calving and the months 
after are a stressful time for 
cows. If we underfeed, it can 
delay rebreeding and slow 
down calf growth. Use your 
best quality forages with any 
needed supplements to pro-
vide adequate nutrition. By 
meeting nutrient require-
ments, your cows will milk 
well, rebreed on time, and 
produce healthy calves year 
after year. — Ben Beckman, 
Nebraska Extension

Feeding high-quality 
hay after calving

The 2025 Sheep and Goat 
Carcass Ultrasound School will 
be held April 22-24 at the Texas 
A&M AgriLife Research and 
Extension Center. Attendees 
will learn to ultrasound live 
sheep and goats for carcass 
traits and have the chance be-
come certified to provide this 
service for the National Sheep 
Improvement Program. 

Over the course of three 
days, not only will students 
learn the proper technique to 
measure loineye size and back-
fat depth, but additional infor-
mation on various ultrasound 
equipment, genetic selection, 
livestock management and 
carcass evaluation will also be 
included. 

It is not a requirement to 
have a machine to attend this 
course, all ultrasounds will be 
provided for the school, but if 
attendees wish to bring their 
own, they are encouraged to do 

so. Access to a machine can be 
a limiting factor to utilize this 
skill in the future, therefore this 
should be an important con-
sideration for all who apply. 

For traveling purposes, the 
school will begin mid-morning 
on April 22 and conclude mid-
afternoon on April 24.

Due to the space and hands-
on instruction, a limited num-
ber of applicants will be se-
lected for this course based on 
the application questions. 
Deadline to apply will be 
March 3. Selected applicants 
will be notified by March 7. The 
cost to attend is $300 per per-
son.

To view the application, 
visit tinyurl.com/2rh647re.

For more details, contact 
Jake Thorne, Extension sheep 
and goat specialist, at Jake.
Thorne@ag.tamu.edu or 
325.657-7320. — Texas A&M 
AgriLife Extension

Sheep, goat carcass 
ultrasound school in TX

The latest in irrigation re-
search and technology will be 
showcased at the Advances in 
Irrigation Tools and Technolo-
gies Workshop in Holtville, CA, 
on Feb. 27.

“This workshop brings to-
gether University of California 
(UC) scientists, irrigation and 
water industries, government 
agencies and the farming com-
munity to discuss advances in 
irrigation tools and technolo-
gies and provide a guide to 
smart farming choices in the 
low desert region,” said Ali 
Montazar, UC Cooperative Ex-
tension irrigation and water 
management advisor for Im-
perial County.

The workshop will feature 19 
presentations on cutting-edge 
irrigation technologies and in-
novations and precision farm-
ing irrigation. The irrigation 
industry will exhibit the latest 

products and technologies. 
Presentations will include a 

reservoir and hydrology up-
date for the lower Colorado 
River and cover alfalfa water 
use, water conservation, 
emerging irrigation tools and 
technologies, the Imperial Ir-
rigation District Water Conser-
vation Program, the California 
Department of Foods and Ag-
riculture's State Water Efficien-
cy and Enhancement Program, 
and Natural Resources Con-
servation Service Assistance 
Programs. 

The workshop, a “guide to 
smart farming choices in the 
Low Desert Region,” begins at 
8 a.m. at the Barbara Worth 
Country Club, 2050 Country 
Club Dr., Holtville, CA, 92250.

To register, visit ucanr.edu/
desertirrigation2025. — UC 
Agriculture and Natural Re-
sources

Workshop will highlight 
desert irrigation in CA
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New technologies have 
transformed the world during 
the past half-century. Agricul-
ture has been no exception, 
with the emergence of aerial 
drones, autonomous tractors 
and other equipment chang-
ing the way crops are planted, 
cared for and harvested.  

One thing that hasn’t 
changed since 1977, however, 
is a regulation from California’s 
Division of Occupational Safe-
ty and Health, or Cal/OSHA, 
that prohibits the use of au-
tonomous agricultural equip-
ment without a driver at the 
helm. 

The regulation requires that 
all “self-propelled equipment 
shall, when under its own 
power and in motion, have an 
operator stationed at the ve-
hicular controls.” The regula-
tion requires that all “self-pro-
pelled equipment shall, when 
under its own power and in 
motion, have an operator sta-
tioned at the vehicular con-
trols.”

Conceived long before the 
first driverless vehicle existed, 
the regulation has nevertheless 
prevented farmers from taking 
advantage of many types of 
autonomous equipment de-
veloped in recent years.   

“It has the effect of prevent-
ing the use of any kind of au-
tonomous vehicle in any agri-
cultural location where people 
are employed,” said Bryan 
Little, chief operating officer of 
Farm Employers Labor Service 
and senior director of policy 
advocacy at the California 
Farm Bureau. 

Around the world, farms 
have benefited from driverless 
blast sprayers that apply pesti-
cides to orchards and vine-
yards, autonomous weeders 
that use visualization technol-
ogy and lasers to burn weeds, 
and assistive machines such as 
driverless carts—or mules—
that work alongside people, 
ferrying bins of produce from 
the end of a row to a collection 
point to save workers time and 
labor.  

In California, “Everyone in 
the industry is trying to deter-
mine the best way to operate 
within the confines of that 
regulation,” said Sean Sund-
berg, business integration 
manager at John Deere.  

After years of advocacy from 
farm groups such as California 
Farm Bureau and California 
Association of Winegrape 
Growers, change may be on 
the horizon.  

In August, Cal/OSHA issued 
a memorandum clarifying that 
driverless tractors and other 
agricultural vehicles may be 
used when no field workers are 
present. When employees are 
absent, the memo stated, the 
location does not qualify as a 
worksite under the agency’s 
jurisdiction. 

The directive gave a clear 
greenlight for farmers in Cali-
fornia to use equipment such 
as an autonomous blast spray-
er manufactured by the Fresno 
County-based company 
GUSS, which applies pesticides 
in orchards and vineyards, do-
ing so without workers on site 
for chemical safety reasons.  

“Essentially, one person is 
sitting in a pickup truck on the 
side of the field with a laptop 
computer monitoring a fleet of 
up to eight of these machines,” 
said Gary Thompson, chief 
operating officer at GUSS.  

The August memo has given 
farmers some clarity, Little 
said. However, for many types 
of farm work, he added, “you 

need to have people around, 
and that restricts the use of 
autonomous equipment.”

In November, the Cal/OSHA 
Standards Board announced it 
was empaneling an advisory 
committee that comprise 
stakeholders to examine the 
regulation, signaling that the 
board may consider revising it.  

Proposed changes may face 
pushback from labor advo-
cates, who in the past have 
raised concerns about the 
safety of autonomous equip-
ment and cautioned that wide-
spread adoption of it could 
lead to job losses for agricul-
tural workers.  

Farm groups have vouched 
for the technology’s safety and 
said autonomous technology 
in many cases may improve 
worker safety and create up-
skilling opportunities for em-
ployees.  

When it comes to safety, “We 
should be comparing the au-
tonomous technology to the 
real world and what we have 
right now,” not an unachiev-

able ideal, said Little, who will 
serve on the advisory commit-
tee.  

The autonomous sprayer 
made by GUSS, for example, 
eliminates a job that tradition-
ally required someone to be 
present in orchards and vine-
yards when pesticides were 
being sprayed. The vehicles 
move at about 2 miles per hour, 
and they have redundant safe-
ty features, including LIDAR 
that detects people and ob-
stacles, safety bumpers that 
trigger the engine to shut off 
and brakes to lock, and a safety 
vest supervisors wear that sig-
nals the machine to pause 
when within 30 feet of the vest. 

Operating a traditional blast 
sprayer is “very tedious, boring 
work, most of the time done at 
night, going very slowly with 
chemicals spraying all around 
you,” Thompson said. “This 
was a job that was ripe for au-
tomation.” 

Should Cal/OSHA end its 
ban on driverless tractors, 
farmers may see new types of 

equipment become available 
in the state.

“We are doing testing and 
product development so that 
when we are able to work with 
Cal/OSHA to modify the regu-
lation, we will be ready to bring 
the products to market,” said 
Sundberg of John Deere. He 
said the company has a large 
autonomous row crop tractor 
used for tillage that it has intro-
duced in the Midwest. “Even-
tually, we would like to work 
with the state to bring those out 
here to California,” Sundberg 
said.  

The committee’s first hear-
ing is scheduled for next 
month. 

“Hopefully, it’s going to re-
sult in a common understand-
ing between employer advo-
cates and employee advo-
cates,” Little said, “that we want 
to encourage this technology 
because it’s safer than the tech-
nology currently being used.” 
— Caleb Hampton, Ag Alert 
assistant editor, California 
Farm Bureau Federation

CA to revisit ban on driverless tractors

The Cattle Feeders Hall of 
Fame recognized its 2025 in-
ductees and award winners 
during its 16th annual banquet 
on Feb. 5, 2025, in San Antonio, 
TX.

Established in 2009, the Hall 
of Fame was created to honor 
the visionary men and women 
who have made lasting contri-
butions to the cattle feeding 
industry, including helping to 
improve production practices 
and celebrate the industry's 
rich traditions.

The new inductees, nomi-
nated by cattle feeders from 
across the country, are:

• Joe Morgan, CEO of Poky 
Feeders, based in Scott City, KS. 

After joining the company in 
1985 as manager, he expanded 
its capacity from 17,000 head 
to the current 103,000 head. 
Poky also partners on leased 
feedyards in Kansas and Ne-
braska and has extensive ranch 
holdings. He is a longtime 
member of the Kansas Live-
stock Association and National 
Cattlemen’s Beef Association 
(NCBA), as well as a founding 
member and current vice 
chairman of U.S. Premium 
Beef. 

• Dan May, along with his 
brothers, Jim, Tom and Steve, 
grew their small family farm 
and 2,500-head feedlot to in-
clude numerous farming, feed-
lot and ranching operations in 
Colorado, Nebraska and Ne-
vada. Their feeding operations 
at 4M Feeders in Stratton, CO; 
Herd Co Cattle Company in 
Bartlett, NE; and Magnum 
Feedyard in Wiggins, CO, have 
a one-time capacity of 175,000 
head. They produce grain and 
forage on over 35,000 acres and 
run 10,000-plus cows/pairs. 
May markets over 400,000 head 
of beef cattle yearly and is active 
in commodity trading.

Tom Jensen is the recipient 
of the Industry Leadership 

Award. In 1985, he started a 
direct agribusiness depart-
ment at the First National Bank 
of Omaha, which grew to $2.5 
billion in loan commitments 
by June 2020. He retired that 
year as the bank's senior vice 
president and board of direc-
tors member. Jensen has been 
involved with the Nebraska 
Cattlemen and NCBA. He also 
has been a guest presenter for 
agriculture economics classes 
at multiple universities.

George Littrell Jr., known as 
“Frank,” is the Arturo Arm-
endariz Distinguished Service 
Award recipient. He has 
worked for Midwest Feeders, 
Inc., in Ingalls, KS, for over 31 
years. As the current cattle fore-
man, he runs a crew of 21 cow-
boys and two outside process-
ing crews and works weekly 
with consulting veterinarians. 
Littrell has been essential in the 
company's expansion and is 
extremely well-versed in cattle 
health and handling.

“It's an honor to recognize 
these outstanding members of 
the cattle feeding industry,” 
said Dustin Johansen, senior 
vice president at Farm Journal 
and Cattle Feeders Hall of 
Fame board member. “Their 
passion and commitment have 
helped make our country the 
world's most efficient producer 
of safe, quality beef.”

Founding sponsors of the 
Cattle Feeders Hall of Fame 
include Merck Animal Health, 
Drovers magazine and Osborn 
Barr Paramore (OBP).

All ticket sales for this year's 
sold-out banquet and corpo-
rate sponsorships benefited 
future initiatives for the Cattle 
Feeders Hall of Fame. All funds 
from tickets purchased by cat-
tle feeders are fully donated to 
the Hall of Fame. Donations to 
the Hall of Fame may also be 
made at cattlefeeders.org. — 
NCBA

Cattle Feeders Hall of 
Fame 2025 inductees 
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Angus producers com-
peted for top honors dur-
ing the 2025 National West-
ern Stock Show (NWSS) 
Angus Pen & Carload 
Show, Jan. 18 in Denver, 
CO. One carload and 24 
pens-of-three were show-
cased in the Yards during 
the NWSS.

John Pfeiffer, Orlando, 
OK; Adam Sawyer, Bassett, 
NE; and Doug Stevenson, 
Laurel, MT, evaluated the 
bulls and heifers before se-
lecting champions.

Chestnut Angus Farm, 
Pipestone, MN, claimed 
grand champion carload 

with 10 January and Febru-
ary 2024 bulls sired by KR 
Storm 900, Musgrave Jum-
bo, Long Teton 107, HF 
Safe & Sound 019 and El-
lingson Prolific. The group 
weighed an average of 
1,364 pounds and posted 
an average scrotal circum-
ference of 36.4 centimeters.

Krebs Ranch, Gordon, 
NE, also showcased the 
grand champion pen of 
three bulls with January 
2024 sons of 8N Academy 
2101. The trio posted an 
average weight of 1,468 lbs. 
and an average scrotal cir-
cumference of 36.3 centi-

meters. The bulls first won 
early calf champion.

Vollmer Angus Ranch, 
Wing, ND, captured the 
reserve grand champion 
pen of three bulls after first 
claiming late calf champi-
on. The February and 
March 2024 sons of VAR 
Determined 108, Chestnut 
Enlist 812 and Baldridge 
Balance J849 posted an av-
erage weight of 1,123 lbs. 
and an average scrotal cir-
cumference of 33.2 centi-
meters.

Vision Angus, Amherst, 
CO, also showcased the 
grand champion pen of 

three heifers. The January 
and February 2024 daugh-
ters of Montana Judgement 
1038 posted an average 
weight of 1,005 lbs. They 
first claimed early calf 
champion. 

Bar S Ranch, Paradise, 
KS, captured the reserve 
grand champion pen of 
three heifers with April 
2024 daughters of Bar Dy-
namic. The trio posted an 
average weight of 767 lbs. 
They first won late calf 
champion.

A complete list of win-
ners follows:

Carloads Shown: 1

• Grand Champion Car-
load of Bulls: Chestnut An-
gus Ranch, Pipestone, MN.

• Reserve Grand Cham-
pion Carload of Bulls : 
None.

Pens Shown: 24
• Late Calf Champion 

Pen of Three Bulls: Vollmer 
Angus Ranch, Wing, ND.

• Reser ve Late Calf 
Champion Pen of Three 
Bulls: Lazy JB Angus, Mon-
trose, CO.

• Early Calf Champion 
Pen of Three Bulls: Krebs 
Ranch, Gordon, NE.

• Reserve Early Calf 
Champion Pen of Three 
Bulls: Bush Angus, Britton, 
SD.

• Fall Champion Pen of 
Three Bulls: Griswold Cat-
tle, Stillwater, OK, and 
Sadler Ranches, Perkins, 
OK.

• Summer Champion 
Pen of Three Bulls: Circle L 
Angus, Wise River, MT.

• Grand Champion Pen 
of Three Bulls :  Krebs 
Ranch, Gordon, NE.

• Reserve Grand Cham-
pion Pen of Three Bulls: 
Vollmer Angus Ranch, 
Wing, ND.

• Late Heifer Calf Cham-
pion: Bar S Ranch Inc., 
Paradise, KS.

• Reserve Late Heifer Calf 
Champion: Sam Hovde, 
Willow Lake, SD.

• Early Heifer Calf Cham-
pion: Vision Angus, Am-
herst, CO.

• Reserve Early Heifer 
Calf Champion: Krebs 
Ranch, Gordon, NE. 

• Grand Champion Pen 
of Three Heifers: Vision 
Angus, Amherst, CO. 

• Reserve Grand Cham-
pion Pen of Three Heifers: 
Bar S Ranch Inc., Paradise, 
KS. — Amber Wahlgren, 
American Angus Associa-
tion communications as-
sistant

Angus showcased at 2025 NWSS Angus Pen & Carload Show

An innovative resource 
designed to streamline and 
improve decision-making 
in agricultural and natural 
resources production and 
management is now avail-
able to a wide range of us-
ers—including policymak-
ers, land and water manag-
ers, farmers, researchers 
and extension agents 
across the nation.

The Soil and Water As-
sessment Tool Virtual Ex-
tension Assistant, or SWAT 
VEXA, was released in late 
2 0 2 4  by  Te x a s  A & M  
AgriLife Research and 
IBM. It is a free, interactive, 
generative artificial intel-
ligence, AI, assistant that 
provides custom, user-
friendly insights.

By addressing critical ar-
eas such as soil erosion, 
pollution control and di-
saster risk mitigation 
among many other sce-
narios, SWAT VEXA em-
powers users to make in-
formed decisions across a 
host of scenarios.

Outputs from SWAT 
VEXA are based on big 
data sets of the Soil and 
Water Assessment Tool, 
SWAT. This advanced com-
puter modeling system 
was developed over more 
than four decades by sci-
entists at the Texas A&M 
AgriLife Blackland Re-
search Center at Temple 
along with the USDA’s Ag-
ricultural Research Ser-
vice.

Over the years, SWAT 
has become the interna-
tional and U.S. standard for 
agriculture and natural re-
sources decision-making 
at all geographical scales.

“VEXA accelerates re-
search, enhances repro-
ducibility and empowers 
users to design innovative 
solutions for complex ag-
ricultural and hydrological 
challenges,” said Raghavan 
Srinivasan, Ph.D., AgriLife 
Research distinguished 
professor and director of 
the Blackland Research 
Center at Temple.

“With its ability to de-
mocratize knowledge and 
fast-track decision-mak-
ing, VEXA is set to drive 
significant advancements 
in SWAT model research, 
ultimately promoting eco-
system sustainability and 
effective resource manage-
ment worldwide,” Sriniva-
san said.

The SWAT system was 
integrated with AI as part 
of a continuing collabora-
tion between AgriLife Re-
search and IBM through 
the technology company’s 
IBM Sustainability Accel-
erator. SWAT VEXA also 
incorporates IBM’s Deep 
Search AI, watsonx.ai and 
Granite model.

Researchers say the tool 
can advance agricultural 
and natural resource pro-
ductivity and sustainabil-
ity by enabling faster deci-
sion-making for users 
worldwide.

“Today, smallholder 
farmers need more than 
traditional advice,” said 
Justina Nixon-Saintil, vice 
president and chief impact 
officer at IBM. “They need 
scientifically precise, data-
driven insights. Solutions 
such as SWAT VEXA de-
mocratize access to critical 
environmental insights, 
enabling faster, more in-
formed decision-making 
for communities facing 
agricultural challenges.”

In addition to advancing 
agricultural and resource 
productivity, SWAT VEXA 
is expected to amplify the 
global impact of the IBM 
Sustainability Accelerator. 
To date, this program has 
supported approximately 
65,300 direct beneficiaries 
through efforts in sustain-
able agriculture initiatives.

By offering accessible, 
AI-powered insights, SWAT 
VEXA enables users to 
make data-informed deci-
sions, ultimately promot-
ing sustainability and resil-
ience in agricultural sys-
tems worldwide. — Texas 
A&M AgriLife Extension

Soil, water tool provides 
management insights19th Annual

PRODUCTION SALE
Selling 90 Yearling Angus Bulls

MARCH 11, 2025

16 SONS SELL
CONNEALY CRAFTSMAN

AAA: 20132505
CED BW WW YW Milk CW
+1 +1.6 +75 +131 +37 +48

24 SONS SELL
VA GALLATIN 1010
AAA: 20185168

CED BW WW YW Milk CW
+11 +.5 +88 +145 +34 +48

15 SONS SELL
TEHAMA PATRIARCH F028

AAA: 18981191
CED BW WW YW Milk CW
+14 -1.8 +70 +134 +29 +54

10 SONS SELL
DEER VALLEY BRIGADE 81247

AAA: 19469706
CED BW WW YW Milk CW
+4 -.4 +76 +144 +31 +64

DARIN & GLORIA VELTKAMP  
6485 HIGHLINE RD, MANHATTAN, MT 

Darin: 406-539-8564 | Codey: 406-577-6304
dveltkamp@hotmail.com

Videos and Updated Info at:
VELTKAMPANGUS.COM

Celebrating over 40 Years in the Angus business
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Over the last three decades, 
South Texas cattle producer 
Bob McCan has discovered 
more about his rangeland and 
pasture conditions from ana-
lyzing manure than any aca-
demic paper or ranch consul-
tation could provide.

McCan is one of many pro-
ducers nationwide who rely on 
Texas A&M AgriLife Research’s 
Grazingland Animal Nutrition 
Lab (GAN Lab) to transform 
manure analysis into action-
able insights. By providing pre-
cise data on forage quality and 
livestock nutritional demands, 
the lab empowers producers to 
make informed decisions that 
improve efficiency, enhance 
land stewardship and reduce 
costs.

“We’re able to see the level 
of nutrition our cattle are get-
ting throughout the year and 
tailor our supplemental pro-
grams—whether that be vita-
min and mineral packages or 
additional feeding,” McCan 
said. “This helps us to better 
forecast management needs 
and optimize efficiency on the 
ranch.”

Considering adequate nutri-
tion affects everything from 

fertility and gestation to gen-
eral health and livestock yields, 
the importance of these in-
sights cannot be overstated. 

Where science meets 
stewardship

This ability to connect sci-
ence to practical stewardship 
has been a cornerstone of the 
GAN Lab since its inception, 
said Doug Tolleson, Ph.D., di-
rector of the lab and AgriLife 
Research associate professor in 
the Texas A&M Department of 
Rangeland, Wildlife and Fish-
eries Management.

At the heart of the GAN Lab’s 
mission is dietary diagnostic 
analysis of manure using near-
infrared reflectance spectros-
copy (NIRS).

“NIRS works similarly to 
how our eyes perceive color,” 
Tolleson explained. “Just as we 
see all the pretty colors of blue-
bonnets because they reflect 
certain light wavelengths, NIRS 
detects and analyzes specific 
wavelengths absorbed and re-
flected by materials in manure 
samples.”

By shining near-infrared 
light energy on dried manure 

samples and applying calibrat-
ed equations, GAN Lab scien-
tists can identify key nutrition-
al markers such as protein and 
total digestible nutrients.

This information is then pro-
cessed through the lab’s Nutri-
tional Balance Analyzer soft-
ware, NUTBAL, which ac-
counts for environmental fac-
tors and livestock profiles to 
determine if dietary needs are 
being met.

“From the fecal sample, we 
know exactly the quality of the 
animal’s diet and if it’s fulfilling 
their nutritional requirements,” 
said Barbara Rodrigues, Ph.D., 
research scientist and GAN Lab 
manager. “We then provide 
producers with these findings 
as well as suggested supple-
ments and resources if the nu-
tritional needs are not being 
met.”

With a typical turnaround 
time of two or three business 
days, producers can swiftly ad-
dress deficiencies, preventing 
health declines and improving 
herd condition.

Real-world results
The lab’s impact extends 

beyond identifying nutritional 
gaps—it can also uncover cost-
saving opportunities when for-
age conditions are meeting or 
surpassing an animal’s needs.

“The analysis helped us re-
alize that we were exceeding 
the nutritional requirements 
of our sheep herd and spend-
ing extra money on supple-
mental feeding when they 
were doing just fine on pas-
ture,” said Erika Campbell, a 
commercial livestock produc-
er in West Texas. “The nutri-
tional monitoring results help 
us fine tune our supplementa-
tion strategies, maintain ani-
mal health and condition, and 
prevent excess spending on 
feed.” 

Over time, the lab’s aggre-
gated data allows producers to 
track trends and pinpoint how 
specific land management de-
cisions, such as grazing rota-
tion or prescribed fire, are af-
fecting forage production to 

make proactive management 
decisions.

International impact
Unlike other labs using NIRS 

for manure analysis, the GAN 
Lab is one of the only commer-
cial laboratories in the U.S. us-
ing the technology to offer 
producers a prediction of ani-
mal diet quality, giving it a 
unique position in the indus-
try.

Beyond the U.S., the lab has 
supported international pro-
ducers through projects such 
as the East Africa Livestock 
Early Warning System and the 
Mali Livestock and Pastoralist 
Initiative. Tolleson said the lab 
has collaborated with labora-
tories around the world and 
has even helped many new 
labs set up their instruments.

Aside from livestock produc-
tion, the techniques used by 
the lab can have a positive im-
pact on wildlife management 
as well. To date, the lab has 
conducted NIRS analyses on 

species ranging from giant 
pandas to elephants.

A vision for the  
future

Tolleson and Rodrigues 
hope to continue to increase 
the number of producers using 
the lab’s services while also 
exploring more innovative ap-
plications for NIRS to be ap-
plied across agriculture and 
land management.

“Our goal is to continue to do 
what we’ve done well, find out 
where we can improve and 
ultimately provide better qual-
ity information to help people 
manage the nutrition of their 
animals,” Tolleson said.

By bridging science, tech-
nology and practice, the GAN 
Lab continues to equip pro-
ducers with the tools they need 
to optimize livestock perfor-
mance, safeguard natural re-
sources and increase profit-
ability across Texas and be-
yond. — Texas A&M AgriLife 
Extension

More to cattle manure than meets the eye

“Following a relatively warm 
and dry start to the snow ac-
cumulation season across 
most of Montana, the weather 
took a timely turn during the 
last week of December. Since 
then, much of Montana has 
received significant snowfall, 
however gains were not equiv-
alent across the state,” said Eric 
Larson, USDA Natural Re-
sources Conservation Service 
(NRCS) hydrologist.

Northwest Montana was an 
exception, receiving near nor-
mal precipitation mid-October 
through early December. Aside 
from several storms early in 
January, last month was rela-
tively dry in that area. 

The region extending from 
the Sun-Teton-Marias to the 
Kootenai only received 30-50% 
of normal January precipita-
tion. In contrast, central Mon-
tana and the Bighorn Moun-
tains were impacted much 
more by recent weather receiv-
ing over 190% of normal Janu-
ary precipitation. Southwest 
Montana and southcentral 
Montana received about 80-
110% of normal January pre-
cipitation, with some higher 
elevation SNOTEL sites receiv-
ing slightly more than that. The 
snowpack is making gains dur-
ing the first week of February 
across all of Montana as active 
weather continues to impact 
the region.

As of Feb. 7, the mountain 
snowpack across most of Mon-
tana remains slightly below 
normal at around 80-90% of 
median, but there are excep-
tions. The Smith-Judith-Mus-
selshell basin is reporting a 
120% of normal snowpack with 
most of that snow arriving 
since the last week in Decem-
ber. Several SNOTEL sites in 
the Little Belt and Big Snowy 
mountains received their larg-
est January snow accumula-
tion in 20 years. In contrast, the 

Sun-Teton-Marias and St. 
Mary currently have a 65-75% 
of normal snowpack. Snow 
water equivalent deficits in that 
region are 2-7 inches; however, 
that could be recovered in a 
couple upslope storms aimed 
in the correct direction. 

Snowpack percentages in 
the Gallatin, Bighorn and 
Tongue River basins are cur-
rently about 100% of normal 
and additional snow is fore-
casted over the next couple 
days. All other basins are re-
porting a snowpack about 80-
90% of normal, except the 
Bears Paw near Havre. 

“Don’t forget, last year was 
one of the lowest snow years on 
record. While recent snow con-
ditions have been excellent for 
recreating, lack of early season 
snowfall left most of Montana 
with a deficit. Most mountain 
ranges are still recovering from 
that deficit,” said Larson.

Two to three months remain 
in the normal snow accumula-
tion season and deficits that 
exist in many locations could 
be eliminated by several weeks 
of active weather. 

“Given the major weather 
pattern change experienced 
over the last month and half, 
the outlook that snowpack 
conditions will continue to im-
prove throughout the next 
month is good. 

“However, if drier weather 
returns during February, part 
of Montana might be left with 
mountain snowpack deficits 
that will be difficult to over-
come as spring approaches. 
The Rocky Mountain Front is 
one of those regions,” said Lar-
son. 

During a typical year, 60-70% 
of the seasonal snowpack has 
accumulated by Feb. 1. March 
1 conditions will give a better 
indication of what spring run-
off might bring. — USDA 
NRCS

MT snowpack improved 
by winter storms
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A grayish-green back and 
wings, a whitish throat, a 
light gray olive breast and a 
pale yellowish belly charac-
terize the bird. According to 
the suit, the agency initially 
classified the southwestern 
willow flycatcher as a dis-
tinct subspecies based on 
subtle differences in color 
and morphology. More re-
cently, its classification has 
been based on morphologi-
cal data collected from core 
areas within the bird’s range, 
vocalization patterns from 
areas that do not align with 
geographic divisions, and 
genetic differentiation that 
lacks clear geographic 
boundaries, NMCGA said.

In 2015, NMCGA and 
other interested parties pe-
titioned to delist the south-
western willow flycatcher. 
The petition argued that the 
best available science, in-
cluding DNA evidence, 
showed that the bird is not a 

distinct subspecies and 
should never have been 
listed as endangered. 

USFWS denied the peti-
tion in 2017, citing a sub-
stantial body of scientific 
literature that has shaped 
the classification of the spe-
cies and its subspecies. In-
dependent, university, state 
and federal scientists re-
viewed and debated the 
findings. While not entirely 
uniform, this research has 
consistently supported the 
classification of the south-
western willow flycatcher as 
a distinct subspecies.

Suit details
The Pacific Legal Founda-

tion, a nonprofit organiza-
tion that defends individual 
liberty and property rights, 
is representing NMCGA in 
this case. They argue that 
while the ESA grants 
USFWS the authority to list 
“subspecies,” the statute 
does not define the term, nor 
is there a universally accept-

ed definition among taxono-
mists. As a result, the agency 
must establish its own stan-
dard when determining 
whether to list or delist a 
subspecies.

USFWS has not adopted a 
consistent, generally appli-
cable definition of “subspe-
cies.” In denying the petition 
to delist the flycatcher, the 
agency selectively accepted 
certain studies while reject-
ing others without providing 
a clear standard for what 

constitutes an avian subspe-
cies, the group said. Conse-
quently, the suit continued, 
the agency failed to explain 
how the available morpho-
logical, genetic or other data 
support its classification of 
the flycatcher as a distinct 
subspecies.

The suit states that 
USFWS’ failure to consider 
relevant evidence and the 
best available scientific data 
was arbitrary, capricious 
and an abuse of discretion, 

in violation of the Adminis-
trative Procedure Act. 

In May 2022, the court 
granted the Center for Bio-
logical Diversity and the 
Maricopa Audubon Society 
status as defendant-interve-
nors. This decision was 
based in part on their mem-
bers’ recreational, aesthetic, 
scientific and professional 
interests in protecting and 
conserving the southwest-
ern willow flycatcher.

In February 2024, the U.S. 

District Court for the District 
of Columbia ruled in favor of 
the environmental groups, 
stating that NMCGA did not 
show USFWS’ ruling was 
arbitrary and capricious. 

The cattle group appealed 
the decision, and the Pacific 
Legal Foundation argued 
recently before the court in 
what Politico described as a 
back-and-forth that “chal-
lenged both sides.” — 
Charles Wallace, WLJ con-
tributing editor

FLYCATCHER
(from page 1)

The use of commercial 
livestock dewormers has 
paid off in terms of animal 
health and productivity, 
but it has also resulted in 
resistance among parasite 
populations.

“As dewormers lose ef-
fectiveness, producers 
need to develop a broader 
strategy for managing inter-

nal parasites in their live-
stock,” said Eric Meusch, 
University of Missouri 
(MU) Extension livestock 
specialist.

Resistance
A recent study funded by 

Merck Animal Health and 
led by Eric Bailey of the 

University of Missouri con-
ducted fecal egg count re-
duction tests in beef herds 
across the state, finding 
resistance to macrocyclic 
lactone dewormers (aver-
mectin-type dewormers). 
The benzimidazole class of 
dewormer (“white” de-
wormer) still showed effi-
cacy above the threshold 
for effective deworming, 
which is 90%. The results of 
the Missouri study are con-
sistent with a larger data set 
compiled by Merck Animal 
Health.

The dewormers losing 
efficacy are products com-
monly used in pour-on and 
injectable forms and have 
become popular due to cost 
and ease of administration.

“The popularity and fre-
quency of use of these 
products has likely led to 
resistance,” said Meusch.

Understanding the 
enemy

To manage parasites, it is 
important to understand 
their life cycle, said Meusch. 
Stomach worms must com-
plete several life-cycle stag-
es both inside the gastroin-
testinal tract of cattle and 
on the pasture. The cows 
can only be infected by 
consuming grass from in-
fected pastures, and pas-
tures can only be infected 
by cows carrying adult 
stomach worms.

Worms that are resistant 
to a dewormer (less than 
90% are killed by the treat-
ment) survive and lay eggs 
that are deposited in the 
pasture. Over time, the per-
centage of resistant larvae 
increases in the pasture un-
til the animals are infected 
with worms that can no 
longer be controlled with 
the product.

Manage the problem
Better grazing and pas-

ture management can lim-
it the exposure of cows to 
parasites on pasture, 
Meusch said. Rotational 
grazing can allow cows to 
avoid times when the most 
larvae are emerging on the 
grass. Because the larvae 
remain lower in the grass 
surface layer to keep from 
drying out, leaving a higher 

residual when grazing can 
help avoid exposure to the 
larvae as well.

Strategic deworming is 
another concept that can 
help avoid exposure to par-
asite larvae on pasture. This 
is basically timing deworm-
ing treatments to take ad-
vantage of when the worms 
on the pasture are dormant 
and not reinfecting ani-
mals. When temperatures 
drop to 28 F a few times, 
typically in the late fall, it 
can be a good time to de-
worm because it isn’t likely 
that cattle will be reinfected 
from the pasture after that 
point. This allows them to 
go through the winter with-
out stomach worms, ensur-
ing they benefit the most 
from supplemental feed-
ing. It also ensures cattle 
aren’t depositing more eggs 
on the pasture over the win-
ter.

The parasites infecting 
pastures will become active 
again in the spring when 
temperatures regularly ex-
ceed 50 F. As the eggs 
emerge into larvae and ad-
vance to the third stage, the 
cows will be infected again. 
The next strategic time to 
deworm is about six weeks 
after the springtime tem-
peratures exceed 50 F. At 
this time, the cows will have 
been reinfected but are not 
yet depositing eggs in the 
pasture. This extends the 
time that eggs aren’t being 
deposited and helps reduce 
the parasite burden on the 
pasture.

It isn’t always possible to 
visually identify which 
cows are carrying the heavi-
est worm loads, but culling 
cows that chronically show 
symptoms of a heavy para-
site infection can also ben-
efit overall herd health.

“By managing grazing 
and strategically deworm-
ing cattle to avoid further 
pasture contamination, 
producers can keep their 
animals healthy and pro-
ductive, as well as help en-
sure the long-term efficacy 
of deworming products,” 
said Meusch.

For more information 
about deworming strate-
gies or assessing the worm 
load in your cow herd, con-
tact your local Extension 
center. — MU Extension

Time to rethink deworming the beef herd

(Send calendar of events information 
to editorial@wlj.net.)
April 11-13 – Registration is open 
for the 2025 Cattle Raisers 

Convention & Expo taking place in 
downtown Fort Worth, TX. 
Details: cattleraisersconvention.
com.

CCOMING OMING EEVENTSVENTS

Suit contends ‘subspecies’ is not defined under ESA
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What are the key drivers 
that position a cow-calf op-
eration for success? Most 
farmers and ranchers 
would respond to this ques-
tion with answers like tak-
ing care of the land, creating 
a cow herd with genetics 
that work in their environ-
ment and meet consumer 
demands, and taking care 
of the people who live and 
work on the operation.

All three of these factors 
are of course dependent 
upon profitability. Profits 
enable us to maintain and 
improve our resources and 
enable us to provide a stan-
dard of living that those 
working on the operation 
deserve. I would also argue 
that identifying one’s “why,” 
or purpose, should be part 
of that equation, as well as 
identifying a business mod-
el and market targets that 
allow them to differentiate 
their product and leverage 
the value they have created.

All of these are vitally im-
portant, but for this article 
we are going to focus on the 
cow herd and the bull bat-
tery.

Maternal traits  
matter

Your cow herd is typically 
the biggest distinguishing 
factor as an operation, and 
the largest point of differen-
tiation. The cow herd not 
only contributes 50% of the 
genetic makeup of the calf 
crop but is really and truly 
the factory. The cow herd is 
the building block of every-
thing we are trying to ac-
complish as producers. As 
trite as it sounds, you are 
not in the cattle business 
without cows.

The old formula for build-
ing a cow herd served us 
pretty well—understand 
the level of mature size and 
milk production your envi-
ronment can sustain. Once 
those thresholds are estab-
lished, work to select for 
higher levels of fertility, 
keeping in mind the “neces-
sity” traits like mothering 
ability, udder quality, feet 
and leg structure, and dis-
position. The economists 
would tell us this would al-
low us to optimize the eco-
nomics of our operation, 
finding the optimum com-
bination of production 
costs and weaned calf per-
centage.

Your herd, your goals
Then there’s the other 

half of a calf’s performance 
equation: its expression of 
sire genetics. With value dif-
ferences between pens of 
cattle routinely exceeding 
$600, a low-cost, highly fer-
tile cow herd is not the guar-
antee of success it once was. 

While herd strategies dif-
fer, one thing remains the 
same—purchasing the right 
bull is also influential in 
your long-term success.  
The first step in choosing 
the right bull is to define 
your herd goals. What are 
your breeding objectives 
and how can you choose 
the right genetics to meet 
them? When you concen-
trate on those areas, you can 
make rapid progress in ad-

vancing your herd.  
A bull has a lasting ge-

netic impact on your herd. 
In natural service, a bull 
normally sires 20 to 40 
calves each year while a cow 
produces less than half that 
many offspring in her life-
time. Consequently, most 
herd improvement comes 
from the sires chosen to 
produce each calf crop, par-
ticularly if daughters are 
retained for breeding.

Upgrading your genetics 
can have a significant effect 
on the performance of your 
herd, how do you capture 
value on investments in 
your bull battery? In a com-
modity pricing system with 
little or no price differentia-
tion, this is difficult. How-
ever, the value of the termi-
nal traits—postweaning 
gain, feed efficiency, mar-
bling, carcass weight and 
yield have grown in signifi-
cance. 

Cow-calf producers must 
not only create a cow herd 
that fits the environment, 
but a calf that meets the 
demands of the various sec-
tors across the supply chain 
and, ultimately, the con-
sumer. With value differ-
ences between pens of cat-
tle routinely exceeding 
$600, a low-cost, highly fer-
tile cow herd is not the guar-
antee of success it once was.

The exciting news is cow-
calf producers have nearly 
doubled their opportunity 
to increase margins. The 
troubling part is the diffi-
culty level of hitting these 
targets has also increased. 
Thankfully, we have better 
tools than we have ever had 
to make the right genetic 
decisions.

Tools to help
Genomically enhanced 

EPDs and new EPDs like 
functional longevity, foot 
EPDs, and teat and udder 
scores enable us to manage 
the numerous genetic an-
tagonisms that exist. A pro-
ducer truly can select cattle 
with appropriate levels of 
mature size and milk pro-
duction, while simultane-
ously improving growth 
and composition of our end 
product. Sire selection, 
heifer selection and culling 
regimens are the typical 
tactics employed to reach 
these goals, but all three 
require more information 
to make informed deci-
sions.

GeneMax Advantage 
gives producers the capa-
bility to make better selec-
tion decisions. The Mater-
nal Score with AngusLink’s 
Genetic Merit Scorecard 
gives buyers a better under-
standing of what they are 
buying and sellers an ave-
nue to further differentiate 
their product through doc-
umented and verified infor-
mation.

Sire selection has be-
come more accurate be-
cause of genomically en-
hanced EPDs, but we are 
now tasked with finding the 
optimum combination of 
22-plus traits, all of which 
potentially have a signifi-
cant influence on the bot-
tom line. Some traits we are 
striving to optimize, while 

others we are attempting to 
maximize. Still others fit 
under the category of 
threshold traits. Add in the 
fact we have a wide variety 
of production environ-
ments, costs and marketing 
objectives, and the simple 
task of selecting next year’s 
bulls becomes somewhat 
daunting.

A producer truly can se-
lect cattle with appropriate 
levels of mature size and 
milk production, while si-
multaneously improving 
growth and composition of 
our end product.

That is why so many peo-
ple are relying on selection 
indexes to help them move 
toward their breeding ob-
jectives and to make deci-
sions that keep them out of 
the ditches. The science of 
selection has never been 
better. Visual appraisal will 
always be a vital compo-
nent of selection decisions; 
however, in today’s world, 
with increased demands 

and economic values, it is 
sorely inadequate if one 
wants to make truly in-
formed decisions.

The Angus cow is the 
standard, and thanks to a 
lot of committed breeders 
and the largest database for 
genetic evaluation in the 
world, the gap is widening. 
But, saying you are going to 
run an Angus bull on an 
Angus-based cow herd is 
probably not sufficient if 
you are truly committed to 
positioning your herd for 
the future. 

Be a confident decision-
maker and maximize your 
profits by setting goals for 
success with your cow herd, 
bull battery and marketing 
strategies in mind. Learn 
more about tools for 
commercial cattlemen at  
angus.org/commercial-
c a t t l e m e n .  —  T r o y 
Marshall, director of 
commercial programs, 
A m e r i c a n  A n g u s 
Association

Maximizing profits for c0w-calf operations

American Angus Association
Troy Marshall
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Stress levels due to grocery 
prices are mixed, and most 
consumers are at least some-
what familiar with the con-
cept of tariffs, according to the 
January issue of the Consum-
er Food Insights (CFI) Report.

The survey-based report 
out of Purdue University’s 
Center for Food Demand 
Analysis and Sustainability 
(CFDAS) assesses food 
spending, consumer satisfac-
tion and values, support of 
agricultural and food policies, 
and trust in information 
sources. Purdue experts con-
ducted and evaluated the 
survey, which included 1,200 
consumers across the U.S.

The average grocery price 
stress level rating came in at 
5.1 on a scale ranging from no 
stress at all (0) to extreme 
stress (10).

“Low- and middle-income 
households are more likely to 
report higher stress levels on 
this scale, with those earning 

less than $75,000 annually 
reporting an average rating of 
close to 6, whereas high-in-
come earners reported an 
average rating around 4,” said 
the report’s lead author, Jo-
seph Balagtas, professor of 
agricultural economics at 
Purdue and director of  
CFDAS.

New questions in the latest 
survey included a section that 
gauged consumer under-
standing of tariff policy. This 
included what they see as the 
costs and benefits of such 
policy and how they think 
tariffs affect food prices.

“The average rating among 
all consumers is 6.9 on a 0-10 
scale, meaning consumers 
believe the government has 
moderate influence over the 
price of food,” Balagtas said. 
Further exploration of parti-
san differences in responses 
to this scale found that this 
belief is largely bipartisan.

CFDAS researchers gauged 

consumer understanding of 
the proposed tariffs as a poli-
cy tool and allowed them to 
express their opinion on the 
benefits and costs of such a 
polic y.  Most consum-
ers—80%—are at least some-
what familiar with the tariffs 
concept.

The survey presented con-
sumers with an open re-
sponse format rather than a 
list of potential benefits and 
costs of tariffs. “Around one-
third of respondents say there 
are no benefits to tariffs while 
20% are unsure,” Balagtas 
said. “Helping or protecting 
domestic industries was the 
most commonly cited benefit, 
followed by government rev-
enue and trade fairness, lever-
age and regulation.” 

A greater share of self-iden-
tified Democrats say there is 
no benefit to tariffs (42%) 
relative to independent (31%) 
and Republican consumers 
(21%). Many of the open re-

sponses mentioned cost of 
living and price increases. 
This was by far the most com-
mon theme, particularly in 
responses from Democratic 
consumers (63%). Fewer con-
sumers believe there are no 
costs to tariffs (14%) and 
around 21% are unsure.

Most consumers (72%) 
think that tariffs raise prices 
to some degree. “How severe 
the increase also varies by 
political affiliation,” Balagtas 
said. “More than half of Dem-
ocrats say they increase prices 
a lot relative to 35% of inde-
pendents and 22% of Repub-
licans.”

This month’s CFI Report 
includes a new section re-
porting on monthly consum-
er diet quality based on a 
nine-question diet assess-
ment known as the Mini-EAT 
Tool. The questions asked 
consumers to report on con-
sumption frequency of a va-
riety of food groups such as 

fruits, vegetables, whole 
grains and sweets. Using 
these responses, CDFAS 
economists estimated diet 
quality.

“We estimate an average 
Mini-EAT score of 61.9 in 
January,” said Elijah Bryant, a 
survey research analyst at  
CFDAS and a co-author of the 
report. “This has remained 
relatively stable over time and 
translates to a diet quality 
classification of ‘intermedi-
ate.’ The threshold for an ‘un-
healthy’ diet is scores less 
than 61, showing there’s plen-
ty of room for improvement 
in terms of what we eat.”

Overall diet well-being re-
mains stable, with two-thirds 
of American adults rating 
their diet as 7-10 (thriving) 
when asked where their diet 
fits on a scale from 0 (worst 
possible diet) to 10 (best pos-
sible diet). 

Consumers in households 
on the Supplemental Nutri-
tion Assistance Program 
(SNAP) rate their diet well-
being comparably to those in 
non-SNAP households, Bry-
ant said. However, a larger 
share of SNAP consumers put 
themselves in the “suffering” 
category (0-4 out of 10) on the 
diet well-being index. 

“Food insecurity is higher 
among SNAP households 
compared to non-SNAP 
households. The gap is strik-
ing since SNAP benefits help 
alleviate food insecurity for 
low-income households,” 
Bryant said.

He points out, however, 
that previous research from 
the USDA Economic Re-
search Service found that 
many of those receiving SNAP 
benefits self-select into the 
program once they reach se-

vere levels of food insecurity.
“So, while SNAP benefits 

are crucial for households in 
need, the positive effect on 
the food insecurity rate is 
likely not able to fully over-
come the gap between SNAP 
and non-SNAP households,” 
Bryant said. 

On a scale from never (1) to 
always (5), consumers in 
SNAP households choose ge-
neric over name-brand food 
items more often (3.6) than 
non-SNAP consumers (3.2) 
when shopping for food. They 
also report checking labels 
more often.

“Since most of those receiv-
ing SNAP benefits are in low-
income households, finding 
affordable food options such 
as generic and store brands 
can be crucial in ensuring that 
they get the proper amount of 
foods they need,” Bryant said.

Consumer estimates of 
food inflation over the past 12 
months dropped to 5.2%, fol-
lowing a downward trend 
since late 2022. Expectations 
about future food inflation 
also dropped to 2.6%, just 
above the consumer price 
index food inflation rate of 
2.5%. The USDA Economic 
Research Service recently up-
dated its forecast for 2025 
food inflation from the origi-
nal 2.5% to 2.2%.

The Center for Food De-
mand Analysis and Sustain-
ability is part of Purdue’s Next 
Moves in agriculture and food 
systems and uses innovative 
data analysis shared through 
user-friendly platforms to im-
prove the food system. In ad-
dition to the Consumer Food 
Insights Report, the center 
offers a portfolio of online 
dashboards. — Purdue Uni-
versity Extension

Consumer stress over grocery prices stands at midpoint

To help reduce waste and 
stretch the food dollar, many 
people look for ways to use 
items in the refrigerator before 
they spoil.

Beef producers with old hay 
stored on their operation often 
look for appropriate ways to 
incorporate that into the for-
age feeding strategy. This was 
the topic that Kansas State 
(K-State) University Beef Cat-
tle Institute experts addressed 
on a recent “Cattle Chat” pod-
cast.

In this case, a listener runs 
spring and fall-calving cows in 
the same pasture and is trying 
to determine how to best meet 
the varied nutritional require-
ments with hay that is 2-3 
years old.

“Depending on the type of 
hay, when it was cut, and how 
it was stored, there could be a 
lot of variability in the quality 
of that forage,” K-State nutri-
tionist Phillip Lancaster said.

To help determine the qual-
ity of the hay, K-State veteri-
narian Bob Larson recom-
mended producers keep track 
of the harvest date.

“If we know the harvest date 
and are familiar with the ma-
turity pattern in the area, we 
will have a pretty good idea 
about the nutrient quality of 
that hay,” Larson said.

Lancaster said the highest 

quality hay needs to be fed to 
lactating cows that have high 
maintenance energy require-
ments. He said producers can 
use older hay, but they will 
likely need to offer a vitamin 
and mineral supplement as 
well.

“In 2-3-year-old hay that is 
stored outside, the beta caro-
tene in those bales deteriorate 
rapidly, so it is important to 
offer them a vitamin A supple-
ment,” Lancaster said, adding 
that the minerals need to be 
fresh.

In some herds, producers 
can separate the fall- and 
spring-calving cow herds, al-
lowing them to offer the older 
hay to cows with lower main-
tenance requirements, such as 
cows in mid-gestation. But in 
this case, the cows are main-
tained together and that leads 
to a different strategy, the ex-
perts said.

“With the fall-calving cows 
just coming out of the breed-
ing season and the spring-
calving cows in their last tri-
mester, I recommend primar-
ily offering them hay cut this 
year, but every once in a while, 
you could throw them a bale 
of the older hay to try to use it 
up and that should allow them 
to keep from getting too thin,” 
Lancaster said. — K-State Re-
search and Extension

How to incorporate 
older hay into the diet
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Pasteurization is the only 
widely recognized method of 
killing H5N1, the virus that 
causes bird flu, in milk. How-
ever, pasteurization can be 
expensive and fewer than 50% 
of large dairy farms pasteurize 
waste milk. 

Waste milk includes colos-
trum, the first milk after calv-

ing; milk from cows treated 
with antibiotics or other 
drugs; or any other factor that 
can make milk unsuitable and 
unsellable for human con-
sumption. On farms, raw 
waste milk poses a potential 
risk of spreading avian flu, 
which so far has been con-
firmed in dairy cattle in 16 

states.  
University of California 

(UC), Davis, researchers have 
found that acidification can 
kill H5N1 in waste milk, pro-
viding dairy farmers an af-
fordable, easy-to-use alterna-
tive to pasteurization of waste 
milk. The Journal of Dairy 
Science published the study.

“There can be a quite sig-
nificant cost to have pasteuri-
zation as an option on the 
farm,” said co-corresponding 
author and veterinary epide-
miologist Richard Van Vleck 
Pereira, with the UC Davis 
School of Veterinary Medi-
cine. “In our laboratory tests, 
we found that acidifying milk 

to a pH of 4.1 to 4.2 with citric 
acid effectively deactivates 
the virus.” 

The UC Davis research 
team will next conduct on-
farm testing of milk acidifica-
tion in waste milk containing 
H5N1. They will develop 
practical guidelines for farm-
ers to implement acidification 
of waste milk as a protocol on 
the farm.

A sustainable  
solution

Pereira said citric acid is 
inexpensive. Acidified waste 
milk is also safe to be used to 
feed pre-weaned calves. The 
acidification process takes 
only six hours to fully kill the 
virus and doesn’t require re-
frigeration, further reducing 
costs and increasing safety of 
farm workers handling milk. 

Hobby farmers milking one 
or two cows or large commer-
cial dairy farms could imple-
ment milk acidification with-
out having to invest in large 
equipment.

“When we started this proj-
ect, we were carefully thinking 

about not just deactivating the 
virus but developing a meth-
od that could be affordable, 
accessible and sustainable for 
farmers to use,” he said.

Some U.S. dairy farms al-
ready practice milk acidifica-
tion. Lowering milk pH to a 
level unsuitable for bacterial 
growth can kill bad bugs and 
prevent contamination with-
out causing health issues in 
calves. 

“We believe acidification is 
a novel and effective way to 
contain the spread of H5N1 
on dairy farms and help pro-
tect livestock, pets and peo-
ple,” Periera said.

Other authors of the study 
include Beate Crossley and 
Daniel Rejmanek from the 
California Animal Health and 
Food Safety Lab at UC Davis, 
along with Craig Miramontes 
and Rodrigo Gallardo with the 
Department of Population 
Health and Reproduction at 
the UC Davis School of Vet-
erinary Medicine.

The California Department 
of Food and Agriculture and 
the USDA funded the re-
search. — UC Davis 

An alternative to pasteurization for killing H5N1

Farming is one of the tough-
est professions, demanding 
long hours, sharp focus and the 
ability to handle high-risk situ-
ations. Whether it’s operating 
heavy machinery or working 
with large animals, even minor 
changes in coordination or 
reaction times can increase 
risks. In this context, it’s impor-
tant to recognize how sub-
stances such as alcohol, medi-
cations or other drugs might 
impact farm safety.

Studies have indicated a link 
between alcohol use and high-
er rates of on-farm injuries and 
fatalities—not as a judgment 
on individual choices, but as a 
recognition that even small 
amounts of substances can 
alter coordination and reaction 
times. This is a universal obser-
vation noted in the U.S. but in 
other countries.

Researchers at Michigan 
State University’s (MSU) Divi-
sion of Occupational and En-
vironmental Medicine are ex-
amining the root causes of ag-
ricultural workplace injuries. 
Their work is focused on ex-
ploring ways to improve safety 
and support farmers in making 
choices that best align with 
their well-being.

Real-world  
consequences

Stories from farming com-
munities highlight the real risks 
of substance use in agriculture. 
While not all fatal incidents 
undergo toxicology testing and 
non-fatal injuries may go un-
reported, 29 Michigan farming 
deaths between 2002 and 2021 
were linked to a non-zero 
blood alcohol content. 

These stories are not about 
pointing fingers of blame or 
shame for substance use. In-
stead, they acknowledge the 
challenges of balancing the 
demands of farming with per-
sonal well-being, and they 
stress that even minor impair-
ments can have serious out-
comes. Small, intentional ac-
tions—like taking breaks, lean-
ing on support systems and 
staying mindful of safety pro-
tocols—can save lives.

Choices for a safer 
farm

Farm safety is a shared re-
sponsibility. While no one is 
perfect and each farmer’s situ-
ation is unique, here are a few 
practical suggestions:

• Avoid substances or man-
age substance use around 
high-risk tasks. If you choose to 
use substances, be aware that 
even small amounts can im-
pact your coordination. Con-
sider avoiding alcohol or other 
substances before or during 
high-risk tasks. Always read 
prescription medication labels 
for potential side effects such 
as impaired vision or slowed 
reaction times.

• Maintain your equipment. 
Regular safety checks and dili-
gent equipment maintenance 
reduce the risk of unexpected 
malfunctions.

• Take breaks, especially dur-
ing long workdays. Fatigue is a 
common cause of mistakes. 
Short pauses can help you re-
charge and refocus.

• Use personal protective 
equipment. Items like gloves, 
goggles and hearing protection 
might seem small, but they 
play an important role in re-
ducing injury risks.

• Stay current on certifica-
tions like pesticide licenses. 
Keeping up to date ensures you 
are informed about the latest 
safety practices.

• Establish and follow safety 
protocols. Simple steps, like 
ensuring someone is nearby 
during high-risk tasks, can save 
lives. Working alone in poten-
tially dangerous situations in-
creases risk.

We all face pressure to push 
through or cut corners, and our 
goal is to support you making 
choices that reduce risk while 
respecting your personal cir-
cumstances.

Healthy ways to  
manage stress

Stress is a constant in farm-
ing, and many people have 
used alcohol to unwind or es-
cape the pressures of daily life. 
However, using alcohol and 
other substances can disrupt 
sleep, heighten anxiety and 
negatively impact overall well-
being. Consider reflecting on 
what has worked for you in the 
past to manage feelings of 
stress—whether it was attend-
ing social events with other 
farmers or community events, 
taking breaks or leaning on a 
trusted support system. Some-
times, managing stress is about 
revisiting and strengthening 
these social and personal hab-
its, rather than using substanc-
es. There are also resources 
available to make drinking al-
cohol safer and ways to change 
how much and when you 
drink. 

You can explore new strate-
gies to manage stress. Talking 
with a friend, family member 
or counselor can provide relief, 
while physical activity, mind-
fulness or deep breathing can 
help you recharge and stay fo-
cused.

MSU Extension offers stress 
management courses and free 
counseling services tailored to 
farmers, and in a crisis, calling 
988 connects you to immediate 
support. Asking for help is a 
sign of strength and a step to-
ward a safer, healthier future for 
yourself and those around you.

Farming is a shared effort, 
and the challenges faced by 
one farmer are often felt across 
the community. By prioritizing 
safety and working together to 
address stress, we can foster 

stronger, more resilient agricul-
tural practices. Whether it’s 
through sharing experiences, 
supporting one another or 
adopting safer habits, every 
small step contributes to a 
healthier farming community.

You are not alone on this 
journey. Together, we can work 
together to cultivate a safer, 
more sustainable future for 
farming and for the genera-
tions to come. 

For those in the agriculture 
industry and their families, re-
sources and information can 
be found at the Managing Farm 
Stress website, tinyurl.
com/3c48z78d. These resourc-
es include teletherapy services, 
the free virtual training Rural 
Resilience, the AgrAbility proj-
ect, which supports people 
with disabilities working in ag-
riculture and more. — MSU 
Extension

The deadly mix of substance 
use and farm machinery
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With generations of the 
family gathered round, 
there’s a collection of his-
torical moments at the heart 
of the huddle. Newspaper 
clippings and old poto-
graphs showcase Kidwells 
from years past exhibiting a 
devotion to the beef indus-
try. 

For Rosalind Kidwell, it’s 
always been a legacy she’s 
honored to uphold. 

“Family history is a really 
important thing for me,” she 

explains. “I ran for junior 
princess within Indiana, and 
we were going through 
scrapbooks of pictures from 
my grandparents, and I still 
remember finding the cer-
tificate that verified my 
great-great-great-grandpa as 
a member of the Indiana 
Junior Angus Association 
and the American Aberdeen 
Breeders Association.”

That same grandpa was 
also one of the first people to 
exhibit the champion bred-

and-owned heifer and 
champion bull at the Chi-
cago Stock Exchange. 

“Those were small things 
that we always told stories 
about at family get-togeth-
ers,” Kidwell says. “Just being 
around that tradition and 
that history … it’s kind of 
become something that I 
wanted to carry on.” 

As the fifth generation in 
the family tree to take on the 
title of “cattle producer,” 
Kidwell’s made it her mis-
sion to take her passion to 
the next level. That drive led 
her to apply for the 2024 
American Angus Auxiliary 
scholarship, which came 
with the opportunity to run 
for the title of Miss American 
Angus during the annual 
Angus Convention last No-
vember. 

Standing on stage during 
the awards dinner and re-
ception Nov. 3 in Fort Worth, 
TX, Kidwell says she was 
proud to be shoulder-to-
shoulder with one of her 
best friends, Erin Driscoll, 

who was waiting just as anx-
iously for the results. 

“I remember when it got 
announced, she looked over 
and at me and she said, ‘I 
knew it, I just knew it,’” 
Kidwell recalls of the mo-
ment her name echoed in 
the dinner hall. “I feel like it’s 
something that you can’t 
equate to anything else. It’s 
awesome.” 

As she takes on the re-
spected red coat and the title 
of 2024-2025 Miss American 
Angus, Kidwell’s ready to 
share her love for these 
black-hided cattle and their 
keepers. 

“I think that Miss Ameri-
can Angus is almost like a 
focal point for the Angus 
breed,” the Gentryville, IN, 
local said. “I love advocating 
for the Angus breed. I love 
talking about it. So, to have 
that opportunity to advocate 
for the Angus breed and the 
beef industry is something I 
think that is really, really piv-
otal to Miss American An-
gus.”  

Family values
Kidwell’s father, Jud, as a 

young man didn’t have any 
close ties to The Business 
Breed. He enjoyed fitting 
show calves and traveling 
with a lot of different cattle 
operations, but it wasn’t un-
til he married Carla, and 
they started a family that he 
came back home. 

“I was probably 2 or 3 
when he bought his first 
Angus heifer again,” Kidwell 
says. “Having cattle as an 
outlet was something I al-
ways depended on when I 
was younger. It’s kind of 
been something I’ve always 
looked to, and my parents 
never made it something 
where I have to do it … but 
definitely being around it 
from a young age sparked 
that passion, and it’s never 
going to leave.” 

Jud’s involvement in the 
seedstock world created an-
other mentor for his daugh-
ter in Maddie Butler, 
Kidwell’s older cousin. 
Kidwell became Butler’s 
shadow at the age of 5 and 
stuck to her side until she 
was done showing—conse-
quently, the same time But-
ler was named Miss Ameri-
can Angus. 

“She was always some-
one I looked up to. In the 
show ring … I wanted to 
show like her. I wanted to 
get good grades. I wanted to 
do all the things that Mad-
die did,” Kidwell adds. 

After watching Butler don 
the crown at Eastern Re-
gionals, Kidwell added a 
new goal to the list. 

“I just remember it was 
the first time I really saw her 
outside of a show harness … 
it was really the first time I 
saw her grow into being a 
really confident, powerful 
and poised young woman 
for other people to look up 
to,” she says. “I want to do 
that for young girls. I want 
to give young girls the op-
portunity to have that men-
tor and someone to look up 
to within the ag industry.”  

Part of that mission re-
quires Kidwell to arm her-
self with knowledge. She 
says this opportunity is the 
perfect excuse to push her-
self to learn more about ev-
ery segment of the industry, 
so she can share that infor-
mation with others, both 
familiar and new to the 
world of beef production. 

Learning is a key part of 
her personality, too. Kidwell 
has a knack for the science 

side of things, another trait 
she credits to her father. 
Chatting about the nutri-
tional requirements of live-
stock sparked a childhood 
desire to be a vet, and she’s 
transformed that youthful 
ambition into a real goal. 

“There’s a big space for 
vaccine development and 
just kind of making the beef 
industry and the ag industry 
a more profitable space,” 
she explains, highlighting 
anaplasmosis as a topic that 
specifically drew her atten-
tion. 

The 19-year-old is a fresh-
man at Purdue University 
pursuing a degree in bio-
chemistry with an animal 
science minor. She’s on the 
prepharmacy track to be a 
veterinary pharmacist.  

Whether it’s cattle or ana-
plasmosis, conversation is 
never a concern for Kidwell. 

“It’s like my favorite thing 
ever to talk about cows with 
my friends and the people 
that I’ve met,” she says.  

Kidwell goes so far to ad-
mit one thing she was look-
ing forward to most during 
her campaign for Miss 
American Angus was the 
chance to give a speech to a 
crowd.  

“My whole family was 
giving me a hard time,” she 
laughs. “I’m excited to 
speak in front of 75 people, 
and they were all like, 
‘You’re the only person I 
know who would say that.’” 

Teasing aside, it was her 
family that served as 
Ki d w e l l ’s  f ou n d at i o n 
through the experience.  

When she ran off the Fort 
Worth stage wearing her 
crown for the first time—
feet red and blistered from 
the new heels she had pur-
chased just for the occa-
sion—her parents and 
grandma Peggy were wait-
ing with open arms. 

“It really just kind of 
showed me how great my 
support system is and how 
lucky I am to have them,” 
Kidwell adds. 

She says she’s honored to 
be carrying on a family tra-
dition, but realizes her defi-
nition of family has grown 
much larger than those 
she’s related to. 

“I feel like I’ve gained a 
support system that’s not 
just my family,” she ex-
plains. “It extends across 
the country. I have the An-
gus family.” — Megan Sil-
veira, Angus Journal man-
aging editor

New Miss American Angus is eager to give back 

American Angus Association
Rosalind Kidwell

Feb. 6, Hudson Oaks, TX
Superior Livestock Auction 
hosted their video auction 
live Feb. 6 from the Superior 
Livestock Auction Studio in 
Hudson Oaks, TX. Cattle pro-
ducers sold 29,076 head of 
calves, yearlings and bred 
stock, totaling 257 lots from 
22 states for this offering. 
Strong buyer participation 
f ro m  seve ra l  b i d d e rs 
throughout the auction re-
sulted in 78 different suc-
cessful buyers. Cattle were 
sold on contract to deliver 
immediately through No-

vember 2025. 
After a very volatile week, 
Superior Livestock witnessed 
some resistance on feeder 
steers from all regions at 
steady to $3 lower. Feeder 
heifers from all regions were 
received at $4-8 lower than 
the last offering. 
Weaned calves in grazing 
conditions found strong buy-
ing support and were fully 
steady with the last auction. 
Calves on cows were well 
received but at a lower trend. 
Beef-dairy crosses again 
showed more interest in 
quality genetics.  

VVIDEO IDEO AAUCTIONUCTION
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“A cow doesn’t simply stop 
producing milk when she’s 
no longer brought to the par-
lor each day,” said Jennifer 
Roberts, DVM, Boehringer 
Ingelheim. “The more milk 
she’s producing at dry-off, 
the greater the pressure in 
her udder, which can lead to 
milk leakage.”

Studies have shown that 
cows producing more than 
33 pounds of milk at dry-off 
have an increased risk of 
leaking. “When leakage oc-
curs, it can open the teat end 
and allow bacteria to enter 

the mammary gland,” ex-
plained Roberts. “This cre-
ates a risk for cows at dry-off 
and may lead to mastitis.”

Holistic dry cow care 
Roberts likes to look at the 

dry period from multiple 
angles: mastitis manage-
ment, udder health and cow 
longevity. With the innova-
tive tools available today for 
dry cow care, producers are 
better equipped than ever 
before to attain their goals.

Roberts has three tools 
she recommends for a holis-

tic dry-off protocol, each 
adding value to the merits of 
the next:

1. Oral acidogenic boluses 
decrease the level of milk 
production right at dry-off, 
creating a more comfortable 
experience for the cow, and 
lowering the risk of milk 
leakage.

“This supplement is a 
valuable tool to help cows at 
dry-off reduce milk produc-
tion more quickly, support 
udder health, and improve 
cow welfare,” said Roberts. 
“It’s even better that we can 
do it without compromising 
her health or comfort.”

In a study, cows given ac-
idogenic boluses at dry-off 
experienced reduced so-
matic cell counts and lower 
risk of clinical mastitis. Sub-
sequently, those same cows 
had a lower likelihood of 
herd removal after both 90 
and 300 days in milk. In the 
same study, cows given the 
supplement spent 33 more 
minutes lying down the day 

after dry-off. 
“Think about the differ-

ence a 30-minute nap can 
make in your day,” said Rob-
erts. “This rest time not only 
indicates a comfortable cow, 
but is especially important 
for cows just transitioning 
from the milking herd to the 
dry cow pen.”

2. Dry cow therapy is one 
of the most effective tools in 
treating subclinical mastitis. 
Clearing lingering infections 
during the dry period also 
supports udder regenera-
tion, preparing cows for a 
healthier freshening.

For producers looking to 
cut antibiotic use and asso-
ciated costs, selective dry 
cow therapy—in which an-
tibiotics are only used to 
treat cows that likely have 
mastitis—is an option to ex-
plore with your veterinarian. 

3. An internal teat sealant 
is a protective barrier that 
mimics the naturally form-
ing keratin plug. Since more 
than 25% of cows don’t form 

a keratin plug at dry-off, 
adding this barrier helps re-
duce the risk of mastitis-
causing pathogens entering 
the teat.

“There’s value in a holistic 
approach to dry-off,” Rob-
erts asserted. “We’re getting 
the benefits of each tool in 
trying to maintain and en-
sure udder health for that 
cow in the next lactation and 
beyond.”

Close eye on  
management

The environment and nu-
trition of cows during the dry 
period are also important for 
their health and perfor-
mance in the next lactation. 
Roberts reminds producers 
that clean, well-ventilated 
and temperature-controlled 
dry cow pens keep animals 
comfortable and minimize 
the risk of mastitis-causing 
pathogens. 

“Just because they aren’t 
going to the parlor each day 

doesn’t mean we can forget 
about our dry cows while 
they rest,” she shared.

Roberts encourages col-
laboration with a herd nutri-
tionist and veterinarian to 
establish appropriate rations 
and protocols for dry cows. 
Maintaining dry cow body 
condition throughout the 
transition period can reduce 
their risk of metabolic dis-
eases, such as ketosis, after 
calving. Ideally, cows should 
maintain a body condition 
score of around 3.5 during 
the dry period. 

“No one thing alone is go-
ing to eliminate the risk of 
mastitis, and sometimes 
even when we do everything 
right, cows end up getting 
mastitis,” concluded Rob-
erts. “But every little thing 
that we can do to incremen-
tally reduce that risk is going 
to be a benefit to the cow and 
to the farm in terms of lon-
gevity in the herd, produc-
tive life and profitability.” — 
Boehringer Ingelheim

Tools optimize dry-off and udder health

Cattle producers Ryan 
Moorhouse of Texas, Dr. 
Cheryl DeVuyst of Okla-
homa and Terry Quam of 
Wisconsin are the new 
leaders of the Cattlemen’s 
Beef Promotion & Research 
Board (CBB). Elected by 
their fellow CBB members 
at the 2025 Cattle Industry 
Convention in San Antonio, 
TX, this new officer team is 
responsible for guiding the 
national Beef Checkoff 
throughout 2025.

Moorhouse, the 2024 vice 
chair, is now the CBB’s 
chair, while DeVuyst will 
transition from her role as 
the 2024 secretary-treasur-
er to become the 2025 vice 
chair. Quam is the newest 
member of the officer team, 
taking on DeVuyst’s former 
responsibilities as secre-
tary-treasurer. 

Moorhouse grew up in 
north-central Texas on his 
family’s cow-calf and stock-
er operation. After graduat-
ing from Texas A&M Uni-
versity, he went to work for 
Continental Grain Cattle 
Feeding (now Five Rivers). 
He currently serves as the 
general manager for Hart-
ley Feeders, a Five Rivers 
Cattle Feeding operation. A 
resident of Amarillo, TX, 
Moorhouse, his wife, Co-
lette, and their two sons 
also operate a stocker op-
eration back home on part 
of the family ranch. 

“As we look ahead to 
2025, the beef industry con-
tinues to face new chal-
lenges and opportunities,” 
Moorhouse said. “From 
navigating changing con-
sumer preferences to ad-
dressing sustainability and 
global competition, the role 
of the Beef Checkoff has 
never been more critical. 
“I’m honored to serve as 
chair of the Cattlemen’s 
Beef Board and to work 
alongside other dedicated 
producers and industry 
leaders. Together, we’ll 
continue to identify innova-
tive ways to drive demand 
for beef, ensuring its place 
on plates and in hearts 
worldwide while upholding 
the values and traditions 
that make our industry 
strong.

Vice Chair DeVuyst and 
her husband, Eric, own 
DeVuyst Ranch, a cow-calf 
and stocker operation. 
DeVuyst is also a professor 
of agricultural economics 
at Oklahoma State Univer-

sity and head of its Ag Econ 
department. 

DeVuyst is involved with 
numerous agricultural or-
ganizations, including 
Oklahoma CattleWomen, 
Oklahoma Cattlemen’s As-
sociation, National Cattle-
men’s Beef Association 
(NCBA), Oklahoma Farm 
Bureau, Pawnee County 
CattleWomen, Agricultural 
and Applied Economics As-
sociation and American 
National CattleWomen. 
She’s also a faculty advisor 
for the Oklahoma Colle-
giate CattleWomen and is a 
past board member of the 
Western Agricultural Eco-
nomics Association.

Secretary-Treasurer Ter-
ry Quam operates an Angus 
seedstock operation, Mar-
da Angus Farms, in Lodi, 
WI. Since 1940, the farm 
has raised cattle that meet 
the needs of commercial 
cattlemen and purebred 
producers throughout the 
country. Quam has been a 
longtime active member of 
his community and the ag-
ricultural industry at large. 

His activities and leader-
ship roles include the Wis-
consin Beef Council,  
NCBA, Farm Bureau, local 
and state Cattlemen’s as-
sociations, president of the 
Lodi Agricultural Fair, 
chairman of the University 
of Wisconsin Discovery 
Farms, the Cotton and Wis-
consin Corn Boards and 
Wisconsin Corn Growers.

“I’m excited to welcome 
this exceptional officer 
team as they step into their 
leadership roles for 2025,” 
said Greg Hanes, CEO of 
the CBB. “Each of them 
brings a unique perspective 
and a shared passion for 
advancing our industry. I’m 
confident their dedication 
and vision will help the 
Beef Checkoff continue to 
create meaningful oppor-
tunities and overcome the 
challenges we face. Togeth-
er, we’ll build on our shared 
commitment to driving 
beef demand and ensuring 
a brighter future for all beef 
industry stakeholders.”

For more information 
about the Beef Checkoff 
and its programs, including 
promotion, research, for-
eign marketing, industry 
information, consumer in-
formation and safety, con-
tact CBB at 303-220-9890 or 
v is i t  Dr ivingD emand       
ForBeef.com. — CBB

Moorhouse takes the 
reins as new chair of CBB
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Within the last couple of 
weeks, two sheriff departments 
in rural areas of Nebraska have 
issued alerts to agricultural 
producers warning them of 
rural crime, specifically theft.

On Jan. 28, the Madison 
County Sheriff's Office issued 
a press release advising farm-
ers and landowners of theft 
reports of copper wires from 
central pivot irrigation sys-
tems. The northeast Nebraska 
law enforcement agency ad-
vised all owners to check their 
systems and report any theft/
damage that might have oc-
curred.

“We are also advising all to 
keep an eye out for any suspi-
cious activity and if found to 
call the sheriff's office,” Madi-
son County Sheriff Todd Volk 
said in the release.

In southeastern Nebraska, 
the Gage County Sheriff's Of-
fice issued a public alert on 
Feb. 5, about the recent theft of 
copper wire from a rural area. 
Approximately 1,275 feet of 
wire was stolen from a center 
pivot irrigation system. The 
estimated value of loss and 
damage exceeds $30,000.

The Gage County Sheriff's 
Office encourages residents to 
remain vigilant and report any 

unusual activity in or around 
the area.

“Property owners are ad-
vised to review their security 
measures to prevent potential 
thefts, and farmers should 
check their pivots for loss or 
damage,” Gage County Sheriff 
Millard Gustafson said in the 
alert.

Farm Bureau Financial Ser-
vices suggests eight ways to 
improve farm security. While 
insurance policies are the first 
step to protecting farmers’ as-
sets, extra security precautions 
can help prevent farm theft 
from happening in the first 
place.

Here is the list:
1. Watching from afar.
Video surveillance is one of 

the best ways farmers can pro-
tect their property from theft. 
Well-placed cameras can help 
producers watch vulnerable 
areas and home security apps 
enable you to view your prop-
erty remotely.

For a cheaper option, con-
sider dummy cameras. Often, 
the appearance of cameras is 
enough to deter thieves. 

2. Keeping it out of sight.
Keeping your farm equip-

ment out of plain sight, so that 
it’s not easily visible and acces-

sible from the road is a simple 
way to avoid potential theft. 
Also, don’t forget to keep out-
buildings, yards and houses 
well lit. Whether you leave 
lights on or have them motion-
activated, it will discourage 
criminals who don’t want to be 
seen.

3. Putting Fido to work. 
Use animals as deterrents. A 

good watch dog around the 
property with proper signage 
such as “Beware of Dog” is ef-
fective. Geese are also good 
noise makers when strangers 
come.

4. Locking it all up.
Store what you can inside 

outbuildings that can be 
locked up tight with locking 
bars or high-security padlocks. 
Fuel tanks, large equipment 
and tools should be locked up 
inside. Store power tools in 
lockable containers that are 
also attached to the ground or 
wall.

Keep a record of serial num-
bers or log all pieces of equip-
ment, so you can keep track of 
equipment in the event of farm 
theft. 

5. Taking away the keys.
Store all-terrain vehicles 

(ATVs) or utility-terrain vehi-
cles (UTV) inside outbuildings 

and remove the keys when 
they're not in use. Keep these 
in the house with you or in a 
different location.

You can also use wheel 
clamps or locking posts to keep 
them secure. Consider parking 
larger vehicles in front of doors 
to complicate access. 

6. Leaving a mark.
Leave a security mark on 

equipment and register them 
when you can. Put your zip 
code on the top of your trailers, 
so they can be easily seen from 

the sky.
You can paint your equip-

ment in bright colors or put a 
warning decal on that will help 
them be spotted if they are 
taken. For your livestock, mark 
them using a recommended 
method and/or look into mi-
crochipping.

7. Using layers of security.
The more security precau-

tions you take, the less likely it 
is that you will have to deal with 
stolen farm machinery. Add-
ing immobilizers or chip keys, 

or removing batteries and 
wheels, helps to keep your 
peace of mind.

8. Working together.
Form a rural watch group 

with nearby neighbors and 
friends to look after each oth-
er’s properties. Jot down de-
scriptions of strangers and 
vehicles including license 
number, location, date and 
time. This can be helpful to 
police if crimes occur in the 
area. — Russ Quinn, DTN staff 
reporter

Eight ways to improve farm security

domestic energy resources.
PLC said while Burgum’s 

“Unleashing American Ener-
gy” order is primarily aimed at 
expanding domestic energy 
production, ranchers who use 
public lands could also benefit 
from the order. The plan calls 

for revising all drafts and final-
ized resource management 
plans involving sage grouse, 
along with addressing con-
cerns with the Bureau of Land 
Management’s Public Lands 
Rule that has largely been op-
posed by ranching groups.

“This rule has faced strong 
opposition from PLC and 
ranchers across the West due 
to its potential to restrict graz-
ing and multiple-use princi-
ples on federal lands,” PLC 
said.

In addition to land use man-
agement, Burgum’s order also 
addresses the Endangered 
Species Act and eliminating 
three regulatory rules put in 
place during the Biden admin-
istration, which reinstated the 
Section 4(d) “blanket rule,” 
updated interagency coopera-
tion, and revised listing deter-
minations and critical habitat 
designations.

“These Biden rules reinstat-
ed heavy-handed restrictions 
that ignored the practical re-
alities of land stewardship and 
sound science,” PLC said. “PLC 
welcomes this renewed effort 
to ensure ESA decisions con-
sider economic impacts and 
recognize the role public lands 
ranchers have in active land 
management as it relates to 
ecological preservation.”

• Addressing the need for 
national energy.

Secretary’s Order 3417, “Ad-
dressing the National Energy 
Emergency,” addresses 
Trump’s national emergency 
declaration calling for a “reli-
able, diversified, growing and 
affordable supply of energy.”  

The order will require the 
department to identify all 
emergency and legal authori-
ties available to “facilitate the 
identification, permitting, leas-
ing, development, production, 
transportation, refining, distri-
bution, exporting and genera-
tion of domestic energy re-
sources and critical minerals.” 
In addition, the Interior will 
identify all emergency and 
other legal authorities avail-
able to expedite all authorized 
and appropriate infrastructure 
energy, environmental and 
natural resources projects.

• Addressing the cost of 
living.

Secretary’s Order 3419, “De-
livering Emergency Price Relief 
for American Families and De-
feating the Cost-of-Living Cri-
sis,” mandates the Interior to 
take steps to reduce living costs 
for families in the U.S. The or-
der requires a department-
wide review of all programs 
and regulations that could be 
causing higher living costs.

“Interior will focus on ways 
to eliminate harmful, coercive 

climate policies and lower the 
cost of energy, which in turn 
will restore purchasing power 
to the everyday American and 
improve overall quality of life,” 
the department said.

• Revoking withdrawals in 
the Outer Continental Shelf.

Secretary’s Order 3420 di-
rects the department to com-
ply with Trump’s executive 
order to revoke three with-
drawals of certain areas of the 
Artic Coast from oil or gas leas-
ing.

“The Department will re-
sume taking all actions avail-
able to expedite the leasing of 
the Outer Continental Shelf for 
oil and gas exploration and 
production,” the department 
said.

• Supporting Trump’s de-
regulation agenda.

Secretary’s Order 3421, 
“Achieving Prosperity Through 
Deregulation,” directs the Inte-
rior to support Trump’s de-
regulation executive order. The 
intention is to reduce red tape, 
enhance national security and 
improve the quality of life for 
U.S. citizens. 

The department will elimi-
nate at least 10 existing regula-
tions for every new one intro-
duced.

• “Unleashing Alaska’s Ex-
traordinary Resource Poten-
tial.”

Secretary’s Order 3422 man-
dates the Interior to maximize 
the development and produc-
tion of natural resources found 
on federal and state lands 
within Alaska. Burgum calls for 
an immediate review of all re-
strictions on resource develop-
ment in the state and for the 
Interior to develop plans of 
action to open up natural re-
sources.

The orders were met with 
scrutiny from environmental 
groups. “Burgum and Trump 
are strapping dynamite to ba-
sic rules that protect our natu-
ral world,” said Noah Green-
wald, endangered species di-
rector at the Center for Bio-
logical Diversity.

Defenders of Wildlife con-
curred, saying: “These orders 
are reckless and issued at a 
time that America is not expe-
riencing an energy emergency, 
but rather a crisis of species 
and habitat loss.” 

The Interior concluded the 
orders with: “By advancing 
policies that honor America’s 
heritage while fostering inno-
vation and sustainability, the 
department remains commit-
ted to serving the interests of 
the American people and 
strengthening the nation’s en-
vironmental and energy fu-
ture.” — Anna Miller, WLJ 
managing editor

INTERIOR PLAN
(from page 1)

Interior secretary’s orders 
address ESA regulations
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Many young farm kids 
dream of having a toy John 
Deere tractor or imagine 
working cows and plowing 
fields on the carpet of their 
living room. For Mike Mc-
Guire, his dream as a young 
4-Her was to have an Angus 
heifer.  

He grew up in town, but his 
father’s career in extension 
eventually led the family to 
Georgia in 1970. At the age of 
10, McGuire’s family pur-
chased their first acreage—
just enough for some show 
steers and pigs. 

“I had some influential 
people around me at that time 
that had an Angus herd,” Mc-
Guire says. “Boy, it was not 
long until I wanted an Angus 
heifer so bad.”

It took five years of patience 
before that dream became a 
reality, but it’s one he’s held to 
tightly ever since. 

“This coming March, it’ll be 
50 years in the business,” he 
explains. “I think it is simply 
out of love for the business to 
stay in it that long. It has been 

a really great experience, and 
there was just nothing I want-
ed to do more than show an 
Angus heifer or steer back in 
those days.”

That childlike love for the 
work still rests in his heart to-
day. 

“Still even to this day, I just 
want to get out there and 
touch them and work on 
them. That’s just what really 
gets me excited,” he adds. 

McGuire’s journey has been 
shaped by his dedication. His 
passion has remained stead-
fast, especially when he re-
turned to Alabama to raise a 
family and build his own herd. 
More importantly, his com-
mitment has always been to 
Angus breeders. 

McGuire’s devotion to An-
gus and Alabama for nearly 
five decades culminated in 
being recognized as the Angus 
Ambassador of the Year at the 
2024 American Angus Asso-
ciation Awards Reception and 
Dinner in Fort Worth, TX, Nov. 
3. 

This is the second year the 

award has been used to honor 
an individual who goes above 
and beyond to promote or aid 
Angus efforts and broaden the 
breed’s influence in the beef 
industry.

“Anytime you get recog-
nized by the American Angus 
Association, it just means a 
lot,” McGuire says. “Working 
in the position for the Ala-
bama Association was never 
something I had envisioned 
myself in, but I am thankful to 
have been able to do it. I am 
proud of what we have been 
able to accomplish here, and 
it is just a huge honor.”

Sweet home  
Alabama 

While his childhood might 
have taken him to a few differ-
ent states, Alabama eventu-
ally became a permanent 
home for McGuire. He was in 
his early 30s when he started 
taking the knowledge he’d 
gained working on a few dif-
ferent cattle operations with 
various mentors to build his 

own herd. 
He settled in Waverly, AL, 

with his wife, Angelika, and 
sons, Reid and Clay. He ran 
cows with his father from 1993 
until 2012, when his father 
passed away. 

Shortly after the relocation, 
McGuire heard about an 
opening for the role of execu-
tive secretary with the state 
Angus association. In 1997, 
the role became his. 

“The Alabama Angus As-
sociation had a strong founda-
tion that preceded me. A lot of 
the things that we do now, 
were all in place before I start-
ed. I have just tried to carry 
those on,” McGuire says. “You 
blink your eyes, and 27 years 
have gone by now.”

Decades later, McGuire 
continues to be a leader in the 
breed and has been pivotal in 
growing one of the most ro-
bust state associations in the 
country. From annual meet-
ings and banquets to educa-
tional opportunities, it’s been 
a goal to serve both commer-
cial and seedstock breeders in 

the area. 
“I think that’s how it should 

be,” he says. “We’ve got our 
great national organization, 
and then if we have these state 
organizations, too, we can 
kind of help funnel people, 
answer some things and help 
people here…” 

McGuire has helped to 
serve an active membership 
by organizing more than 50 
state sales, planning annual 
field days and helping to es-
tablish the Alabama Angus 
Family of the Year and Ala-
bama Progressive Breeder of 
the Year awards.   

“A couple of important ac-
tivities we have been able to 
maintain is hosting two sales 
a year, one each April and No-
vember,” McGuire says. “It’s 
given people an avenue to sell 
and build a reputation. It is a 
great gathering place for us, 
and a way to bring everybody 
together.” 

While he’s happy to be a 
part of this mission, McGuire 
says he knows there’s a bigger 
hope he’s fighting for. He’s 

seen it get progressively hard-
er for younger cattlemen to 
find their place in the industry, 
but he says there’s still hope.  

“I am glad to see that we do 
have a lot of young people that 
are interested,” he explains. “I 
do think that we need to stay 
with it, and we have to feed the 
world, and we need to take 
pride in that. Every little bit we 
do is working toward that 
end.”  

McGuire says the key is to 
stay patient and never lose 
sight of end goals. In his eyes, 
pride in your own work and 
satisfaction in hard-earned 
success is a draw to the cattle 
industry, especially the show 
side that he raised his own 
sons in.  

McGuire says it’s the people 
in the breed that truly make 
him happy to call himself an 
Angus man.  

“It’s just the breed and the 
breeders and then just the 
inherent goodness in them,” 
he adds. — Molly Biggs, 
American Angus Association 
communications specialist

Mike McGuire awarded Angus Ambassador of the Year

A new white paper, released 
by Angus Genetics Inc. (AGI) 
on Jan. 28 with support from 
the Angus Foundation, dis-
cusses the future of phenotyp-
ing and expansion of data 
collection into the commer-
cial sector. 

Written by Troy Rowan, as-
sistant professor of beef cattle 
genomics at the University of 
Tennessee, Knoxville, the pa-
per examines industry re-
search and results from Imag-
ine: AGI’s Beef Genetics Fo-
rum, which took place Sept. 
25-26, 2024. The event was 
attended by professionals 
from academic, research, al-
lied industry and ranching 
backgrounds.

One of the major themes of 
the paper is the numerous 
technological developments 
poised to affect phenotype 
collection. Examples include 
computer-vision technology 
and wearable sensors.

“By using these technolo-
gies to measure traits on con-
tinuous scales rather than the 
categorical scales we current-
ly use for traits like hair shed-
ding or foot angle, we can in-
crease precision of phenotype 
measurements and conse-
quently increase the quality of 
EPDs over time,” Rowan says.

Rowan also discusses in the 
paper the types of data most 
important and economically 
viable for the industry to pur-
sue.

“We should work on devel-
oping genetic selection tools 
that capture all elements of 
commercial profitability, con-
tinuing to improve yield and 
the eating experience of our 
end product while also mak-
ing our cowherd more effi-
cient, adapted and produc-
tive,” Rowan says.

Advancing terminal and 
maternal traits, health and 
other challenging areas of 
production require data inte-
gration and more advanced 
tools, he says in the paper. 

André Garcia, senior ge-
neticist with AGI, says AGI is 

uniquely positioned to help 
facilitate these conversations, 
and the white paper will help 
to advance discussions. 

“We have a lot of discussion 
about the importance of com-
mercial data, but the underly-
ing question is how to make 
collection an easier process,” 
Garcia says. “It will take a co-
ordinated effort to tackle 
these issues, on all fronts re-
ally—the technology develop-
ment and application, costs, 
data sharing, use of the data, 
etc.”

Garcia says the Imagine ge-
netics forum was the perfect 
catalyst to spark these discus-
sions because of the involve-
ment of breeders, researchers 
and others in the industry. 

“We want something the 
whole supply chain can ben-
efit from and contribute to,” 
Garcia says. “For this, it’s valu-
able to gather everyone, share 
and listen. Then we can move 
forward and work together to 
make progress.”

With 80% of the U.S. cow 
herd being Angus-influenced, 
according to the 2023 Industry 
Insights survey conducted by 
CattleFax, there’s no question 
the breed and users of Angus 
genetics will influence next 
steps.

“Angus has a long history of 
leading genetic improvement 
programs—from some of the 
first EPD calculations, to the 
integration of genomics, to 
single-step evaluations,” Row-
an says. “Moving forward, 
they are well-positioned to be 
leaders in the adoption of new 
phenotyping technologies 
and innovative data struc-
tures.”

The complete white paper 
is  available online at  
PhenotypingPaper. To join the 
industry conversation about 
next-gen phenotyping and 
driving commercial profit-
ability, respond and tag Angus 
Genetics Inc. on LinkedIn. 
— Sarah Kocher, American 
Angus Association commu-
nications specialist

AGI white paper looks at 
future of phenotyping
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Multiple departments in 
the Institute of Agriculture 
and Natural Resources (IANR) 
are working with the USDA to 
strengthen small-scale irriga-
tion in Nebraska. The efforts 
address real-world needs and 
can boost small business de-
velopment, promote urban 
agriculture, diversify Nebras-
ka agriculture and boost un-
derserved communities’ ac-
cess to nutritious food.

“The need is really high,” 
said Brach Johnson, a Colum-
bus, NE-based state urban 
and small-farm conservation-
ist for the USDA’s Natural Re-
sources Conservation Service 
(NRCS). “I’ve traveled to al-
most every county in the state 
the last two years, and I would 
say the potential is great.” 

The conservation service 
has awarded a $260,000 grant 
to IANR’s Department of Bio-
logical Systems Engineering 
to work with Nebraska’s small-
scale irrigators to research the 
best options to improve the 
efficiency of their low-volume, 
low-pressure water applica-

tion structures, such as drip 
emitters, spaghetti tubes and 
mini sprinklers. 

Such irrigation operations 
have a considerable variety in 
scale and technologies, but 
the most common example 
involves plastic-covered “high 
tunnels” used by small busi-
ness operators and commu-
nity gardens for vegetable 
cultivation. Micro-irrigation 
offers benefits such as water 
savings and better control of 
chemical application.

Strengthening small-scale 
irrigation can help alleviate 
food insecurity in Nebraska 
communities, said Saleh 
Taghvaeian, associate profes-
sor of biological systems engi-
neering, who is heading the 
research.

“We can go to these food 
desert areas, and these small-
scale productions can signifi-
cantly enhance nutritional 
diversity and nutritional qual-
ity,” he said.

Taghvaeian and colleagues 
test various irrigation systems 
and scheduling methods on 

East Campus and are meeting 
in person with producers 
across the state to understand 
their needs and current ap-
proaches. 

The Department of Bio-
logical Systems Engineering 
is well positioned for this 
work, Taghvaeian said, be-
cause it pursues a “biological 
systems” approach that en-
compasses the wide range of 
factors affecting efficiency 
and crop production under 
micro-irrigation conditions. 

A high tunnel’s self-con-
tained conditions create a 
micro-climate akin to a des-
ert, for example. Irrigation 
equipment requires ongoing 
evaluation, adjustment and 
maintenance. Producers 
must understand the specifics 
of soil conditions and water 
dispersal. 

In addition to their re-
search, Taghvaeian and col-
leagues provide irrigation 
training to Natural Resources 
Conservation Service staff, 
Nebraska Extension educa-
tors and small-scale produc-

ers. 
The conservation service is 

also working with IANR’s De-
partment of Agronomy and 
Horticulture for its Nebraska 
Urban Soil Health Initiative 
focusing on improved soil 
management techniques. 
More than 500 Nebraskans 
have participated in the initia-
tive since it began in 2023, and 
nearly 300 participants cur-
rently send in soil samples 
and observational data.

“Urban farmers and gar-
deners in Nebraska were ea-
ger to try new soil health man-
agement practices and see 
data on how their soil re-
sponded,” said Sam Wortman, 
an associate professor and 
environmental horticulturist 
with the Department of 
Agronomy and Horticulture. 

Many participants have 
shared anecdotes about the 
positive effects of their new 
management practices. For 
others, the data has helped 
confirm the benefits of what 
they were already doing, 
Wortman said. The university 

aggregates the data each year 
and shares the results with the 
participants.

Michael Kaiser, associate 
professor of agronomy and 
horticulture, is leading de-
tailed analyses of organic mat-
ter in participating opera-
tions. Caro Cordova, the de-
partment’s statewide soil 
health specialist, helps orga-
nize opportunities for the uni-
versity to communicate proj-
ect results to growers, educa-
tors and service providers.  

City Sprouts, an Omaha 
community garden and ur-
ban farm, has made extensive 
use of soil management and 
conservation practices high-
lighted through the Nebraska 
Urban Soil Health Initiative 
and in partnership with the 
Natural Resources Conserva-
tion Service. 

“Our collaborative agree-
ment with the NRCS has been 
huge, allowing us to reach 
urban growers in Omaha who 
are thirsty for knowledge on 
how to grow sustainably while 
valuing soil health,” said Aar-
on French, who manages City 
Sprouts' multiple growing 

sites.  
Wortman describes irriga-

tion efficiency as “critically 
important for Nebraska agri-
culture as we strive to be good 
stewards of our incredible 
ground and surface water re-
sources.” 

Nebraska Extension educa-
tors buttress these efforts 
through their in-person out-
reach to Nebraskans, includ-
ing irrigation-related consul-
tation with tribal communi-
ties by Extension educator 
Ted Hibbeler. Extension’s 
Backyard Farmer specialists 
do high-profile work in 
spreading the word and have 
offered valuable observations 
to Johnson, the urban conser-
vationist.  

Just as Americans helped 
the wartime effort during 
World War II by creating Vic-
tory Gardens, Nebraska can 
benefit in the present day 
through small-scale irriga-
tion, Johnson said.

“Just producing something 
in the soil where you are can 
have a really big impact,” he 
said. — University of Nebras-
ka–Lincoln

Micro-irrigation work boosts NE economic development

North Dakota State Univer-
sity (NDSU) Extension and 
University of Minnesota Ex-
tension (UMN) will host an 
interactive lambing work-
shop Feb. 20 at 7 p.m. The 
webinar, “Live from the 
Lambing Barn,” will be 
broadcast from Dan and Kay 
Persons’ Rafter P Ranch near 
Kensington, MN. 

Participants will learn how 
to prepare for challenges and 
other tips for a successful 
Polypay sheep operation. 
Travis Hoffman, Extension 
sheep specialist for NDSU 
and UMN, will provide the 
virtual tour with Dan Per-
sons. Persons has been rais-
ing Polypay sheep for over 
two decades. The large flock 
is managed using various 
technologies like radio-fre-
quency identification ear 
tags. 

“As producers, we learn 
best from our friends and 
neighbors,” says Hoffman. 
“This is a chance to share 
experiences from talented 
shepherds that take great 
pride in their sheep.” 

The webinar is also in col-
laboration with Minnesota 
Lamb & Wool Producers. Pre-
registration is required and 
can be found at ndsu.ag/
lambwebinar25 to receive the 
Zoom link. A recording of the 
webinar will be sent to regis-
trants. 

Previous webinars are 
available on the UMN Exten-
sion Sheep and Goats You-
Tube channel. For more in-
formation, please contact 
H o f f m a n  a t 
travis.w.hoffman@ndsu.edu 
or Brenda Miller at nels4220@
umn.edu. — NDSU Exten-
sion

Registration open 
for lambing webinar

The American Sheep In-
dustry Association (ASI) has 
once again awarded grants to 
developing shearers and 
shearing mentors in an effort 
to address the shortage of pro-
fessional shearers all across 
the U.S.

For the fourth consecutive 
year, the ASI Wool Council has 
awarded grants of $1,500 to 
assist developing shearers 
with a variety of expenses, 
including travel and equip-
ment. Developing shearer 
grant recipients will receive 
$500 upon acceptance and 
$1,000 at the completion of the 
program.

Those selected for shearer 
grants in 2025 include: Philip 
Bulak, Isaiah Manus, Jared 
Moser, Angel Papineau, Aus-
tin Pethan, Katherine Pierce, 
Blade Thomsen and Karin 
Witthar. Recipients expect to 

shear sheep in more than 15 
states this year.

The program is designed for 
shearers with some experi-
ence, specifically those who 
can handle shearing at least 10 
sheep per day, and who are 
working to become a profes-
sional shearer. Priority for 
grant selection is given to 
those who can shear 25 head 
or more per day. Nearly all of 
this year’s recipients fall into 
that category. Ideally, recipi-
ents would also have an inter-
est in shearing full-time as 
they develop their skills. 

Two shearing mentors were 
chosen to receive $1,500 
grants, as well. They will re-
ceive funding after finding 
work for and helping train a 
developing shearer. The men-
tors chosen for grants in 2025 
include Will Kleinert and 
Anne Shroeder. — ASI

ASI awards more 
shearing grants
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New processing plant could come to SD
A new meat packing plant may soon be coming to the New 

Underwood and Box Elder area of South Dakota, according 
to local news outlet KOTA. Wall Meats co-owner Ken Charf-
auros provided an update on the project, emphasizing the 
need for more processing capacity in the state. The planned 
I-90 Meats facility would create up to 50 full-time jobs and 
increase processing services by 4,000. With an estimated cost 
of $18 million, the plant aims to support local ranchers. Wall 
Meats is currently seeking a lead lender with plans to break 
ground in April.

APHIS confirms new bird flu strain in NV
USDA’s Animal and Plant Health Inspection Service 

(APHIS) confirmed the first detection of highly pathogenic 
avian influenza H5N1 genotype D1.1 in dairy cattle through 
whole genome sequencing. This discovery followed state 
investigations and testing under the National Milk Testing 
Strategy. USDA continues working with Nevada officials to 
study and contain the virus. While this genotype was previ-
ously found in wildlife and poultry, it is new to dairy cattle. A 
dairy worker in Nevada was infected with a new variant of bird 
flu, marking the state’s first human case of H5N1 avian influ-
enza. The Central Nevada Health District confirmed the 
worker was exposed to the D1.1 strain after handling infected 
dairy cattle in Churchill County.

Meat Institute comments on dietary guidelines
The Meat Institute urged the USDA and U.S. Departments 

of Health and Human Services to recognize meat and poultry 
as essential to a healthy diet, citing flaws in the 2025 Dietary 
Guidelines Advisory Committee’s report. The report recom-
mends reducing red and processed meats while increasing 
plant-based proteins, potentially leading to nutritional defi-
ciencies, especially in women and adolescents. The Meat 
Institute emphasized that meat and poultry provide vital 
nutrients like iron, zinc and protein. It called for dietary guide-
lines that are practical, science-based and inclusive of expert 
input, ensuring clarity and consistency. The institute also 
advocated for broader scientific representation in future di-
etary recommendations.

Free mapping tool for BLM lands
A new tool helps outdoor enthusiasts access Bureau of Land 

Management (BLM) public land maps even offline. The Free 
National Mobile Map Package Program provides maps for 18 
western states and plans to expand nationwide. Created by 
BLM’s Enterprise Geospatial Services Team, the maps include 
land management details, recreation opportunities, roads and 
natural landmarks and are updated quarterly. To use them, 
download the ArcGIS Field Maps app, skip sign-in and search 
“BLM MMPK” to access state maps for offline use.

Texas A&M to build comparative genomics center
The Texas A&M University System Board of Regents has 

approved the Center for Comparative Genomics, a joint initia-
tive of Texas A&M AgriLife Research, the College of Agriculture 
and Life Sciences and the College of Veterinary Medicine and 
Biomedical Sciences. This center intends to expand research 
and training in animal genetics and will enhance genomic 
advances in human and animal health, offering students 
cutting-edge training. Texas A&M faculty, who have se-
quenced over 300 animal genomes, have secured more than 
$100 million in research funding. The Chancellor’s Research 
Initiative has committed $5 million, with an additional $1.8 
million allocated from Texas A&M AgriLife Extension.

OSP looking for wolf poacher
The Oregon State Police (OSP) Fish and Wildlife Division 

is seeking information on the illegal killing of a wolf in Union 
County, OR. On Jan. 29, troopers found a tracking collar from 
OR 86, the alpha male of the Frazier Mountain Pack. The 
carcass was missing, and authorities believe the collar was 
removed post-kill. OSP said anonymous tips can be reported 
to the Turn In Poachers hotline at *OSP (*677) or 1-800-452-
7888, referencing case SP25-032551. Rewards will be pro-
vided for information leading to a citation or arrest.

Roaming cattle a nuisance in AZ neighborhood
Residents of the Adora Trails neighborhood in Gilbert, AZ, 

have long dealt with free-roaming cattle, but the issue has 
worsened in the past six months, according to local news 
outlet KTVK/KPHO. Cattle are present throughout the day, 
damaging landscaping, pulling irrigation systems and acting 
aggressively. Concerns over public safety have grown, with 
reports of car and motorcycle accidents involving the cattle. 
While the Gilbert Town Council explores solutions, open range 
laws and the cattle owner’s sovereign status limit enforcement. 
The Home Ownership Association has approved fencing, but 
residents continue pushing for a more permanent resolution.

EQIP-CIC applications open in NV
The USDA’s Natural Resources Conservation Service 

(NRCS) in Nevada set a Feb. 28 deadline for Environmental 
Quality Incentives Program (EQIP) organic conservation as-
sistance and Conservation Incentive Contracts (CIC). These 
programs help producers transition to organic certification 
and improve land stewardship. Late applications will be 
considered in the next funding cycle. For more information, 
contact your local NRCS office.

SSTORY TORY SSHORTSHORTS

With $2 billion annual 
commodity purchases on 
t h e  l i n e,  f a r m -s t a t e 
Republicans in Congress are 
rallying around an effort to 
protect an international 
food-aid program that had 
been operated by the now 
seemingly defunct U.S. 
Agency for International Aid 
(USAID).

A group of Republican 
lawmakers introduced a bill 
that would move the Food 
for Peace program over to 
the USDA. The move would 
help ensure the continuity 
of that food aid.

The bill is led by Reps. 
Tracey Mann of Kansas, 
Rick Crawford of Arkansas, 
Dan Newhouse of Washing-
ton, David Rouzer of North 
Carolina, and House Agri-
culture Committee Chair-
man Glenn “G.T.” Thomp-
son of Pennsylvania, along 
with Sens. Jerry Moran of 
Kansas and John Hoeven of 
North Dakota.

Currently, USDA’s Com-
modity Credit Corporation 
provides $2 billion or so an-
nually to buy commodity 
products through the P.L. 
480 “Food for Peace” pro-
gram. Those funds are often 
used to buy grain and oil-
seed commodities such as 
wheat, rice, sorghum, len-
tils, chickpeas, dry peas, 
vegetable oil, corn meal, 
navy beans, pinto beans, 

kidney beans and the like.
Elon Musk and his federal 

cost-cutting initiative essen-
tially dissolved USAID, 
though there are now court 
battles over that situation.

Lawmakers have noted 
millions of dollars in Food 
for Peace commodity pur-
chases are sitting in storage 
or docks waiting to be 
shipped.

The USAID inspector 
general issued a report 
Monday, Feb. 11 pointing 
out $489 million of food as-
sistance “at ports, in transit, 
and in warehouses at risk of 
spoilage, unanticipated 
storage needs, and diver-
sion.” The report cited de-
tails about food stored at 
warehouses in Texas, East 
Africa and South Africa.  
USAID staff cited more than 
500,000 tons of U.S. food aid 
either on ships or at ports. 
That food aid was at risk of 
spoilage or storage needs.

USAID Inspector General 
Paul Martin was fired by 
Trent Morse, deputy direc-
tor of the White House Of-
fice of Presidential Person-
nel, on Tuesday evening, 
according to multiple re-
ports.

“For 70 years, Kansas and 
American farmers have 
played an active role in 
sending their commodities 
to feed malnourished and 
star ving populat ions 

around the world. This free 
gift from the American peo-
ple is more than food,” 
Mann said. “It’s diplomacy 
and feeds the most vulner-
able communities while 
helping them recognize the 
freedom, prosperity, and 
good America can establish 
across the globe. 

Mann continued, “By 
moving Food for Peace to 
USDA, the program can 
continue to equip American 
producers to serve hungry 
people while providing 
more transparency and ef-
ficiency as to how taxpayer 
dollars are stewarded.”

Mann also added more 
than 50 organizations sup-
port the bill.

“U.S. soybeans play an 
important role in addressing 
global hunger,” said Caleb 
Ragland, president of the 
American Soybean Associa-
tion and a soybean farmer 
from Kentucky. “Soybeans 
are the only plant-based 
protein that provides all 
nine amino acids essential 
for human health, and our 
farmers have been proud to 
support international food 
assistance programs.” 

The National Association 
of What Growers (NAWG) 
and U.S. Wheat Associates 
(USW) also declared their 
support for the bill. The 
groups also complained 
that food-assistance pro-

grams have too often relied 
on cash donations to buy 
local food products rather 
than U.S. commodities.

“NAWG welcomes this 
legislation that supports 
American farmers while 
working to address hunger 
around the world,” said 
NAWG CEO Chandler 
Goule. “Each year, the Food 
for Peace program buys 
more than 1 million metric 
tons of food, including 
wheat, to feed millions of 
starving people in the poor-
est countries around the 
world. 

“Under USDA, Food for 
Peace, this 71-year-old pro-
gram will feed more people 
more efficiently and effec-
tively without losing track of 
starting American foreign 
policy at home with Ameri-
can farmers.”

USDA late Friday, Feb. 7 
issued a short statement de-
claring that its food aid pro-
grams run through the For-
eign Agricultural Service, 
The McGovern-Dole Inter-
national Food for Education 
and Childhood Nutrition 
Program and the Food for 
Progress Programs. The 
McGovern-Dole Program 
spends about $240 million a 
year and the Food for Prog-
ress program spends about 
$180 million a year. — Chris 
Clayton, DTN ag policy 
editor

Lawmakers propose moving Food 
for Peace from USAID to USDA
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Rob Shuey can’t help but 
walk through the meat depart-
ment of every grocery store he 
enters. After working 41 years 
for IBP, Inc. (Iowa Beef Proces-
sors), and Tyson Foods, Inc. 
(Tyson bought IBP in 2001), his 
work knowledge and personal 
interests have converged. 

Eyeballing merchandising 
techniques for new and inno-
vative products, he owes it to 
his tenure in the beef and pork 
business. It started when the 
Ohio farm boy moved west to 
attend Oklahoma State Univer-
sity (OSU). Once he got to Still-
water, he quickly got involved 
with the meat and livestock 
judging teams, while working 
part time at the OSU Meats 
Laboratory. 

“It was a natural progression 
that led me to interview for an 
IBP internship the summer 
before my senior year,” Shuey 
says. “I spent the summer in 
Dakota City, NE, at the corpo-
rate office. An incredible op-
portunity!”  

After college graduation 
with a degree in animal sci-
ence, he packed up and head-
ed to Emporia, KS, to work in 
the IBP processing plant in 
carcass merchandising where 
he learned more about grading 
and meat quality.  

He got to know the brand 
closely when he managed Cer-
tified Angus Beef (CAB) pricing 
and sales for IBP. 

“As a company, we initially 
struggled with selling [the Cer-

tified Angus Beef brand] at the 
volume we had envisioned,” 
Shuey says. “We didn’t know 
how to effectively sell or mer-
chandise it.” 

At the time CAB supply was 
increasing; both companies 
had work to do. IBP had to re-
evaluate it’s pricing and sales 
and marketing strategies, while 
CAB needed to grow customer 
and consumer demand. 

His solution was different 
than most at the time. After 
many brainstorming sessions 
between IBP and CAB, they 
found a way to be more com-
petitively priced which ulti-
mately sold more product.

“We put the emphasis on 
selling more product to exist-
ing customers,” Shuey says. 
“And it worked.”  

More CAB was sold, gener-
ating more revenue which 
helped each business grow. 
The success cultivated strong 
relationships between Shuey 
and CAB. His perspective on 
mutual success made him a 
great partner throughout his 
career.  

“Sometimes you don't win 
simultaneously,” says John 
Stika, CAB president. “But over 
the long haul, his strategy is for 
everybody to win by creating 
more value for everyone. Rob 
always understood that.”  

Retired now, Shuey recently 
added another item to his re-
sume when he accepted the 
industry representative ap-
pointment on the CAB Board.  

“I’m in,” was his response to 
a call from Stika.

A packer on board 
The right person for the job 

shares the same values as the 
brand and aligns with its mis-
sion to serve registered Angus 
producers, Stika says. 

While the industry represen-
tative is a three-year appoint-
ment, the last two who held the 
position served multiple terms. 
The late Bob Norton, a CAB-
licensed packer early on with 
the brand and owner of Bio-
zyme, served 12 years. Then 
Kip Palmer, Palmer Food Ser-
vices CEO, provided guidance 
for 12 years. Palmer served 
during a time when the brand 
was working on better under-
standing the needs of its li-
censed end users. His foodser-
vice knowledge was especially 
valuable during COVID, Stika 
says. 

Shuey’s background pro-
vides a unique perspective to a 
board of Angus ranchers, espe-
cially as the industry is working 
through challenges from tight 
beef supply. 

“The packer is our biggest 
partner and biggest competi-
tor,” Stika says, adding to the 
timeliness to bringing Shuey 
on. 

He knows the product and 
understands sales and how 
CAB partners view the brand. 
This extends internationally, 
given he retired from Tyson as 
the senior vice president of 
international fresh meats, 
lending him a global perspec-
tive for CAB’s licensed part-
ners. 

“It’s important for the indus-
try to understand the entire 

supply chain and each other’s 
piece of it,” Shuey says. “I want 
to better understand the pro-
duction sector, and while I’m 
learning that I can help them 
understand the packer and 
processer perspective.” 

History with the 
brand 

He’s an avid reader of the 
Angus Journal and keeps up 
with genetic trends across 
multiple breeds. Every day he 
catches up on industry news—
live cattle prices, feeder cattle 
supply, supply dynamics 
worldwide.

“It’s a matter of me wanting 
to stay involved in the busi-
ness,” he says. “That’s mostly 
indirectly, so I just continue to 
read and have conversations.” 

Now, he’s looking forward to 
getting back to his roots and 
working alongside cattle pro-
ducers—another nod that he’s 
right for the role.  

“I love the production side 
of the business,” he says. “So, 
the more I can get to know the 
guys and gals out there on the 
farms, ranches and feedyards, 
the better.” 

His first board meeting was 
in Wooster, OH, at the CAB 

office in December 2024, 
which brought back memories 
of his ties to the brand. When 
he lived in Columbus, he 
would sometimes shop the 
Renzetti’s IGA market where 
the original pound of CAB was 
sold. He remembers when he 
worked the ring during the 
Colvin Scholarship auction at 
Annual Conference. Or the 
times he volunteered as a Na-
tional Junior Angus Show CAB 
Cook-Off Contest judge years 
ago. 

“That's how far I go back 
with CAB and that's why I love 
the brand so much,” Shuey 
says. “I just think there's a great 
story behind it and a great 
story to tell.”

As for Shuey’s time with the 
board, he is ready to listen. 

“We have to continue to 
keep our eyes and ears open,” 
he says. “We can’t get set in our 
ways. We have to listen. We 
have to be really good listeners, 
communicators and innova-
tors.” 

From his first introduction 
to the brand, the goal is the 
same: continue to grow the 
Angus breed—from the ranch 
to the consumer. — Morgan 
Boecker, producer commu-
nications senior manager 

Rob Shuey joins Certified Angus Beef Board 

Certified Angus Beef
Rob Shuey

A deep respect for the his-
tory of the Angus breed, paired 
with a passion for the future—
Casey Jentz, recently named 
chief operating officer (COO) 
of the American Angus Asso-
ciation, will bring to his new 
role. 

“Angus is the heartbeat of the 
beef industry,” Jentz said. “The 
people before us have done a 
great job of leading Angus and 
positioning the breed as a lead-
er in the industry. We can build 
on that and push forward into 
the future.”

For more than 10 years, Jen-
tz has served as an Angus re-
gional manager in Indiana, Il-
linois, Michigan and Wiscon-
sin. During that time, he 
worked directly with associa-
tion members helping them 
understand association pro-
grams, market their cattle with 
Angus Media services and an-
swer their questions. 

In his new role, Jentz will be 
responsible for direction and 
strategy of several depart-
ments, including member and 
field services, communica-
tions, performance programs, 
commercial programs, and 
events and junior activities. 

“We are thrilled to promote 
Casey to this new role,” said 
Mark McCully, CEO for the 
association. “Not only does he 
have years of experience work-
ing with Angus breeders in the 
field, but his knowledge of the 
Association and its programs 
will also be invaluable as COO. 
In particular, I love Casey’s un-
wavering commitment to the 
breed.”

It’s the Angus family that 
drives Jentz. “The Angus busi-
ness is a combination of great 
people and great cattle where 
great things can happen,” he 
said. 

Jentz is a fourth-generation 
Angus breeder who was a Na-
tional Junior Angus Associa-
tion (NJAA) board member 
from 2004 to 2006. His daugh-
ter, Sydney, is following in his 
footsteps with excitement for 
the breed. This is her third year 

as an NJAA member and his 
younger daughter, Savannah, 
is not far behind. 

“There are a lot of things that 
get me excited with possibili-
ties for the future,” he said. 
Whether that’s seeing a great 
Angus cow, meeting a new 
member or seeing the future 
through the eyes of a junior, 
Jentz is looking forward to his 
new role. 

Prior to working for the as-
sociation, Jentz was the gen-
eral manager of a farm in Wis-
consin and managed a multi-
state sales territory for an ani-
mal health company. 

Jentz will assume his new 
role on March 3 and will con-
tinue to work sales and serve 
breeders in his region through 
the transition. He and his wife, 
Kayla, and their two daughters 
will be relocating to St. Joseph, 
MO, in the coming months. A 
position for a new regional 
manager in Jentz’s territory has 
been posted on angus.org/ca-
reers.

“I am really looking forward 
to continuing to work with the 
great members of this Associa-
tion in a new way,” Jentz said. 

For more information about 
the American Angus Associa-
tion, please visit angus.org. — 
Holly Martin, American An-
gus Association communica-
tions director

Jentz Promoted to Angus 
chief operating officer

American Angus Association
Casey Jentz
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The Farm Bureau’s Young 
Farmers & Ranchers (YF&R) 
Committee empowers 
young agriculturalists in a 
wide range of ag-related oc-
cupations. By fostering a 
passion for farming, encour-
aging advocacy and devel-
oping future leaders, the 
program ensures agriculture 
remains a vital way of life for 
generations to come.

The past chair of the Cali-
fornia Farm Bureau’s YF&R 
committee fits that descrip-
tion to a T. 

“Agriculture has been a 
part of my life for as long as I 
can remember,” said Leah 
Groves, 30, who grew up in 
Trinity County. “My family 
owns a winery and vineyard 
here. I went to school at 
Shasta College and Fresno 
State and then lived in the 
Central Valley as a vineyard 
manager at Fresno State but 
recently moved back home 
to help my dad with the fam-
ily business and to work for 
a nonprofit that helps ag 
businesses.”

She said her involvement 
with the YF&R program for 
the past decade has played a 
key role in shaping her com-
mitment to agriculture and 
the Farm Bureau.

“From early on, I appreci-
ated the Farm Bureau and 
what it does. I gained a pas-
sion for the family atmo-
sphere I felt and to under-
stand that membership is for 
every farmer and every fam-
ily in every rural communi-
ty,” she said.

Farm Credit is a leading 
sponsor of the Farm Bu-
reau’s annual meeting—
held most recently in Mon-
terey—and the YF&R’s an-
nual leadership conference 
because of their critical role 
in advocating for agriculture 
and developing the next 
generation of leadership, 
said Kevin Ralph, California 

President of AgWest Farm 
Credit.

“December 2024 marked 
the Farm Bureau’s 106th An-
nual Meeting and YF&R 
State Conference, and 
throughout their history they 
have proven to be effective 
advocates, educating state 
and local officials about the 
importance of agriculture 
and the need to support 
farming and ranching,” 
Ralph said. “This year’s 
theme of Stronger Together 
was a great reminder of the 
need for everyone involved 
in agriculture to stand to-
gether to make sure our 
voices are heard.” 

Jacob DeBoer, regional 
marketing manager, Ameri-
can AgCredit, said YF&R’s 
role of building leaders for 
tomorrow is important as 
well.

“ Th e  Fa r m  Bu re au 
wouldn’t have thrived for 
over a century without 
strong and effective leader-
ship. That’s why it’s so im-
portant to make sure that the 
next generation of farmers 
and ranchers are trained and 
equipped to ensure the or-
ganization’s continued suc-
cess as the challenges farm-
ers face grow ever more dif-
ficult,” DeBoer said.

He has personal experi-
ence, having attended state 
YF&R Annual Meetings in 
the past and currently serv-
ing as a director of the Stan-
islaus County Farm Bureau.

Farm Credit organizations 
supporting conferences are 
AgWest Farm Credit, Ameri-
can AgCredit, Colusa-Glenn 
Farm Credit, CoBank. Fres-
no Madera Farm Credit, 
Golden State Farm Credit 
and Yosemite. These organi-
zations are part of the na-
tionwide Farm Credit Sys-
tem—the largest provider of 
credit to U.S. agriculture.

Groves said sponsorships 

such as Farm Credit’s are 
critical to putting on infor-
mative conferences to help 
younger generations of 
farmers and ranchers stay 
informed and educated.

“Sponsorships are essen-
tial for hosting quality con-
ferences,” Groves explained. 
“They provide not only fi-
nancial support but also last-
ing connections that help 
young farmers succeed.” 

Besides financial support, 
several Farm Credit employ-
ees participated in present-
ing workshops such as how 
younger agriculturalists 
could fund their farms and 
ranches—and others par-
ticipated in the Leadership 
Farm Bureau program.

YF&R offers its 18-to-35-
year-old members invalu-
able opportunities, Groves 
said. These include leader-
ship training, networking 
with like-minded peers, and 
learning to navigate the 
complex issues impacting 
agriculture.

“The connections I have 
made have created long-
lasting friendships with like-
minded individuals. We un-
derstand each other’s strug-
gles and are able to work 
together for the greater good 
of agriculture,” she said.

A major annual event is 
the Discussion Meet held 
every year at the state confer-
ence. 

“The Discussion Meet 

simulates a collaborative 
boardroom discussion,” 
Groves explained. It’s not 
about debating but working 
together to find practical so-
lutions to agricultural chal-
lenges. There are five ques-
tions to study ahead of time, 
and then four or five people 
are placed in panels to dis-
cuss the topic and try to find 
solutions,” she said.

Questions in 2024 includ-
ed how to diversify farm 
portfolios, ways for young 
farmers and ranchers to ac-
quire agricultural land and 
how the Farm Bureau should 
work to increase domestic 
energy production while 
minimizing the loss of ag 
land and protecting private 
property rights.

Groves is a great example 
of the diverse nature of Cali-
fornia agriculture. Her fa-

ther, Keith, established the 
first vineyard in rugged Trin-
ity County in 1981 on a for-
mer cattle ranch that had 
been in the family since the 
Gold Rush. That came after 
he did a feasibility study on 
whether wine grapes would 
grow in the mountains while 
studying for a winemaking 
degree at Fresno State.

“The assumption was that 
wine grapes couldn’t be 
grown there but the study 
indicated that they could be, 
and he planted two acres in 
1981 and established the 
county’s first winery in 1984. 
Alpen Cellars has grown 
from producing 75 cases in 
the beginning to 5,000 to-
day,” she said.

In fact, the combination of 
the high altitude and a favor-
able microclimate 30 miles 
northwest of Redding proved 

to be ideal conditions for 
growing grapes including 
white Riesling, Gewürztra-
miner and pinot noir.

While involved in the 
farm’s operations, she’s also 
committed to helping sup-
port young farmers in rural 
and isolated areas of far 
northern California. 

“It’s very challenging in 
our area to have a farming 
lifestyle. We’re so remote 
from everything that we 
don’t have access to trans-
portation and a lot of the 
resources people in the val-
leys might have,” she said. 
“We need to find ways to get 
creative and find other in-
come sources. The question 
is, how do you do that to 
support young farmers in 
these communities?” — 
Farm Credit, YF&R Com-
mittee

YF&R: The next generation of ag advocates

YF&R Committee
Leah Groves, left, participates in a Young Farmers & Ranchers Discussion Meet during the YF&R State 
Conference in December.

Acid detergent fiber (ADF) 
and neutral detergent fiber 
(NDF) both show up on for-
age tests but measure differ-
ent aspects of digestibility. 
Today, let’s look at the differ-
ence.

Both ADF and NDF are 
part of the detergent analysis 
system used to analyze for-
ages. NDF provides us with 
a measure of the forage sam-
ple’s cell wall, basically the 
total fiber. This includes the 
cellulose, hemicellulose, lig-
nin and silica portions of the 
forage which are the pri-
mary structural components 
for all plants. ADF, on the 
other hand, measures only 
the least digestible parts of 
the plant; cellulose, lignin 
and silica.

NDF measurements cor-
respond with voluntary in-
take and rumen fill, how 
much and how fast an ani-
mal can eat. They also are a 
measure of how much en-
ergy is available to the ani-
mal. Usually, a low NDF 
reading means more energy 
available to the animal. The 

more mature a plant be-
comes, the more structural 
components it accumulates 
resulting in higher NDF 
readings and poorer quality 
feed. NDF levels can vary 
from 80% in straw to less 
than 40% in early blooming 
alfalfa.

ADF is directly related to 
the digestibility of the feed, 
measuring the indigestible 
portion of the plant. As ADF 
increases, digestibility de-
creases. This means that 
high ADF forages are low in 
energy. Alfalfa at early bloom 
has an ADF of 30-35% while 
a late bloom alfalfa has an 
ADF usually above 40%. 
Straw will have an ADF near-
er to 50%.

ADF and NDF measure 
the sample’s fiber content, 
affecting digestibility and 
forage intake which help 
predict animal perfor-
mance. Understanding 
these values set us up for 
next week’s discussion as we 
look at a measure of energy, 
TDN. — Ben Beckman, Ne-
braska Extension

Understanding a hay 
test: ADF and NDF 
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Henry C. Gardiner Schol-
arships have been awarded 
to elite undergraduates since 
2012. This year, 28 applicants 
competed for six scholar-
ships. The applicants repre-
sent diverse interests 
throughout animal science 
and industry, production ag-
riculture and the beef indus-
try.

The applicants are aca-
demically elite undergradu-
ates enrolled at Kansas State 
(K-State) University planning 
to continue careers in agri-
culture. In addition to written 

applications, applicants 
compete in an intense, in-
person interview with a pan-
el of K-State faculty and in-
dustry leaders. Academic 
excellence, work ethic, com-
munity service, written and 
verbal communication skills 
and future goals are consid-
ered. 

Dr. Dave Nichols, professor 
emeritus in the Department 
of Animal Sciences and In-
dustry, and a faculty repre-
sentative on the selection 
committee since 2012, re-
cently offered, “The Henry 

Gardiner Scholarships are 
the largest scholarships we 
give in the department. The 
students that have received 
the scholarships are the 
who’s-who in their collegiate 
endeavors and have become 
young industry leaders. It is a 
strong selection process, but 
the rewards are phenome-
nal.”

The 2025-26 Henry C. Gar-
diner Scholars are Kenedy 
DeVoe, Justin, TX; Elizabeth 
Schafer, Owaneco, IL; Lauren 
Wolter, Aviston, IL; Skyler 
Ward, New Paris, OH; Weston 

Schrader, Wells, KS; Cambree 
Schmaltz, Bayard, NE.

When asked to comment 
on the Henry C. Gardiner 
Scholarship winners, Mark 
Gardiner said, “As agriculture 
is challenged to provide via-
ble options for the next gen-
eration of decision makers, 
these students are embracing 
the challenge by taking ad-
vantage of every opportunity. 
Their curiosity, critical think-
ing, community service and 
extensive resumes, even be-
fore they launch their careers, 
is remarkable. Henry Gar-
diner believed in hard work. 
But he also believed in curi-
osity, lifetime learning and 
using those skills to improve, 
leaving his sphere better than 
he found it. The 2025-26 Hen-
ry Gardiner scholars are ex-
amples of his perpetual pur-
suit for excellence.”

The Henry C. Gardiner 
Scholarship is made possible 
through the generous contri-
butions of Gardiner custom-
ers, friends and family con-
tinuing the legacy of Henry 
Gardiner. To date, 60 under-
graduate students have re-
ceived $286,500 in scholar-
ships.

Gardiner Angus Ranch is a 
family-owned ranching op-
eration that produces regis-
tered and commercial Angus 
cattle. The original ranch was 
homesteaded near Ashland, 
KS, in 1885 by Henry Gar-
diner’s grandfather. Today, 
the ranch encompasses more 
than 48,000 acres. The Gar-

diner operation sells approx-
imately 2,500 bulls and 2,000 
registered and commercial 
females each year. One hun-
dred percent of the sale offer-
ing each year is the result of 
artificial insemination or em-
bryo transfer.

Gardiner Angus Ranch is a 
founding member of U.S. 
Premium Beef, the producer-
owned limited liability cor-

poration with minority own-
ership in National Beef, the 
nation’s fourth largest beef 
processing company. By pro-
viding access to a proven, 
value-added processing sys-
tem through GAR delivery 
rights, Gardiner Angus Ranch 
customers have received 
more than $15.2 million in 
premiums and dividends. 
— Gardiner Angus Ranch

Henry C. Gardiner Scholarship award winners announced

Gardiner Angus Ranch
The 2025-26 Henry C. Gardiner Scholars were awarded to (from left to right): Kenedy DeVoe, Justin, TX; 
Elizabeth Schafer, Owaneco, IL; Lauren Wolter, Aviston, IL; Skyler Ward, New Paris, OH; Weston Schrader, 
Wells, KS; Cambree Schmaltz, Bayard, NE.

USDA’s Economic Re-
search Service (ERS) fore-
casts inflation-adjusted U.S. 
net cash farm income  
(NCFI), defined as gross cash 
income minus cash expens-
es, to increase by $30.6 billion 
(18.8%) from 2024 to $193.7 
billion in 2025. 

This comes after NCFI re-
mained relatively stable in 
2024. U.S. net farm income 
(NFI) is forecast to increase 
by $37.7 billion (26.4%) to 
$180.1 billion in 2025. Net 
farm income is a broader 
measure of farm sector prof-
itability that incorporates 
noncash items, including 
changes in inventories, eco-
nomic depreciation, and 
gross imputed rental income. 

This projected growth 
comes after NFI declined in 
2023 and is forecast to have 
declined in 2024. (The 2024 

values are considered fore-
casts until more complete 
financial indicators are avail-
able later in 2025.) Most of the 
projected increase in 2025 
corresponds to an increase in 
direct government payments 
to farmers, projected to in-
crease from $9.6 billion in 
2024 to $42.4 billion in 2025. 

This increase is expected 
largely because of supple-
mental and ad hoc disaster 
assistance to farmers and 
ranchers from the American 
Relief Act of 2025, which be-
came law in December 2024 
and authorized economic 
assistance payments to pro-
ducers and payments for 
losses related to natural di-
sasters in 2023 and 2024. If 
the 2025 forecasts are real-
ized, NCFI and NFI would 
remain below their all-time 
highs in 2022. — USDA ERS

USDA ERS: Farm sector 
profits may grow in 2025

(In an effort to serve the next 
generation of livestock producers, 
WLJ’s Youth Opportunities calendar 
lists internship and scholarship 
information for agricultural- and 
livestock-focused students, listed by 
application deadline. If you have an 
internship or scholarship to 
announce, please email it to 
editorial@wlj.net.)
Feb. 21 – The 2025 Forrest 
B a ss fo rd  St u d e nt  Awa rd 
application is now open. The top 
winner will receive a $1,500 
scholarship and a $500 travel 
award to attend Ag Media Summit. 
Up to three additional $750 travel 
scholarships may be awarded. 
Details: tinyurl.com/574dsswy. 
Feb. 21 – The National Cattlemen’s 
Beef Association announced 
applications for two internship 
opportunities available summer 
2025, a public policy internship 
based in Washington, D.C. and a 
meetings and events internship 
based in Centennial, CO. Both 
internships will run from May 19 
through Aug. 15. Details: jobs.
keldair.com/ncba. 
Feb. 28  –  T h e  M o nta n a 
Stockgrowers Foundation is now 

accepting applications for the Dr. 
R a y m o n d  A n s o t e g u i 
O v e r e d u c a t e d  C o w b o y 
Scholarship. Applicants must 
complete an application, submit 
their current transcript and write 
a n  ess ay.  D et a i l s:  w w w.
mtbeeffoundation.org.  
April  15  – The Colorado 
CattleWomen’s Heather Hays 
Stinnett Memorial Scholarship will 
be awarded to a Colorado woman 
p u r s u i n g  a  g r a d u a t e  o r 
undergraduate degree in 
agriculture or a related field. 
Details: tinyurl.com/bhyv53kw.
March 1  – The Nor thern 
International Livestock Exposition 
Fo u n d a t i o n  i s  a c c e pt i n g 
applications for scholarships for 
the 2024-25 academic year. The 
foundation will award five levels of 
scholarships. Details: thenile.org.
March 14 – The Livestock 
Marketing Association is proud to 
announce the opening of its 2025 
scholarship program application 
period. Nine deserving students 
will each be awarded a one-time 
$2,500 scholarship to assist with 
their academic pursuits. Details: 
lmaweb.com.

Youth OpportunitiesYouth Opportunities
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Since 1998, the Angus 
Foundation has championed 
the success of Angus youth by 
investing in their education. 
In the past 27 years, the Foun-
dation has awarded more 
than $4.9 million in scholar-
ships including $388,500 in 
2024 alone. These scholar-
ships help support students 
in their educational endeav-
ors—whether pursuing un-
dergraduate, graduate or 
trade degrees. Applications 
opened Feb. 1 and are due by 
May 1, offering an opportu-
nity for Angus youth to re-
ceive financial support for 
their education. 

“Thank you to the Founda-
tion for your unwavering 
commitment to supporting 
our aspirations and for foster-
ing an environment that pro-
motes growth and opportu-
nity,” said Addison Cotton, a 
past Angus Foundation 
scholarship recipient. 

“Your generosity has not 
only given me the resources 

to pursue my educational 
goals but has also inspired 
me to strive for excellence in 
everything I do. While it may 
seem unconventional to as-
pire to be a registered nurse 
that raises cattle, I am excited 
to combine these passions 
into a fulfilling future where I 
can work hard at what I love.”

For many junior members, 
like Addison, the impact of 
the Angus Foundation ex-
tends beyond financial sup-
port; it helps to shape young 
leaders in the Angus breed. 
Whether it is exposing youth 
to unique career paths or ex-
ploring new opportunities, 
the foundation’s support is 
felt far and wide.

“Raising the Bar and LEAD 
have allowed me to experi-
ence agriculture in different 
regions and form friendships 
with Juniors from all over the 
country,” said Allison Davis, 
a past Angus Foundation 
scholarship recipient. 

“The Foundation scholar-

ships are allowing me to at-
tend an out-of-state univer-
sity. I know that I would not 
be able to attend an out-of-
state school and have the ex-
periences I have without the 
support of the Foundation 
and its donors.”

The Angus Foundation un-
dergraduate and graduate 
scholarship applications are 
available to National Junior 
Angus Association (NJAA) 
members through their 
American Angus Association 
login. 

In addition to offering 
scholarship opportunities to 
NJAA members, the Founda-
tion also offers opportunities 
to youth from a commercial 
cattle operation background, 
through the Commercial 
Cattlemen’s scholarship pro-
gram. 

The Foundation’s Certified 
Angus Beef/National Junior 
Angus Association and com-
mercial cattlemen scholar-
ships can be accessed at  

angus.org/foundation and 
submitted through email. 
The website also offers more 
information about the schol-
arship program. 

“This scholarship program 
is designed to support stu-
dents with a commercial 
cattle background in the beef 
industry,” said Jaclyn Boester, 
Angus Foundation executive 
director. “Supporting youth 
in their education is an im-
portant part of the Founda-
tion’s mission.”

Boester elaborated on the 
scholarship program noting, 
“The Angus Foundation 
scholarship are one of the 
most prominent and consis-
tent ways our donors support 
Angus youth. Our scholar-
ships pave the way for a bright 
future for our industry by en-
suring young people can 
reach their full potential.”

Undergraduate and 
graduate scholarships 

Applicants for undergrad-
uate and graduate scholar-
ships must have, at one time, 
been a member of the NJAA 
and currently be an active 
junior, regular or life member 

of the American Angus As-
sociation. 

The following documents 
are required to be considered 
for a 2025 undergraduate or 
graduate scholarship: the 
2025 scholarship application, 
three letters of recommenda-
tion, a copy of current high 
school/college/university 
transcript and the applicant’s 
association member code. 

Access to application: AAA 
login (www.angusonline.
org/Account/Login), “Pro-
grams” tab. 

Submission: Through AAA 
login. 

Deadline: May 1.
Certified Angus Beef/

NJAA Scholarship. 
Since 1990, the NJAA has 

teamed up with Certified An-
gus Beef (CAB) to help Angus 
youth pursue their higher 
education goals. The selected 
applicant will receive a $1,500 
scholarship. A separate ap-
plication from the Angus 
Foundation scholarship ap-
plication is required for the 
CAB/NJAA scholarship. 

Access to application: 
Download application at  
angus.org/foundation. 

Submission: Email to 

scholarships@angus.org. 
Deadline: May 1.
Commercial Cattlemen 

Scholarship 
The Angus Foundation will 

award five $1,500 scholar-
ships to undergraduate stu-
dents who use Angus genet-
ics in a commercial cattle 
operation’s breeding pro-
gram or whose parents use 
Angus genetics. Emphasis 
will be placed on applicants’ 
knowledge of the cattle in-
dustry and perspective of the 
Angus breed.

The applicant or their par-
ent/guardian must have 
transferred or been trans-
ferred an Angus registration 
paper in the last 36 months 
(on or after May 1, 2022) and 
must be considered com-
mercial and not seedstock in 
their operation. The scholar-
ship applies to any field of 
study. 

Access to Application: 
Download application at  
tinyurl.com/3xwxsb69.

Submission: Email to 
scholarships@angus.org. 

Deadline: May 1. — Molly 
Biggs, American Angus As-
sociation communications 
specialist

2025 Angus Foundation scholarship applications open

Angus enthusiasts led 117 
entries at the 2025 National 
Western Stock Show Super 
Point Roll of Victory Angus 
Show, Jan. 17 in Denver, CO. 
Jake Scott, Gordon, NE, eval-
uated the 85 females, 31 bulls 
and one cow-calf pair.

MC Vegas 3109 claimed 
the grand champion bull title 
after first earning senior calf 
champion. Zach McCall, 
Greenville, VA, owns the Oc-
tober 2023 son of Riverstone 
Vegas 49H.

Thummel Angus, Sheri-
dan, MO, owns the reserve 
grand champion bull. WB 
Thumbs Up 327 is a Septem-
ber 2023 son of PVF Blacklist 
7077 and was first named 
reserve senior calf champion.

Seldom Rest Farms, Niles, 
MI; and Moore Cattle Com-
pany, Lebanon, OK, own the 
grand champion female. Sel-
dom Rest Sandy 3007 is a 
January 2023 daughter of 
EXAR Classen 1422B and first 
won junior champion.

Addison Crouse, Belgrade, 
NE, claimed reserve grand 
champion female. LSCF 
Trixxy is an October 2023 
daughter of Colburn Primo 
5153 and first won senior calf 
champion.

Greene Elba’s Mocha 2118 
won grand champion cow-
calf pair. Garrett Greene, 
Powell Butte, OR, owns the 
April 2021 daughter of 
Greene Pokerface 1304. A 
May 2024 heifer calf sired by 
Gateway Follow Me F163 
completes the winning pair.

A complete list of winners 
follows: 

Heifers: 85 shown
• Summer Heifer Calf 

Champion: SCC Phyllis 450. 
Exhibitor: Hayden Hahn, 

Rocky Ridge, MD. 
• Reserve Summer Heifer 

Calf Champion: Lazy JB Saras 
Dream 477.

Exhibitor: Madison Fisch-
er, Hempstead, TX.

• Junior Heifer Calf Cham-
pion – Division 1: Seldom 
Rest Diva Bardot 4048.

Exhibitor: Alyson Friesen, 
Arnett, OK. 

• Reserve Junior Heifer Calf 

Champion – Division 1: UDE 
Saras Dream 4017. 

Exhibitor: Hayden Hoff-
man, Thedford, NE.

• Junior Heifer Calf Cham-
pion – Division 2: Collison 
Bardot 408.

Exhibitor: Catie Collison, 
Lake City, IA. 

• Reserve Junior Heifer Calf 
Champion – Division 2: Col-
lison Miss Annie Lu 413.

Exhibitor: Catie Collison, 
Lake City, IA. 

• Senior Heifer Calf Cham-
pion: LSCF Trixxy.

Exhibitor: Addison Crouse, 
Belgrade, NE. 

• Reserve Senior Heifer 
Calf Champion: SCC Phyllis 
3110.

Exhibitor: Ella Brooks, 
Prophetstown, IL. 

• Intermediate Champion 
Heifer: Colburn DS Sandy VA 
3305.

Exhibitor: Spencer Wright, 
Lebanon, TN. 

• Reserve Intermediate 
Champion Heifer: DDA 
Northern Miss 2320.

Exhibitor: Kelly Gaffney, 
Barneveld, WI. 

• Junior Champion Heifer 
– Division 1: Seldom Rest 
Sandy 3007.

Exhibitor: Seldom Rest 
Farms, Niles, MI; and Moore 
Cattle Company, Lebanon, 
OK. 

• Reserve Junior Champi-
on Heifer – Division 1: Reib 
Phyllis 336.

Exhibitor: Parker Chestnut, 
Bath, IN. 

• Grand Champion Fe-
male: Seldom Rest Sandy 
3007.

Exhibitor: Seldom Rest 
Farms, Niles, MI; and Moore 
Cattle Company, Lebanon, 
OK.

• Reserve Grand Champi-
on Female: LSCF Trixxy.

Exhibitor: Addison Crouse, 
Belgrade, NE.

Bulls: 31 shown
• Summer Bull Calf Cham-

pion: LV Marvel 2430.
Exhibitor: Lake View An-

gus, Mead, CO. 
• Reserve Summer Bull 

Calf Champion: None. 
• Junior Bull Calf Champi-

on: Lazy JB Outskirt 4527.
Exhibitor: Lazy JB Angus, 

Montrose, CO. 
• Reserve Junior Bull Calf 

Champion: Chestnut Con-
nect 1124.

Exhibitor: Chestnut Angus 
Farm, Pipestone, MN. 

• Senior Bull Calf Cham-
pion: MC Vegas 3109.

Exhibitor: Zach McCall, 
Greenville, VA. 

• Reserve Senior Bull Calf 
Champion: WB Thumbs Up 
327.

Exhibitor: Thummel An-
gus, Sheridan, MO. 

• Intermediate Champion 
Bull: DAJS Tricked Out 610.

Exhibitor: Doug Satree An-
gus, Montague, TX. 

• Reserve Intermediate 
Bull: None. 

• Junior Champion Bull: 
RW Timeless 304.

Exhibitor: David & Steph 
Dickerson, Paradise, KS; 
Rocking W Angus, Waterford, 
CA; and Griswold Cattle Co., 
Stillwater, OK.

• Reserve Junior Champi-
on Bull: BCC King Pin 93L.

Exhibitor: Zane Barragree, 
Absarokee, MT.

• Senior Champion Bull: 
BNWZ Paisley 2143.

Exhibitor: Jeff Fruhling, 
Homer, IL, and Austin 
Nowatzke, Michigan City, IN.

• Reserve Senior Champi-
on Bull: HLC CSI Elevation 
100K.

Exhibitor: Hollinger Land 
& Cattle, Neudorf, Saskatch-
ewan, Canada; and Rafter D4 
Cattle Co., Ardrossan, Alber-
ta, Canada.

• Grand Champion Bull: 
MC Vegas 3109.

Exhibitor: Zach McCall, 
Greenville, VA.

• Reserve Grand Champi-
on Bull: WB Thumbs Up 327.

Exhibitor: Thummel An-
gus, Sheridan, MO.

Cow-calf pair
• Grand Champion Cow-

Calf Pair: Greene Elba’s Mo-
cha 2118.

Exhibitor: Garrett Greene, 
Powell Butte, OR. — Amber 
Wahlgren, American Angus 
Association communica-
tions assistant

Angus champions named at 2025 
National Western Stock Show 
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American Angus Associ-
ation recognizes Cash 
Langford of Hunter Angus 
as the 2025 Angus Herds-
man of the Year, which is 
selected through a peer-
voting process. 

In a community where 
stockmen respect each 
other’s hard work and ex-
pertise, the Herdsman of 
the Year Award is a mark of 
excellence in the Angus 
breed. This award recog-
nizes an Angus enthusiast 
who has dedicated them-
selves to the management, 
strategic choices and ad-
vancement of their cow 
herd. While the life of a 

herdsman may seem glam-
orous to many, few under-
stand both the physical and 
mental demands of the job.  

Cash Langford of Hunter 
Angus in Fair Grove, MO, 
understands those de-
mands and embraces his 
role fully, earning him the 
recognition as the 2025 An-
gus Herdsman of the Year. 

The award was presented 
by the American Angus As-
sociation on Jan. 10, at Cat-
tlemen’s Congress in Okla-
homa City, OK. After the 
initial shock of the an-
nouncement passed, Lang-
ford credited his success to 
surrounding himself with 

good people, noting the 
first people to congratulate 
him were fellow nominees 
and good friends, Greg Van 
Zee, Michael Jones and 

Cole Kaufman. 
“I thought there’s no way, 

I mean, I really was not ex-
pecting to win this,” Lang-
ford said. “I mean, it’s al-
ways been not necessarily 
a goal, but a dream. There 
are some people that mean 
so much to me and have 
taught me so much that 
have passed away in the last 
few years, that have won 
this award, and I’ve learned 
so much from those guys.”

What means even more 
to Lanford is that the award 
is voted on by his peers. “It’s 
pretty awesome that people 
think that I'm the one that 
needs to be chosen for that 
award.”

Langford, a Texas native, 
grew up with a competitive 
spirit for showing cattle. His 
interest in the cattle indus-
try was sparked at a young 
age as he exhibited Angus 
cattle nationally and steers 
at the Texas majors. 

Today he calls Fair Grove 
home serving as the herds-
man at Hunter Angus. 
There he manages show 
and sale cattle and plays a 
key role in the daily opera-
tions of the farm. He works 
closely with the Hunter An-
gus team on breeding deci-
sions, mating strategies and 
maintaining the farm’s do-
nor and recipient cow bat-
tery. 

Under his management, 
Hunter Angus has achieved 
considerable success, in-
cluding the exhibition of 
the 2023-24 Roll of Victory 
Show Bull of the Year,  
BNWZ Executive Decision 
2219. 

At Hunter Angus, Lang-
ford serves as a mentor to 
junior members, helping 
them select heifers, offering 
advice on feeding and pro-
viding guidance on fitting 
and clipping for shows.  

“The Angus breed has 
given me so much, and I’m 
honored to be nominated 
for this award alongside 
three other deserving gen-
tlemen as well as dear 
friends,” Langford said. 
“What keeps me motivated 
is the people I get to work 
with, especially the young 
people in the industry. 
Helping them grow and 
succeed is what it’s all 
about.”

He adds, he hopes Rich-
ard Stotts and Ed Richard-
son are proudly looking 
down over him, because 
they helped mold and 
guide him to where he is 
today.  

The 2025 Herdsman of 
the Year nominees were 
slated by a committee of 
previous award winners, 
based on their devotion 
and skills spent improving 
a specific herd and the An-
gus breed. They were Mi-
chael  Jones,  E xpress 
Ranches; Cole Kaufman, 
Oakley Farms; and Greg 
Van Zee, Udell Cattle Com-
pany. 

Peers select the Herds-
man of the Year award win-
ner through voting, hosted 
by the association.  

To be eligible to vote, ex-
hibitors must have entered 
at least one of the following 
shows in 2024: Cattlemen’s 
Congress, National Western 
Stock Show, Western Na-
tional Angus Futurity, At-
lantic National, American 
Royal or North American 
International Livestock Ex-
position. 

To learn more about 
Langford or the other three 
2025 Angus Herdsman of 
the Year candidates, visit 
b i t . l y / 2 0 2 5 H O T Y 
Candidates. — American 
Angus Association

Langford Named 2025 Angus Herdsman of the Year 

American Angus Association
Pictured is the 2025 Herdsman of the Year, Cash Langford, alongside his family.

Food sales in the U.S. gen-
erally increase annually over 
time, even when adjusted 
for inflation, but distinct 
seasonal patterns emerge 
within each year. 

Food sales typically spike 
in December, during the 
holiday season, as consum-
ers spend more on holiday-
related foods, festivities and 
dining experiences. This 
trend is evident in both 
food-at-home (FAH) and 
food-away-from-home 
(FAFH) categories. Howev-
er, when the calendar flips 
to January, a noticeable 
downturn in food sales oc-
curs. 

Average daily inflation-
adjusted FAH sales in Janu-
ary 2022, 2023 and 2024 de-
creased more than 13% each 
year from the previous 

month. FAFH sales also saw 
a decline, dropping about 
12% in 2022 and 2024 and 
5% in 2023. 

This sales slump does not 
necessarily reflect a reduc-
tion in food consumption, 
but it does reflect changes in 
consumer behavior such as 
focusing on budget-con-
scious food spending in the 
new year. FAFH sales typi-
cally rebound quicker than 
FAH sales, rising steadily to 
a midyear peak in June then 
declining a bit before expe-
riencing an uptick in De-
cember. 

FAH sales follow a similar 
trend of increasing after the 
dip in January but usually 
remain at lower levels over-
all before peaking in De-
cember. — USDA Econom-
ic Research Service

US food sales shift 
with the seasons

“The Angus breed has given me 
so much, and I’m honored to be 

nominated for this award 
alongside three other deserving 

gentlemen as well as dear 
friends.”

— Cash Langford
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health is assessed by measur-
ing udder depth and teat place-
ment near lambing. For gastro-
intestinal parasitism, fecal egg 
counts and FAMACHA scores—
anemia assessments—are re-
corded in lambs and ewes at 
critical times. 

The project also examines 
climatic resilience, particularly 
ewe longevity, by tracking stay-
ability—whether a ewe re-
mains in the flock while staying 
productive. Additionally, re-
searchers monitor body 
weights and condition scores 
at key physiological stages, 
such as breeding and weaning, 
to better understand how 
sheep adapt to changing envi-
ronmental conditions.

Initial study
An initial study with Katah-

din sheep demonstrated how 
genetics, environment and 
management interact. Re-
searchers analyzed body 
weights, fecal egg counts and 
FAMACHA scores at around 90 
days of age in over 3,500 Katah-
din lambs from 17 flocks par-
ticipating in NSIP. Fecal egg 
counts and FAMACHA scores 
provided insights into a lamb’s 
genetic ability to resist gastro-
intestinal nematode infections, 
particularly Haemonchus con-
tortus, a common blood-feed-
ing parasite in U.S. sheep and 
goats. 

Researchers used 30 years of 
climate data to evaluate envi-
ronmental influences, includ-
ing rainfall, snowfall, tempera-

ture and elevation. Manage-
ment practices were assessed 
through an online survey com-
pleted by 40 NSIP Katahdin 
producers, covering factors 
such as grazing systems, para-
site control and feeding strate-
gies.

Rather than considering en-
vironment and management 
separately, researchers com-
bined them into nine “eco-
management clusters,” which 
better captured differences 
among flocks. Flocks in hotter, 
wetter climates with pasture-
born lambs exhibited higher 
parasite loads, while those 
turned out to pasture at older 
ages experienced less parasit-
ism. Further analysis showed 
that specific sire families per-
formed differently depending 
on the eco-management clus-
ter in which their lambs were 
raised. 

The interaction between sire 
genotype and cluster account-
ed for 12% of the variation in 
fecal  egg counts  and  
FAMACHA scores and 19% of 
the variation in body weights. 
Incorporating these interac-
tions into breeding programs 
could improve selection deci-
sions and accelerate genetic 
progress.

Sheep genetics
Sheep GEMS has provided 

an opportunity to capture ge-
netic information from sheep 
across the U.S. to make ge-
nomic predictions of breeding 
values, verify parentage and 
identify genetic condition sta-
tus. 

To characterize the genetic 

diversity within the industry, 
Sheep GEMS has genotyped 
DNA from 15,586 sheep across 
four breeds in NSIP: Katahdin 
(12,495 sheep), Rambouillet 
(1,276 sheep), Polypay (1,292 
sheep) and Suffolk (523 sheep).

Genetic research conducted 
through the Sheep GEMS proj-
ect analyzed five key genetic 
conditions: ovine progressive 
pneumonia (OPP) susceptibil-
ity, scrapie susceptibility, dou-
ble muscling (MSTN), calli-
pyge (CLPG) and booroola 
fecundity (FecB).

The study found none of the 
four breeds—Katahdin, 

Polypay, Rambouillet and Suf-
folk—carried the CLPG or 
FcB mutations. The CLPG mu-
tation, originally from the Dor-
set breed, has been largely re-
moved from U.S. sheep popu-
lations due to its negative im-
pact on loin muscle tender-
ness. 

The FecB mutation, primar-
ily used in intensive lambing 
systems, has seen little adop-
tion in the U.S. The MSTN mu-
tation, linked to improved 
muscle development, was 
found at low frequencies in 
Katahdins (4.3%) and Suffolk 
(6.2%) but was absent in Ram-

bouillet and Polypay. This mu-
tation particularly benefits 
terminal sire lines, where selec-
tion pressure could enhance its 
prevalence.

Notable differences in scra-
pie susceptibility were ob-
served among breeds, with 
Polypay showing the highest 
level of scrapie resistance at 
92%. Similarly, 93.3% of Katah-
din, 92.5% of Suffolk and 83.5% 
of Rambouillet sheep were 
classified as either resistant or 
rarely susceptible. However, 
15.8% of Rambouillet sheep 
were highly susceptible to scra-
pie, emphasizing the need for 

genetic selection to increase 
resistance. As part of the Na-
tional Scrapie Eradication ef-
fort, ongoing research in the 
Sheep GEMS project will as-
sess the potential unintended 
consequences of selecting for 
scrapie resistance, particularly 
concerning OPP susceptibility.

According to Ron Lewis, an 
emeritus professor at the Uni-
versity of Nebraska-Lincoln, 
the Sheep GEMS project will 
provide updates on udder 
health and parasite resistance 
in the coming months. — 
Charles Wallace, WLJ con-
tributing editor

SHEEP GEMS
(from page 1)

Study uses 30 years of data to evaluate environmental influences

On March 8 at 1 p.m., Pio-
neer Bluffs will host an exclu-
sive Prairie Talk focusing on 
the Grassland Conservation 
Series from Ranchland Trust 
of Kansas (RTK).

In the spring of last year, RTK 
worked with Emil Redmon’s 
Cow to produce a specific se-
ries of interviews focused on 
grassland conservation and 
stewardship. This prairie talk 
will provide a unique opportu-
nity to interact with the four 
Kansas ranching families that 
participated in the project.

Included in the interviews 
were Bill Sproul, Sproul Ranch 
of Sedan; Matt and Tom Per-
rier, Dalebanks Angus of Eu-
reka; Heather Fuesz and Irlene 
Huntington, Double Arrow C 
and Huntington Ranches of 
Eureka; and Glenn Walker, 
Walker Ranch of Brookville.

“I’ve interviewed over 80 
farmers and ranchers now, a 
majority from the Flint Hills. A 
recurring theme has been con-
cerns about conservation and 
the responsibility of steward-
ship. I was thrilled for the op-
portunity to team up with RTK 
and explore the subject on a 
deeper level,” said Mark 
Feiden, producer of Emil Red-
mon’s Cow.

Attendees are encouraged 
to participate in the panel dis-
cussion on March 8. Please 
watch the interviews in ad-
vance and be prepared  
t o  a s k  q u e s t i o n s  a t  
www.redmonscow.org/ 

grassland.htm.
This promises to be an en-

lightening conversation on a 
subject of increasing impor-
tance as threats to our prairie 
ecosystems increase. 

Samantha Weishaar, RTK 
associate director said, “Mark 
has done an excellent job on 
this project. Archiving these 
stories is so important to each 
family and they will get to share 
it with future generations. We 
encourage you to attend and 
see this truly inspirational se-
ries come to life.”

This event is free and open 
to the public. Homemade 
cookies and refreshments will 
be ser ved. RSVPs are  
appreciated, but not required, 
and can be made to 
6 2 0 - 7 5 3 - 3 4 8 4  o r 
info@pioneerbluffs.org.  
Donations will support future 
program events. Visitors are 
invited to come early to tour 
the grounds, walk the nature 
trail, and see updated displays 
in the historic 1908 ranch 
house at Pioneer Bluffs.  

Pioneer Bluffs, the Center 
for Flint Hills Ranching Heri-
tage, is a nonprofit organiza-
tion with a mission to preserve 
and share the ranching heri-
tage of the Flint Hills. A Na-
tional Register Historic Dis-
trict, Pioneer Bluffs is located 
14 miles south of Cottonwood 
Falls or 1 mile north of Matfield 
Green on Flint Hills National 
Scenic Byway K-177. — Pio-
neer Bluffs

Pioneer Bluffs to 
host Prairie Talk

The USDA announced in 
December 2024 the reappoint-
ment of four members to serve 
on the American Lamb Board 
(ALB). Each member will serve 
a second three-year term be-
ginning in January and ending 
January 2028.

The newly reappointed 
members are:

• Jimmy Parker, Vinemont, 
AL, producer.

• David Fisher, Sonora, TX, 
producer.

• Stephen J. Schreier, Tracy, 
MN, feeder.

• Andrew Allman, Gill, CO, 
first handler.

“It has been a true honor to 
serve on the American Lamb 
Board and represent sheep 
producers from across the 
country. I am deeply passion-

ate about the quality of both 
the product we produce and 
the people who grow it,” said 
Fisher. “We have a great board 
with a willingness to think out-
side the box to promote our 
industry. I look forward to 
serving a second term and 
representing this great indus-
try.”

“I am honored to be reap-
pointed to serve on the Amer-
ican Lamb Board,” said Parker, 
a former member of the ASI 
Executive Board. “It has been 
an educational and eye-open-
ing experience thus far and I 
look forward to three more 
years of serving the sheep in-
dustry by helping guide the 
promotional and educational 
opportunities that will con-
tinue to help our industry 

grow.”
“My first term on lamb 

board went by very fast as there 
is a lot to learn. The board is 
very diverse, and it was a great 
experience to learn about the 
issues and concerns from 
members representing differ-
ent areas of the sheep indus-
try,” said Schreier, who also 
previous served on the ASI 
Executive Board representing 
the National Lamb Feeders 
Association. “My goals for the 
next three years will be to bet-
ter understand all challenges 
of the sheep industry and bud-
get checkoff dollars toward 
programs that will strengthen 
the industry and support our 
contributors.”

“I’m honored to be selected 
and look forward to serving the 

lamb community,” said All-
man.

Each spring, USDA seeks 
nominations for the board 
from industry organizations 
that have been certified by 
USDA. ASI is one of these or-
ganizations, which represent 
producers, feeders, seedstock 
producers and first handlers.

“It is incredibly beneficial to 
have strong industry leaders 
like David, Jimmy, Steve and 
Andrew serve a second term,” 
said ALB Chairman Jeff Ebert. 
“They can continue to contrib-
ute to our organization and 
provide strategic direction 
based on their knowledge and 
experience both in the sheep 
industry as well as having three 
years serving on the ALB.” — 
ALB

ALB appointments announced
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 Most homes were still il-
luminated by lanterns and 
candlelight when the Nation-
al Wool Growers Associa-
tion—the predecessor to the 
American Sheep Industry 
Association (ASI)—held its 
first convention in 1865. But 
160 years later, sheep produc-
ers from across the country 
shared a renewed excitement 
for the industry’s future as a 
panel of solar grazers pointed 
toward new heights for the 
American flock and its role in 
developing clean energy for 
the U.S.

Ryan Indart of California, 
Reid Redden of Texas and 
Daniel Dotterer of Pennsyl-
vania shared stories of getting 
their feet in the door of solar 
grazing in recent years during 
the 2025 ASI Annual Conven-
tion Opening Session on Jan. 
16 in Scottsdale, AZ. They 
were joined in the panel dis-
cussion by Silicon Ranch 
Corporation’s Loran Shal-
lenberger and David Wen of 
AES Corporation. Both com-
panies are developing solar 
assets, while Silicon Ranch 
has taken the unprecedented 

step of assembling its own 
sheep flock, as well. The pan-
el was moderated by Lexie 
Hain of New York, a solar 
grazer who founded the 
American Solar Grazing As-
sociation and is now the di-
rector of agrivoltaics and land 
management at Lightsource 
bp.

Agrivoltaics is the practice 
of using land for both agricul-
ture and solar energy produc-
tion, and more often than not 
at this point that agricultural 
use is the grazing of sheep. 
The explosion of solar fields 

throughout the country has 
created a whole new job for 
America’s sheep, and pro-
ducers like those on the pan-
el welcomed the opportunity 
to supplement their livestock 
incomes (from lamb and, in 
some cases, wool) with graz-
ing fees. While solar grazing 
has allowed producers to ex-
pand their flocks, it has also 
welcomed newcomers who 
often found the lack of land 
an expensive barrier to get-
ting into the industry. 

The Western wildfires that 
dominated the news in re-

cent weeks have also put a 
spotlight on grazing, and the 
role it can play in a changing 
climate. Targeted grazing is a 
booming industry, as well, 
and has long been used in 
states such as California to 
reduce fire loads.

“The American sheep in-
dustry has definitely seen a 
resurgence in recent years 
thanks to these grazing op-
portunities,” said newly elect-
ed ASI President Ben Lehfeldt 
of Montana. “We wanted to 
further highlight that oppor-
tunity at this year’s conven-
tion. But sheep producers 
have always known the value 
that sheep bring to the lands 
they graze, whether that’s a 
solar field, national forest or 
private land.”

New leadership
The association elected 

new officers during the 2025 
ASI Annual Convention at 
the Scottsdale Plaza Resort. 
Lehfeldt was elected to serve 
as president, while Califor-
nia’s Joe Pozzi moved into the 
vice president slot and Tam-
my Fisher of Texas was elect-
ed secretary/treasurer. Brad 
Boner of Wyoming will serve 
as past president after two 
years at the helm of the as-
sociation. 

Lehfeldt is a fifth-genera-
tion rancher, and his family 
has been involved in the in-
dustry for more than 135 
years. He previously served 
as vice president (2023-25) 
and secretary/treasurer 
(2021-23), and is a past mem-
ber of the ASI Wool Council. 
He’s also served as a director 
of the Montana Wool Grow-
ers Association, and on the 
board of directors for the 
American Lamb Board and 
the National Grazing Lands 
Coalition. 

Each of ASI’s councils and 
committees met in person 
during the Jan. 15-18 annual 
convention, and here are 
some highlights from those 
meetings:

• Wool Council: Discus-
sions centered around Amer-
ican wool manufacturing 
industry research and wool 
industry biosecurity. The re-
search suggests strengthen-
ing domestic wool markets by 
expanding demand, invest-
ing in first-stage processing 
and building supply chain 
partnerships. Improving cost 
and quality competitiveness 
will help boost profitability. 
The apparel industry’s plans 
to move supply onshore also 
present new opportunities. 
The report underscored the 
importance of first-stage pro-
cessing in the U.S. for han-
dling American wool domes-
tically and supplying essen-
tial materials to the domestic 
textile industry. 

• Animal Health Commit-
tee: As the American sheep 
industry moves toward being 
declared “scrapie free” in the 
coming years, there is an 
alarming threat south of the 
border with the discovery of 
New World screwworm in 
Mexico. Present in the U.S. in 
the 1960s, the New World 
screwworm has not been de-
tected in the country for de-
cades. But its prevalence in 
central America and Mexico 
has the U.S. taking aggressive 
actions to stop the species 
from migrating further north. 

• Genetics Forum: For the 
fourth consecutive year, the 
ASI Genetic Stakeholders 
Committee joined with 
Sheep Genetics USA to host 
a genetics forum during the 
convention. Livestock pro-
ducers John Helle of Mon-
tana, Jim Malooley of Georgia 
and Isaac Matchett of Michi-
gan, shared insights about 
how they have incorporated 
genetic information into their 
operations, as well as re-
vealed shortcomings in put-
ting genetic data to work on 
their ranches, with common 
frustrations centered on 
technological limitations. All 
three shared that genetic in-
formation is an important 
component of making selec-
tions to improve their flocks, 
but it’s also critical that pro-
ducers match those selec-
tions for the environment in 
which they operate. 

• Lamb Council: A panel 
discussion entitled Compet-
ing in Today’s Market offered 
opinions on marketing 
American lamb from three 
very different sides of the in-
dustry: a small producer in 
Kentucky, a large packer and 
a marketing company that 
works directly with the Amer-
ican Lamb Board. The con-
sensus is that the industry 
needs to lean into the fact that 
lamb is a top-notch protein 
that works well for those 
looking for quality over quan-
tity when making purchasing 
decisions. At the same time, 
those consumers want to 
know the story behind their 
food and are willing to pay for 
it. At the same time, lamb 
prices have been comparable 
to beef prices—and will re-
main so for the foreseeable 
future—which opens the 
market for consumers who 
aren’t familiar with the pro-
tein. 

• Production, Education & 
Research Council: Solar graz-
ing made an appearance 
here, as well, with J.R. How-
ard of Texas joining a panel to 
discuss Scaling Up Produc-
tion: How to Do It Success-
fully. His solar grazing opera-
tion in East Texas has grown 
exponentially from a family 
operation less than five years 
ago. He was joined on the 
panel by targeted grazer Rob-
ert Irwin of California and 
Katahdin producer Dan 
Turner of Pennsylvania. Cash 
flow is often the biggest issue 
in ramping up a livestock op-
eration and producers need 
to be ready for that. If it means 
taking on debt, they need to 
be prepared and educated 
enough to do it wisely. 

• Legislative Action Coun-
cil: Boner discussed reforma-
tion of the H-2A Sheepherder 
Program Taskforce to review 
plans for immigration re-
form. ASI hopes to work with 
the new administration to 
make the program more sus-
tainable for American sheep 
ranchers after wages, fees 
and paperwork delays have 
skyrocketed in recent years. 
One-third of all sheep in the 
American flock are herded by 
H-2A workers, so the pro-
gram is critical to the indus-
try. 

• Resource Management 
Council: In addition to hear-
ing from new Wildlife Ser-
vices Deputy Administrator 
Jessica Fantinato, the council 
got an update on the

ASI Annual Convention shines light on flock’s future

Bar T Bar RanchesSince 
1925

Learning, Improving and 
Advancing the Family Legacy

A Century

BAR T BAR FIELD DAY
“Looking to the Future and Honoring the Past”

 Friday, April 11 • 9 a.m. PDT 

ANNUAL BULL SALE 
Saturday, April 12 • 1:00 p.m. PDT

Selling 225 Bulls
Out of the most proven range cow herd 

in the southwest. 

Join us as we celebrate 100 years 
ranching on the Mogollon Rim. 

 

9 a.m.  Trade Show and Bull Viewing Begins 

12 noon Lunch • Complimentary, but please RSVP. See below for details. 

2 p.m. Speaker Presentations
Jim Sprinkle, Ph.D. • University of Idaho

  Grazing Behavior of Efficient and Inefficient Cattle on Rangeland

Dan Bell, ZZ Cattle Co. • Drew McGibbon, Santa Rita Ranch
  The Future of Virtual Fence

Dave Daley, Ph.D. • Public Lands Council Board of Directors &

   

5th Generation California Rancher
  The Challenges and Opportunities of Public Land Grazing

Kent Anderson, Ph.D. • Zoetis
  The Future of DNA and Economically Relevant Traits

Moderator: Lee Leachman • CEO, Leachman Cattle

5:00 p.m. Social with Heavy Hors d’oeuvres

6:00 p.m. Centennial Customer Awards

R.S.V.P. appreciated by April 1, 2025 
to info@bartbar.com 

or to Bob at 928-380-5149 
or Judy at 928-699-8587 



forthcoming targeted graz-
ing book that ASI will publish 
in 2025. 

• Young & Emerging En-
trepreneurs Committee: The 
YEE committee hosted a re-
cord number of first-time 
convention attendees and 
introduced an online-based 
education program it is de-
veloping for new sheep pro-
ducers. The committee also 
had its dystocia simulator on 
site for producers to see and 
experience. It was purchased 
in 2024 as part of a National 
Sheep Industry Improve-
ment Center grant that is 
also funding development of 
the online education pro-
gram. 

In customary fashion, ASI 
used the annual convention 

to recognize those who have 
contributed in meaningful 
ways to the American sheep 
industry and its develop-
ment. Peter John Camino of 
Wyoming was recognized as 
the McClure Silver Ram 
Award winner. A past presi-
dent of the American Lamb 
Board, Camino has served 
on several ASI councils and 
committees. A third-genera-
tion rancher, he’s working to 
transition the family opera-
tion that dates back to his 
grandfather in 1908 to his 
son. 

Utah’s Tom Boyer was rec-
ognized as the Industry In-
novation Award winner for 
his efforts to push the Amer-
ican sheep industry toward 
technological advances in 

genetics and genomics. He 
is a founding member of 
Sheep Genetics USA and 
worked with a team of indi-
viduals to bring back the Na-
tional Ram Sale in his home 
state in 2021.

Louisiana State Universi-
ty’s Dr. James Miller earned 
the Peter Orwick Campt-
ender Award for his 30-plus 
years as a veterinary parasi-
tologist, where he worked 
tirelessly to research parasite 
control and educate produc-
ers in the Southeast. 

New York’s Keith Stumbo 
picked up the Distinguished 
Producer award after a life-
time of sheep involvement. 
A volunteer leader in every-
thing from local boards to 

the Empire State Sheep As-
sociation—ASI’s affiliate in 
New York—to the ASI Execu-
tive Board, Stumbo was al-
ways willing to lend a hand 
despite a sales job that had 
him traveling internationally 
until his retirement. His wife, 
Kathy, was often called upon 
as head shepherd during his 
travels. He’s served previ-
ously on ASI’s Wool and 

Lamb Councils. 
Editor Matt Reese of Ohio’s 

Country Journal was recog-
nized as the Shepherd’s 
Voice Award winner for his 
efforts to promote the sheep 
industry as a whole, but par-
ticularly for his dedication to 
the Ohio Sheep Improve-
ment Association—ASI’s 
Ohio affiliate. 

And finally, ASI’s Wool 

Roundtable selected retired 
ASI Consultant Barry Savage 
as the 2025 Wool Excellence 
Award winner. He spent two 
decades promoting Ameri-
can wool using connections 
he established during his 
time working in the Austra-
lian wool industry. 

The 2026 ASI Annual Con-
vention is scheduled for Jan. 
28-31 in Reno, NV. — ASI

ASI
Panelists speak during the 2025 ASI Annual Convention Opening Session.
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The University of Wyo-
ming (UW) Extension Sheep 
Task Force is hosting a series 
of virtual webinars on preda-
tor management.

The webinar series is free 
and open to the public. 
Sheep producers from across 
Wyoming and beyond are 
welcome to attend. The three 
webinar sessions will take 
place 6-7 p.m. on Feb. 25, 
March 4 and March 11. 

The UW Extension Sheep 
Task Force supports Wyo-
ming’s sheep producers with 
current industry challenges 
through evidence-based re-
search and on-the-ground 
implementation. 

“The UWE Sheep Task 
Force has heard loud and 
clear that predation is one of 
the top issues for Wyoming 
sheep producers,” says McK-
enna Julian, Lincoln County 
Extension educator. “This 
webinar [series] will provide 
information on a few preda-
tor management strategies 
and the economic impact 
that predation and a good 
management plan can have 
on an operation.”

The first webinar will focus 
on using burros to protect 
sheep flocks from predators. 
Researchers at the Laramie 
Research and Extension 
Center (LREC) adopted bur-
ros from the Bureau of Land 
Management to test this 
method. During the webinar, 
LREC Director Derek Scasta 
will discuss LREC’s research 
and what producers may 
need to know before adding 
a burro to their flock.

Livestock guardian dogs 
are the topic of the second 
webinar on Tuesday, March 
4. Dagan Montgomery, Sub-
lette County Extension edu-
cator, and Cat Urbigkit, pres-
ident of the Wyoming Wool 
Growers Association, will 
lead the discussion. They 
will discuss differences be-
tween livestock guardian 
dog breeds and how to man-
age guardian dogs effective-
ly. 

The final webinar session 
on Tuesday, March 11, will 
address predator assistance 
options and predator man-
agement costs. Speakers are 
Chance Marshall, Fremont 

County Extension educator 
and member of the Fremont 
County Predator Board; Ali-
son Crane, executive direc-
tor of the Wyoming Wool 
Growers Association; and 
Rob Ziegler, UW Extension 
livestock production and 
marketing specialist. 

Marshall and Crane will 
discuss how the Wyoming 
Wool Growers Association, 
county boards and state 
trappers can assist Wyoming 
sheep producers with preda-
tion. Ziegler will review the 
economic impacts of preda-
tion and examine which 
predator management strat-
egies are most cost effective. 

To register for the webinar 
s e r i e s ,  v i s i t  b i t . l y / 
wy-predator. Registered par-
ticipants will receive a Zoom 
link to all three webinars and 
are free to attend one or all of 
the sessions. 

Webinar recordings will be 
available on UW Extension’s 
YouTube page after the se-
ries’ conclusion. For more 
information, contact Julian at 
mbrinton@uwyo.edu or 307-
828-4093. — UW Extension

Webinars offered on sheep predators
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MARKET SITUATION REPORTMARKET SITUATION REPORT
WLJ WLJ compiles its market reports, ODJ stories and statistics from USDA and independent marketing organizations.compiles its market reports, ODJ stories and statistics from USDA and independent marketing organizations.

CANADACANADA
February 12

1,846
520-553 495-552 476-495 392-441 367-408 175-202

Lethbridge, Alberta 476-515 450-482 387-422 370-393 340-368 207-222 3,800-5,200

February 7 12,231 425-510 370-485 330-435 302-355 275-313 242-271 238-253 115-150 1,650-3,450
Alabama 320-490 315-375 292-335 255-300 230-285 222-245 140-185 1,075-3,050
February 10 995 329-372.50* 317.50-372.50* 281-342* 253-306* 247-300* 195-252* 121-150 1,625-2,725
Lexington, KY 272.50-345* 262.50-323* 258-288* 234-269* 221-235* 195-220* 112-171 1,900
February 10 7,533 410-432 380-445 320-380 287-318 263.50-283 221-270
Joplin, MO 360-395 317-370 277-322 255-271 243.50-260 230-231
February 10 12,036 360-480 335-420 300-385 270-362.50 240-330 222-278 205-257 113-165 1,525-3,250
Tennessee 285-430 265-370 230-327 230-310 210-270 215-269.85 165-227.50 128-186 1,100-2,880
February 10 4,417 400 327.50-412.50 307.50-392.50 245-333 225-315 227.50-285 160-255
Virginia 320 264-327.50 225-320 200-281 187.50-275 192-249 152-248

EA
ST

EA
ST

February 6 1,414 442-446 391-406 346.50-395 307.50-331 250.50-282.50 110-140 2,000-2,550
Willcox, AZ 370-395 297.50-350 297-322.50 288-302.50 233.50-249 120-164 2,050-2,250
February 10 12,039 410-432.50 415-435 355-440 312.50-393 285-343.50 263-297.50 219-282 102.50-174 1,175-2,725
Colorado 357.50-402.50 332-405 266-341 251-316 240-309 197-252.50 126-191 925-3,025
No report available
La Junta, CO
February 10 606 385-425 355-410 305-367 290-320 265-295 210-265 120-143 2,525-2,700
Loma, CO 360-400 345-380 300-345 265-295 240-290 190-240 150-170
February 12 905 450 374-391 337.50-355 304-323 270-283 244-267.60 132-144.50
Dodge City, KS 405 344-382.50 285-310 272-279 248-256 217-236 165 2,175-2,225
February 6 2,771 352.50-420 312.50-355 253-329.50 265-290 240.50-277.75 120-148
Pratt, KS 385-386 287.50-372 280-327 257-297 226-262 190-241 149-188 1,375-2,925
February 6 1,830 450 387-415 305-390 298-335 262-287 235.50-258
Salina, KS 420-440 367-382.50 342-367 289-330 269-289 243-260 231-249.75
February 13 1,710 390-480 310-430 295-348 267-313 244-285 182-260 126-140.25 2,200-2,300
Clovis, NM 344-402 305-362 275-342 246-278 240-256 198-232 129-170.50 1,125-2,300
February 11 0 335-436 315-350 280-328 272.50
El Reno, OK 370-400 321-360 305-330 261-270 242.50
February 11 435 395-448 360-400 308-363 256-320 270-276 138-157
McAlester, OK 333-375 307-340 273-297 237-262 203-217 209 1,100-2,200
February 10 4,743 430 355-411 319-376 279-330 261-292 246.50-267.50
Oklahoma City, OK 351 303-347 302-330 260-285 235-263 225-244.50
February 7 1,824 363-490 350-465 308-430 291-325 268-300 242-280 213-246 140-158 1,500-2,500
Cuero, TX 325-485 309-435 276-400 259-310 245-306 207-229 127-182 1,500-2,650
February 6 2,624 362.50-425 352-375 315-357 282.75-319 260-281.50 235-263.75 103-153
Dalhart, TX 350-389 315-350 287-319 256-287 230-257 207-256.50 156-180
February 6 1,333 397-415 385-392.50 321-330 286-297.50 100-135 2,650-3,300
San Angelo, TX 390 280-290 234-238 138-167 1,900-2,650
February 6 1,571 380-400 335-380 319-330 260-305 244-270.75 245-260.50 115-120 2,350-2,550
Tulia, TX 342-370 277-330 264-292 240-258 235-252 240-243 140-151 1,100-1,700
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February 10 16,214 370-440 350-417.50 311-389 274-344 255-313.75 200-280 115-212
Iowa 357.50-445 280-376 249-345 257-310 232.50-305.75 201-255 140-202
No report available
Miles City, MT
No report available
Bassett, NE
February 8 2,480 375-415 361-379 315-346.25 288.50-311.75 250-289.25
Ericson, NE 390 335-342 271.50-303 264-301.50 240-257.50
No report available
Imperial, NE
No report available
Kearney, NE
February 7 3,127 455 389-423 367-385.50 310-350.25 278.50-310 260.75-273
Lexington, NE 385-387 340-391 320-350 272-311 247-270.50 233.50-247.50
February 6 4,466 448-455 396 341-391 297-338 269.50-304 254.50-278
Ogallala, NE 391-413 332.50-354 315-338 268-308.50 249-280.50 232.50-258
February 6 2,890 400-462.50 355-388 310-352
Valentine, NE 372.50-397.50 349-396 320-363 285-340 303-342
February 7 3,165 413-415 341-387 300-354 278.25-303 295.50
Herreid, SD 387.50 346-389 317-348 270-313 281-302.50
February 12 3,285 425 382-410 365-373 310-332 282-307.50 260-269
Torrington, WY 369-400 335-352 315-335 279-318 255-276 225-251
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February 6 284 275-355 245-355 316 120-144
Orland, CA 255-310 225-285 141-163
February 12 N/A 75-104
Escalon, CA 90-161
February 10 302 280-320 280-310 275-300 250-280 225-242 200-220 105-170
Famoso, CA 250-290 250-290 250-290 225-270 200-210 120-140
No report available
Galt, CA
February 11 688 310-350 305-346 284-334 255-298 240-274 220-238 112-148.50
Turlock, CA 300-325 290-334 270-300 240-254 220-240 200-218 140-178
February 11 885 460 280-415 265-350 245-362.50 242.50-317.50 230-282.50 205-266 125.40-138.50
Salina, UT 245-365 240-345 220-333 210-289 195-260 160-245 136.05-193.75
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T
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T

February 7 N/A 285-344 260-322 250-288 230-268 112-137
Blackfoot, ID 280-330 250-310 240-299 230-260 130-148
February 6 264 366 348-370 315-330 271 265-275 238 95-142
Burley, ID 333 351 281-328 281 249
No report available
Emmett, ID
February 8 339 230-275* 120-156
Eugene, OR 240-320* 240-285* 200-257* 140-161 1,300-1,700
No report available
Madras, OR
February 12 163 132-144
Vale, OR 2,000-2,250
No report available
Davenport, WA
February 6 1,250 280* 143-153.50
Toppenish, WA 246 142-162
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Selected AuctionsSelected Auctions
Week Ending February 13, 2025Week Ending February 13, 2025

Feeder prices for steers & heifers reflect medium and large 1 cattle,  Feeder prices for steers & heifers reflect medium and large 1 cattle,  
unless otherwise notedunless otherwise noted;; * * Indicates medium and large 1-2 Indicates medium and large 1-2

DATE
200-300 lb. 300-400 lb. 400-500 lb. 500-600 lb. 600-700 lb. 700-800 lb. 800 lb. -up

SLAUGHTER COWS PAIRS
MARKET SLAUGHTER BULLS REPLACEMENTS

SLAUGHTER FORWARD CONTRACTSSLAUGHTER FORWARD CONTRACTS FORWARD BEEF SALESFORWARD BEEF SALES
Delivery Month Neg. Sales 0-21 days 1,891
Feb. '25 126,747 Neg. Sales 21+ days 1,000
Mar. '25 157,321 Formula sales 3,728
Apr. '25 204,887 Forward contract sales 42
May '25 103,328 Domestic sales 5,859
Jun. '25 109,282 NAFTA Exports 91

NATIONAL WEEKLY FED BEEF SLAUGHTER VOLUME: FEBRUARY 9, 2025NATIONAL WEEKLY FED BEEF SLAUGHTER VOLUME: FEBRUARY 9, 2025
Domestic Imported

Forward Contract 23,107 5,785
Formula 267,538 3,221
Negotiated Cash 74,715 215
Negotiated Grid 50,026 2,346
Packer Owned 7,837 N/A
Total 423,223 11,567

FED CATTLE TRADEFED CATTLE TRADE Head CountHead Count  Avg. Weight Avg. Weight Avg. PriceAvg. Price

WEEKLY WEIGHTED AVERAGES  
Live FOB Steer 3,048 1,430 202.92
Live FOB Heifer 1,869 1,343 202.86
Dressed Del Steer 1,317 980 320.30
Dressed Del Heifer N/A N/A N/A
SAME PERIOD LAST WEEK
Live FOB Steer 5,005 1,509 207.16
Live FOB Heifer 2,273 1,321 206.41
Dressed Del Steer 6,204 978 326.96
Dressed Del Heifer 825 847 327.55
SAME PERIOD LAST YEAR
Live FOB Steer 15,104 1,438 180.13
Live FOB Heifer 10,126 1,309 179.76
Dressed Del Steer 1,685 956 287.24
Dressed Del Heifer 158 867 284.97

Find out how YOUR AUCTION MARKET can become a PREFERRED Find out how YOUR AUCTION MARKET can become a PREFERRED WLJWLJ partner! partner!
At no cost to you, we’ll send you weekly copies of the Western Livestock Journal that you can share with your 

customers to keep them informed of what’s happening in the beef industry. There is no obligation or downside! 
Contact Hannah at 720-370-8275 for more information.

Santa Teresa, NM - 
No recent sales to compare to, trade slow, 

demand good.  Supply consisted of spayed 
heifers weighing 300-700 lbs.

Feeder heifers: Medium and large 1&2
300-400 lbs 300-310
400-500 lbs 280-290
500-600 lbs 260-270

Feeder steers: Medium and large 1&2
300-400 lbs 300-310
400-500 lbs 280-290
500-600 lbs 260-270

Douglas, AZ - 
N/A

Feeder heifers: Medium and large 1&2
300-400 lbs N/A
400-500 lbs N/A
500-600 lbs N/A

Feeder steers: Medium and large 1&2
300-400 lbs N/A
400-500 lbs N/A
500-600 lbs N/A

USDA WEEKLY IMPORTED FEEDER CATTLEUSDA WEEKLY IMPORTED FEEDER CATTLE
February 12,  2025
Mexico to United States Feeder Cattle Import Summary
Receipts EST: 800 Week Ago EST: N/A Year Ago Act: 8,000

CANADIAN LIVESTOCK PRICES & FEDERAL INSPECTED SLAUGHTER FIGURESCANADIAN LIVESTOCK PRICES & FEDERAL INSPECTED SLAUGHTER FIGURES

Alberta Direct Sales (4% shrink) Price Weekly
Change

Slaughter Steers, mostly Choice & Select 1-3, 1300-1500 lbs 191.12 +4.85
Slaughter Heifers, mostly Choice & Select 1-3, 1200-1400 lbs 188.96 +4.27
Ontario Auctions
Slaughter Steers, mostly Choice & Select 1-3, 1300-1500 lbs 194.45 +9.29
Slaughter Heifers, mostly Choice & Select 1-3, 1200-1400 lbs 191.83 +7.95
Slaughter Cows, Cutter and Utility 1-3, 1100-1400 lbs 121.59 +3.68
*Price comparison from one week ago.

(slide 10 cents on steers and heifers basis 300 lbs. All sales fob port of entry.)

Average feeder cattle prices (CND) for week ending Tuesday, February 11, 2025Average feeder cattle prices (CND) for week ending Tuesday, February 11, 2025
Steers: Alberta Saskatchewan Ontario

501-600 lbs 360.05 363.36 327.75
601-700 lbs 321.72 319.61 301.27
701-800 lbs 292.54 299.86 281.14
801-900 lbs 268.06 264.07 260.77

Heifers:
401-500 lbs 343.99 351.92 308.71
501-600 lbs 320.01 321.13 294.30
601-700 lbs 287.32 286.20 279.65
701-800 lbs 264.43 260.03 251.42

USDA MEXICO TO U.S. WEEKLY LIVESTOCK IMPORTSUSDA MEXICO TO U.S. WEEKLY LIVESTOCK IMPORTS
Feeder cattle imports weekly and yearly volume.

 Species Current
Week

Previous
Week

Current
Year-to-date

Previous
Year-to-date

2/3/2025 1/27/2025
Feeders 1,357 63 1,431 130,876

  CATTLE FUTURES: CME Live CattleCATTLE FUTURES: CME Live Cattle
2/7 2/10 2/11 2/12 2/13 High* Low*

Feb. 20078 20230 20185 20003 20018 20935 16853
Apr. 19678 19870 19823 19645 19753 20773 16668
Jun. 19210 19355 19315 19198 19318 20165 17005
Aug. 18925 19065 19013 18963 19075 19790 18068

    CATTLE FUTURES: CATTLE FUTURES: CME Feeder CattleCME Feeder Cattle
2/7 2/10 2/11 2/12 2/13 High* Low*

Mar. 26490 26845 26833 26473 26828 28225 21920
Apr. 26483 26805 26790 26605 26825 27983 22268
May 26360 26655 26643 26478 26658 27900 22460
Aug. 26618 26888 26868 26723 26885 27723 24118
*High and low figures are for the life of the contract.

CutoutsCutouts FED BOXED BEEFFED BOXED BEEF
DATE CHOICE SELECT COW BEEF CUTOUT 50% LEAN 90% LEAN
Feb. 13 317.40 309.84 290.59 112.46 374.00
Feb. 12 319.26 309.14 290.12 108.91 372.19
Feb. 11 322.46 312.21 287.70 99.61 N/A
Feb. 10 323.50 313.92 287.83 114.61 N/A
Feb. 7 321.87 312.90 287.56 92.57 371.88

BEEF REPORT: Weekly Composite Boxed BeefBEEF REPORT: Weekly Composite Boxed Beef
WEEK
ENDING

COMPREHENSIVE
Loads/Price

PRIME
Loads/Price

BRANDED
Loads/Price

CHOICE
Loads/Price

SELECT
Loads/Price

UNGRADED
Loads/Price

February 7 6,661 329.68 220 383.59 1,238 332.49 1,985 325.06 699 316.58 2,519 300.65
January 31 6,558 330.51 221 388.64 1,228 334.79 1,981 326.19 749 316.95 2,380 300.46
January 24 7,348 331.85 259 390.89 1,444 335.83 2,140 328.58 777 315.88 2,738 300.42
January 17 7,179 330.37 280 387.13 1,332 335.99 2,262 326.65 746 311.07 2,558 299.79

MARKET AT A GLANCEMARKET AT A GLANCE This Week: 2/13/2025This Week: 2/13/2025 Week AgoWeek Ago Year AgoYear Ago
Choice Fed Steers 202.92 q 207.16 180.13

CME Feeder Index 275.73 q 279.03 244.93

Boxed Beef Average 317.40 q 323.98 295.30

Average Dressed Steers 320.30 q 326.96 287.24

Live Slaughter Weight* 1,442 q 1,447 1,379

Weekly Slaughter** 584,000 q 600,000 622,000

Weekly Beef Production*** 510.6 q 526.4 519.9

Hide/Offal Value 11.64  11.63 11.59

Corn Price 4.94 q 4.96 4.18

  *Average weight for previous week. **Total slaughter for previous week. ***Estimated year-to-date figure in million pounds for previous week.

MMARKET ARKET NNEWSEWS
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The latest Cattle report con-
firms what happened in 
2024—the cattle industry con-
tinued to shrink—but also pro-
vides indications of what to 
expect in 2025. Figure 1 shows 
the basic drivers of beef cow 
herd dynamics. 

The graph shows heifer re-
tention and cow culling, both 
as a percentage of the beef cow 
inventory. Simply put, beef 
herd expansion occurs when 
the blue line (heifer retention) 
is above the red line (cow cull-
ing). For example, this oc-
curred dramatically in 2015-18 
with record high heifer reten-
tion and record low cow cull-
ing.  

In 2024, cow culling de-
creased sharply to 10.19%, 
about equal to the long-term 
average. It’s headed in the right 
direction but will need to drop 
further—9% or below for two 
or more years—to indicate 
herd expansion. Even more 
critical is the heifer retention 

part of herd rebuilding.  Figure 
1 indicates that heifer retention 
has declined continuously 
since 2021 and has not yet be-
gun to increase, as is required 
for herd expansion. 

Prospects for herd growth in 
2025 are very limited. Part of 
the replacement heifer inven-
tory is the number of bred heif-
ers available this year. That 
number was 2.92 million head, 
down 1.7% year over year and 
the smallest in data back to 
2001. With this supply of bred 
heifers, cow slaughter will have 
to decrease at least 7% year 
over year just to hold the beef 
cow inventory stable for the 
year. That would imply a cow 
culling rate of 9.3% for the year. 
A cow culling rate less than that 
will be required for even frac-
tional herd expansion in 2025. 

For 2025, the supply of bred 
heifers is mostly fixed. There is 
little that the beef industry can 
do to change herd growth 
prospects in the short run. The 

inventory of heifers saved for 
breeding was also determined 
in the Cattle report at 1.75 mil-
lion head. These heifers can be 
bred to calve in 2026. Produc-
ers may decide to breed some 
additional heifers in 2025. This 
“impulse” breeding can aug-
ment the supply for bred heif-
ers for 2026. 

Impulse heifer breeding was 
an important part of the rapid 
herd expansion from 2014-19. 
This impulse heifer breeding 
would utilize heifers currently 
counted as part of the “other 
heifer” category in the 2025 
cattle inventory. In other 
words, increased impulse 
heifer breeding will reduce 
available feeder cattle supplies 
on a one for one basis in 2025. 

Cow culling will determine 
herd dynamics in 2025.  It de-
pends both on what producers 
are trying to do and what 
Mother Nature will let them 
do—drought is still a large 
threat. The beef cow herd 

could stabilize, decrease more 
or, perhaps, increased fraction-
ally in 2025. Heifer retention in 
2025 can set the stage for some 
herd growth beginning in 
2026. 

The inventory of replace-

ment heifers suggests that 
there are few plans for in-
creased heifer breeding going 
into 2025, but impulse heifer 
breeding during the year may 
result in additional bred heif-
ers for 2026. As with cow cull-

ing, it will depend on what 
producers are trying to do and 
whether drought limits those 
plans. — Derrell S. Peel, Okla-
homa State University Exten-
sion livestock marketing 
specialist

Beef herd dynamics: What’s possible in 2025?

and 584k a week ago,” Fish said.
Boxed beef prices were 

about $5 lower on each cutout 
over the week. The Choice cut-
out closed at $317.40, and the 
Select cutout closed at $309.84.

“Boxed beef values made 
another new low for the move 
[Thursday], with more down-
side anticipated as the market 
succumbs to seasonally poor 
beef demand and record high 
retail beef prices,” Fish said.

Feeder cattle
“Mexican cattle import be-

gan this week and will play 
catch up for a few weeks,” the 
Cattle Report said on Thurs-
day.

Feeder cattle futures were 
mixed over the week. The 
March contract lost about $5 to 
close at $267.97, and the April 
contract gained about $3 to 
close at $267.97.

“Overdone directional price 
movements frequently require 
corrections and traders sense 

the vulnerability of the con-
tract that needs to be cash 
settled but the contract index 
needs a redo,” the Cattle Re-
port said.

The CME Feeder Cattle In-
dex lost over $3 to close at 
$275.73.

Corn futures traded side-
ways, down two pennies to 
$4.93 on the March contract 
and down a penny to $5.06 on 
the May contract.

Colorado: Winter Livestock 
in La Junta sold 3,009 head on 
Tuesday. Compared to the last 
auction, feeder steers sold 
mostly $2-7 higher, with in-
stances of sharply higher 
across all weight classes. Feed-
er heifers under 700 lbs. sold 
mostly $3-5 higher and over 
700 lbs. sold $5 lower. Bench-
mark steers averaging 720 lbs. 
sold for $261-286, averaging 
$274.11.  

Missouri: Joplin Regional 
Stockyards in Carthage sold 
7,000 head on Monday. Com-
pared to a week earlier, feeder 
steers and heifers sold from $5 
higher to $8 lower. Benchmark 
steers averaging 772 lbs. sold 

from $266-278, averaging 
$269.24.

Oklahoma: Oklahoma Na-
tional Stockyards in Oklaho-
ma City sold 4,750 head on 
Monday. Compared to the 
previous sale, feeder steers 
and steer calves sold steady to 
$5 lower, except 500-600 lbs. 
sold up to $12 lower. Feeder 
heifers sold steady to $5 high-
er. Heifer calves sold $3-6 
lower, except 500-600 lbs. sold 
up to $10 lower. Benchmark 
steers averaging 772 lbs. sold 
from $261-278, averaging 
$269.82.

South Dakota: Sioux Falls 
Regional Cattle in Worthing 
sold 5,606 head on Monday. 
Compared to the last auction, 
feeder steers under 600 lbs. 
sold mostly steady, 600-800 
lbs. were $5-10 lower and over 
800 lbs. traded steady to $2 
lower. Feeder heifers under 
700 lbs. sold $5-10 lower, and 
over 700 lbs. were steady to $5 
lower. Benchmark steers aver-
aging 722 lbs. sold for $282-
305, averaging $297.16. — An-
na Miller, WLJ managing 
editor

MARKETS
(from page 1)

Mexican feeder cattle imports resume
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Sometimes being a cat-
tleman feels like walking 
up to a buffet with endless 
options. Where do I start? 

Should I focus on the big 
picture or the details? How 
do I focus on just one 
thing?

Through educational 
sessions sponsored by the 
Colorado Angus Associa-
tion at the 2025 National 

Western Stock Show, in-
dustry experts and boots-
on-the-ground cattlemen 
discussed the value of bal-
ancing trait selection to 
achieve forward progress. 

The session kicked off 
with a presentation by 
Kara Lee, director of pro-
ducer engagement at Cer-
tified Angus Beef (CAB), 
followed by a panel discus-
sion. The panel was com-
prised of moderator Kevin 
Ochsner, host of Cattle-
men to Cattlemen on RFD-
TV, and industry perspec-
tives including David 
Brown of Montana Angus 
Ranch, Darrell Stevenson 
of Stevenson Angus, Anton 
Hermes of Hermes Live-
stock who is also an ABS 
Global representative, and 
Oakley Kelley, herd man-
ager of Double RL Ranch. 

The American Angus As-
sociation offers a suite of 
30-plus EPDs and dollar 
indexes to help measure 
an animal’s performance. 
But what’s top priority 
when given such vast in-
formation? For Stevenson, 
the nucleus of the herd is 
the cow, and every input 
should focus on her con-
tinuous improvement. 

“I believe first and fore-
most, those females have 
got to look the part, and 
then we’ve got the advan-
tage, the art and the sci-
ence and the genomically-
enhanced EPDs that 
makes things even easier,” 
Stevenson said. “Today, we 
can move these cattle far-
ther and faster than ever 
before, we just need to 
know where to govern that 
out.” 

When asked how pro-
ducers can use particular 
EPDs to find optimums 
and maximums, Kelley en-
couraged his approach of 
finding a baseline before 
setting long-term goals. 

“As somebody that is re-
ally focusing on high qual-
ity ribeye, we have to have 
a baseline,” Kelley said. 
“You need to figure your 
baseline and then figure 
out how fast and how far 
you want to proceed and 
over how many years.”

In addition to EPD in-
dexes, association pro-
grams like Targeting the 
Brand, AngusLink and the 
Genetic Merit Scorecard 
allow commercial cattle-
men to capitalize on the 
marketing value of their 
product. 

Stevenson remarked, his 
customer-base magne-
tized to genetic testing and 
these programs because of 
their capabilities as a sec-
tion tool, a scoring tool, a 
culling tool and ultimately 
as a profiting tool. 

“Customers latch on to 
the feeder calf marketing 
program and for me, the 
AngusLink program, be-
cause it’s provided a tre-
mendous amount of op-
portunity,” Stevenson said. 
“Start with genomic test-
ing, whole-herd or re-
placement-type female 
selection and then tie 
yourself to a marketing 
program—these guys have 
seen tremendous results 
creating margin.” 

Striking balance isn’t 
just for the seedstock pro-
curers, commercial cattle-
men can tap into it too. 

“They want to get from 
calving season to weaning 
time to getting their check. 
It’s a bad cycle. We’ve got 
to change that mindset to 
where everybody is think-
ing about the future,” 
Hermes said. “When you 
want to be sustainable in 
the cattle industry, wheth-
er you’re a seedstock guy 
or a commercial cow-calf 
producer, you’ve got to 
take a balanced approach.”

Rest assured this bal-
ance all serves a greater 
purpose—the consumer. 
After all, the demand for 
high-quality beef drives 
our industry, Kelley said. 

“They want taste, they 
want quality, they want 
consistency,” he said. 
“What we learned with our 
herd was we couldn’t just 
chase carcass, we had to go 
back to the female. The 
female had to make the 
herd, and I think that’s our 
emphasis now is building 
that maternal cow herd, 
but not sacrificing carcass 
traits.”

That inclusion of carcass 
traits leaves room for in-
creased revenue for pro-
ducers. Lee brought to at-
tention the opportunity for 
marbling selection to in-
crease profit, analyzing 
data showing it as largely 
the number one reason 
Certified Angus Beef brand 
candidates don’t make it 
across the finish line. 

“That’s why we talk 
about marbling so much, 
it’s not because we’re en-
couraging single-trait se-
lection,” she said. “We talk 
about marbling because 
it’s the number one place 
that we’re leaving money 
on the table.”

It does not have to be an 
either-or decision with 
maternal and carcass 
traits, Lee said. In particu-
lar, she also addressed re-
cent concerns that empha-
sis on marbling has led to 
decline in fertility and foot 
structure. Lee referenced 
recent disposal code data 
from the American Angus 
Association showcasing 
animals removed for either 
fertility or foot structure 
purposes, which spanned 
a wide range of both high 
and low marbling cattle. 

With the diversity in the 
Angus breed, balanced 
trait selection is possible, 
she said. It all comes back 
to the balanced approach, 
regardless of your industry 
sector. Balance in your se-
lection criteria, balance in 
your focus level and bal-
ancing the ever-evolving 
demands of the consumer. 

“When we think about 
our  customer f i rst—
whether you’re breeding 
bulls and thinking about 
your commercial cow-calf 
customers coming to buy 
those registered bulls, or 
you think about the end 
consumer—you’re think-
ing about the end in mind,” 
Lee said.—Briley Richard, 
Angus Communications

Cattlemen discuss the art of selecting traits for progress

American Angus Association
Producer panelists discuss what areas they place emphasis on in the selection process based on the priori-
ties for their herd, and what tools they use to help achieve their goals.

Quality Registered Angus Cattle Since 1950

A Colorado Centennial Farm

Cattleman’s Connection
Angus Sale

annual

Kenny & Jody Rogers • 970-630-0600
Jerrod & Hollie Massey • 970-630-7518

www.wagonwheel-ranch.com • 
jrogers1257@yahoo.com

    
    

     
      

   

           

Calving Ease  • Carcass • Consistency

TUESDAY
MARCH 14, 2023

At The Ranch • Yuma, Colorado

MARCH 11, 2025
Sale starts at 1 p.m.

TUESDAY

SECOND ANNUAL BULL SALE
FRIDAY, MARCH 14, 2025

at SHB Angus, Reardan, Washington
Sale 1:00 PM • Lunch 12:00 Noon

VERSATILE
CRAFTSMAN

SHB ANGUS 
Ed Gross 509-979-9233
Eli Gross  509-434-6244
Reardan, Washington

GARDINER PRIME ANGUS RANCH 
Pat Gardiner 208-290-4521
Glenn Ensz 208-597-0617 

Bonners Ferry, Idaho

JOIN US EARLY ON SALE DAY TO VIEW THE BULLS

New Date!

SONS FROM THESE... ...BREED LEADING 
SIRES SELL.

CATALOGS MAILED BY REQUEST.
PLEASE CONTACT US TO BE  INCLUDED  IN THE MAILING.
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DURBIN CREEK RANCH 
PRODUCTION SALE
Feb. 5, Worland, WY

104 Hereford bulls . .$6,708
6 Hereford open  
heifers . . . . . . . . . . . . . . 8,208
212 Black white face open 
heifers . . . . . . . . . . . . . . 2,072

Auctioneer: Joe Goggins
TOPS—Hereford bulls: 

DCR 8128 Endure 3058, 
4/15/2023 by UPS Endure 
8128; to Nor th Dakota, 
$22,000, 1/2 interest. DCR 8128 
Endure 3179, 5/8/2023 by UPS 
Endure 8128; to Wyoming, 
$11,000. DCR HD 9248 Reset 
304L, 4/20/2023 by DCR 128D 
Reset 9248; to Wyoming, 
$11,000, 1/2 interest. Open 
heifer: DCR 128D Dom 4106, 
4/1/2024 by Hills-Galore 44Z 
Resolute 128D; to South Da-
kota, $21,000. — DEVIN 
MURNIN

STROH HEREFORD RANCH 
PRODUCTION SALE
Feb. 6, Killdeer, ND

46 Hereford  
2-year-old bulls. . . . .$6,777
29 Hereford commercial 
bred heifers . . . . . . . . . 3,672
18 Black white face  
open heifers. . . . . . . . . 2,250
Auctioneer: Scott Weishaar

TOPS: MLS-Northern Plains 
326, 4/10/2023 by XTC 83G 
Super Rib 1J; to Simenson Land 
& Cattle Co., Garrison, ND, 
$13,000. SHR King L1 Domino 
333K, 4/11/2023 by CL 1 Dom-
ino 079H; to Behm Hereford, 
Burlington, ND, $11,500. SHR 
Home Town Boy 311K, 4/6/2023 
by H5 10Y Hometown 6194; to 
Lance Kaufman, Gladstone, ND, 
$11,000. SHR XTC 317L, 
4/8/2023 by XTC 83G Super 
Rib 1J; to Marty Neugebauer, 
Dimock, SD, $11,000. SHR L1 
Domino 312, 4/6/2023 by CL 1 
Domino 079H; to Bromley 
Ranch, Drake, ND, $10,500. — 
DEVIN MURNIN

TJS RED ANGUS BULL SALE
Feb. 7, Buffalo, WY

94 Red Angus  
bulls . . . . . . . . . . . . . . .$9,820
44 Angus bulls. . . . . . . 6,949

Auctioneer: Ty Thompson 
Sale Manager: Seth 

Leachman
TOPS—Angus bulls: TJS 

Constitution L066, 5/9/2023 
by TJS Constitution J610; to 
Dwyer Red Angus, Sidney, MT, 
$12,000. TJS Clarity, 7/13/2023 
by Connealy Clarity; to Rhebein 
Land and Cattle, Arlee, MT, 
$12,000. Red Angus bulls: TJS 
Trumped L231, 5/19/2023 by 
TJS Dally Up G384; to Berwold 
Red Angus, Toronto, SD, and 
Resler Land and Cattle, Binford, 
ND, $36,500. TJS Constitution 
L097, 5/11/2023 by TJS Consti-
tution J610; to Hansine Ranch 
Partnership, Pierre, SD, $17,500. 
TJS Dally Up L088, 5/10/2023 
by TJS Dally Up G384; to Roy 
Veale, King City, MO, $16,500. 
TJS Captain L625, 3/14/2023 
by PIE Captain 057; to Doug 
Watson, Sundance, WY, 
$12,500. CJS Razmataz L638, 
3/8/2023 by TJS Razmataz 
G001; to Craig Whitmire, Straw-
berry, AR, $12,500. — DEVIN 
MURNIN

SCHAFF ANGUS VALLEY 
PRODUCTION SALE

Feb. 8, St Anthony, ND
359 Angus bulls . . . $16,932
155 Angus  
females . . . . . . . . . . . . 13,340

Auctioneers: Joe Goggins 
and Ryan Doran

Sale Manager: Angus Hall of 
Fame

SKYLINE ANGUS 
PRODUCTION SALE

Feb. 10, Stevensville, MT
68 Angus bulls. . . . . .$7,430
54 Commercial  
open heifers. . . . . . . . . 2,621

Auctioneer: Joe Goggins
TOPS: Skyline Dash 407, 

2/3/2024 by Coleman Easy De-
cision 1539; to Clements Ranch, 
Biddle, MT, $25,000, 1/2 inter-
est.  Sk yl ine Rock 483, 
2/17/2024 by Coleman Rock 
7200; to Dead Horse Creek 
Ranch, Buffalo, WY, $12,000. 
Skyline Ed 413, 2/3/2024 by 
Coleman Easy Decision 1539; 
to 3C Cattle, Stevensville, MT, 
$10,000. Skyline Rock 466, 
2/15/2024 by Coleman Rock 
7200; to Dead Horse Creek 
Ranch, Buffalo, WY, $10,000. 
Skyline Rocky 460, 2/15/2024 
by Coleman Rock 7200; to 
Dead Horse Creek Ranch, Buf-
falo, WY, $10,000. Skyline Char-
lo, 3/3/2024 by Coleman Char-
lo 0256; to Ryan Malone, Pray, 
MT, $10,000. — DEVIN MURNIN

LUDVIGSON STOCK FARMS 
BULL SALE

Feb. 11, Park City, MT
84 Red Angus bulls 

$9,815
Auctioneer: Ty Thompson

HUWA CATTLE BULL SALE
Feb. 5, Roggen, CO

4 Angus older  
bulls . . . . . . . . . . . . . . . $7,875
89 Angus yearling  
bulls . . . . . . . . . . . . . . . . .7,747

Auctioneer: Wes Tiemann
Sale Manager: CK6 

Consulting
TOPS: Huwa 733 Clarity 

3045, 9/22/2023 by Connealy 
Clarity; to Amdahl Angus, Pied-
mont, SD, and Baker’s Lemar 
Angus, St. Onge, SD, $24,000. 
Huwa 0229 Conclusion 3031, 
9/12/2023 by V A R Conclusion 
0234; to Dean & Raymond Mol-
trer, Trinidad, CO, $17,500. Hu-
wa 1169 Ratif ied 3022, 
9/4/2023 by Poss Ratified; to 
James Hogan, Kit Carson, CO, 
$16,000. Huwa 1141 Ratified 
3014, 9/1/2023 by Poss Rati-
fied; to Alan Fenning, Bayard, 
NE, $15,500. Huwa 8052 Clar-
ity 3117, 9/7/2023 by Connealy 
Clarity; to Encore Cattle & Ge-
netics, Rosenberg, TX, $14,500. 
— TY GROSHANS

BEAR MOUNTAIN ANGUS 
BULL SALE

Feb. 6, Palisade, NE
105 Angus bulls . . . . . .$7,311

Auctioneer: Greg Goggins
TOPS—Older bull: Bear Mtn 

Justice 3810, 9/3/2023 by Bear 
Mtn Justice; to O’Dea Cattle, 
Indianola, NE, $16,000. Year-
ling bulls: Bear Mtn Stealth 
4554, 1/20/2024 by Bear Mtn 
Stealth 1510; to Potts Bros. 
Farm, Jefferson, GA, $21,500. 
Bear Mtn Prolific 4611, 2/8/2024 
by Ellingson Prolific; to Norman 
Angus, Crawford, NE, $14,000. 
— TY GROSHANS

POSS ANGUS BULL SALE
Feb. 7, Scotia, NE

243 Angus bulls . . . $11,203
Auctioneers: Greg Goggins 

& Wes Tiemann
TOPS—Angus older bulls: 

Poss Winchester  3913, 
8/6/2023 by Poss Winchester; 
to Grimmius Cattle Co., Han-
ford, CA, $125,000. Poss Repu-
tation, 8/10/2023 by Poss Rem-
ington; to ST Genetics, Nava-
sota, TX, $60,000. Yearling 
bulls: Poss Gable 4122, 
2/3/2024 by Schiefelbein Gable 
311; to Select Sires Inc., Plain 
City, OH, $150,000. Poss Dead-
wood 4627, 1/17/2024 by Poss 

Deadwood; to Abernathy 
Ranches, Lander, WY, and Ernie 
Fischer, Lander, WY, $31,000. 
Poss Platinum 4531, 1/30/2024 
by S Armstrong; to Flying U 
Angus Ranch, Powell Butte, OR, 
Huwa Cattle Co., Roggen, CO, 
and Lacey Livestock, CA, 
$30,000. Poss Paramount, 
1/9/2024 by Pine View Premi-
um; to Tripp Farms, Searcy, AR, 
$30,000. — TY GROSHANS

JINDRA ANGUS BULL SALE
Feb. 12, Clarkson, NE

138 Angus bulls. . . . .$7,894
32 Angus total registered 
females . . . . . . . . . . . . . 3,359

Auctioneer: Matt Lowery
TOPS—Angus bulls: Jindra 

Top Gun J 1145 1404, 2/10/2024 
by Schiefelbein Top Gun 522; to 
Nemeth Angus, Ludell, KS, 
$65,000. Jindra Magnum J 
2186 1904, 2/18/2024 by S A V 
Magnum 1335; to Nemeth An-
gus, Ludell, KS, $25,000. Jindra 
Top Gun J 764 1274, 2/9/2024 
by Schiefelbein Top Gun 522; to 
Bull buyer, NE, $20,000. Jindra 
Pinnacle J 1167 1894, 2/18/2024 
by Connealy Pinnacle; to Rain 
Rock Cattle, AB, $18,500. Open 
heifer: Jindra Blackbird Lassy 
4190, 2/12/2024 by Jindra As-
surance; to Powerline Genetics, 
McCook, NE, $7,000. — TY 
GROSHANS

ELKINGTON POLLED 
HEREFORDS BULL & 

FEMALE SALE
Feb. 7, Idaho Falls, ID

52 Polled Hereford  
bulls . . . . . . . . . . . . . . .$5,300
26 South Devon 
 bulls . . . . . . . . . . . . . . . . 5,230
22 Polled Hereford  
bred heifers . . . . . . . . . 3,150
5 South Devon bred  
heifers...3,075
Auctioneers: Butch Booker 

& Cotton Booker 
TOPS—Polled Hereford 

bulls: EPHR ELKER Broker 
678L, by EPHR ELKER Brooker 
182H; to Davis Cattle Co., MT, 
$9,000. EPHR ELKER Pathfind-
er 604L, by EPHR ELKER Path-
finder 999G; to Judy Ranches, 

ID, $8,000. EPHR ELKER 623L, 
by EPHR ELKER Broker 005C 
439E; to Davis Cattle Co., MT, 
$7,750. EPHR ELKER 666L, by 
EPHR ELKER Pathfinder 999G; 
to Judy Ranches, ID, $7,750. 
South Devon bulls: EBS ELK-
ER Extra 517L, by EBS ELKER 
061H; to Curt Owen, MT, 
$8,500. EBS ELKER Extra 534L, 
by EBS ELKER 061H; to White 
Trash Ranch, UT, $7,750. Bred 
heifer: LE Miss ELKER BEXS 
516L, by EPHR ELKER Path-
finder 032H bred to EPHR 
ELKER Broker 043C; to Byrum 
Herefords, AZ, $3,400. — JAR-
ED PATTERSON

BB CATTLE CO. BULL SALE
Feb. 10, Connell, WA

46 Hereford  
bulls . . . . . . . . . . . . . . .$6,386

45 Angus bulls. . . . . . . 6,267
Auctioneer: Rick Machado 

TOPS—Angus bulls: BB Re-
silient 3103, by EB Resilient 
B953; to Harder River Ranch, 
WA, $10,000. BB Resilient 4070, 
2/9/2024 by EB Resilient B953; 
to Harder Ranches, WA, 
$10,750. Hereford bulls: BB 
8101 Mark Don 4078, by BB 
3007 Mark Donald 8101; to 
Berry Land & Livestock, MT, 
$12,000. BB 6038 Britisher 
3218, 11/6/2023 by BB 102 Brit-
isher 6038; to Diamond M 
Ranch, WA, $10,000. — JARED 
PATTERSON

SOUTH MOUNTAIN CATTLE 
CO. BULL SALE

Feb. 11, Marsing, ID
118 Angus bulls . . . . $8,299
Auctioneer: Rick Machado

TOPS: S M C Rawhide 4045, 
10/30/2023 by Poss Rawhide; 
to IZ Ranch, Freedom, CA, 
$17,500. S M C Armstrong 
4077, 11/6/2023 by S Arm-
strong; to Salmon Falls Live-
stock, Hagerman, ID, $17,000. 
S M C Testament 4074, 
11/6/2023 by Tehama Testa-
ment; to Barry & Tammy Wilkin-
son, McDermitt, NV, $15,500. 
S M C True North 4010, 
10/24/2023 by Square B True 
North 8052; to Edward Bartell, 
Orovada, NV, $15,500. S M C 
Rawhide 4043, 11/1/2023 by 
Poss Rawhide; to Edward Bar-
tell, Orovada, NV, $15,000. S M 
C Armstrong 4105, 11/10/2023 
by S Armstrong; to Split Dia-
mond Ranch, Whitehall, MT, 
$15,000. — JARED PATTER-
SON

Sale ReportsSale Reports

H O M E  O F  C H O I C E  S A N D H I L L  H O M E  O F  C H O I C E  S A N D H I L L  &&  W E S T E R N  N E B R A S K A C AT T L E W E S T E R N  N E B R A S K A C AT T L E

LIVESTOCK LIVESTOCK 
AUCTION MARKETAUCTION MARKET OGALLALA, NE ~ 308-284-2071OGALLALA, NE ~ 308-284-2071

Special  Stocker  & Feeder  SaleSpecial  Stocker  & Feeder  Sale

Jay Nordhausen
308-289-1548       

Lance Van Winkle
308-874-4435        

Scott Van Winkle  
308-289-0249

***Many more valued and high-quality consignments can be viewed at www.ogallalalive.com***

THURSDAY, FEBRUARY 20TH, 2025

EH RANCH LLC (520) Ang & BWF strs & hfrs, 500-750#
BODENHAMMER & MURDOCH (500) Strs & hfrs, 700-900#, rplc qlty.

PACKARD RANCH / MARTY VASA (345) Ang, BWF, Rd & RWF strs & hfrs, 550-700#
RIVERSIDE FARMS / DON & NATHAN ANDREWS (200) Ang & SimAng strs, 575-675#

JARRED FICHTNER (170) Ang strs & hfrs, 600-750#
JOHN FAESSLER (160) Ang strs & hfrs, 600-800#, hfrs are Bangs Vacc & rplc Qlty.

DARIN & KATIE ROBERTSON / JERRY & DORI WOODS (156) Ang & BWF strs & hfrs, 650-825#
TIM & KIM CARLSON (150) SimAng strs & hfrs, 500-650#

BILL GRIFFITHS (150) Rd Ang & Char X strs & hfrs, 550-700#
BERNIE STEFFAN (130) Ang & few BWF strs & hfrs, 550-750#

HARTMAN & PARKER (105) Ang Balancer X strs & hfrs, 650-750#
TODD PARSONS (100) Ang strs & hfrs, 700-850#

TURLOCK LIVESTOCK AUCTION YARD

2025 Upcoming                               Sales                           

Online Bidding at www.LMAAuctions.com

209-634-4326 • 209-667-0811 • WWW.TURLOCKLIVESTOCK.COM209-634-4326 • 209-667-0811 • WWW.TURLOCKLIVESTOCK.COM

Call today to consign your cattle!

Max Olvera  209-277-2063Max Olvera  209-277-2063
Steve Faria 209-988-7180Steve Faria 209-988-7180
Justin Ramos  209-844-6372Justin Ramos  209-844-6372
John Luiz  209-480-5101John Luiz  209-480-5101
Jake Bettencourt Jake Bettencourt  209-262-4019 209-262-4019
Travis Johnson Travis Johnson  209-996-8645209-996-8645
Tim Sisil  209-631-6054Tim Sisil  209-631-6054

John Bourdet  831-801-2343John Bourdet  831-801-2343
Celeste Settrini 831-320-1527Celeste Settrini 831-320-1527
Matt Miller  209-914-5116Matt Miller  209-914-5116
Brandon Baba  209-480-1267Brandon Baba  209-480-1267
Bud Cozzi  Bud Cozzi  209-652-4480209-652-4480
Eddie Nunes Eddie Nunes In Memory of In Memory of 

1944-20241944-2024

When marketing your calves at TLAY, don’t forget 
how essential  the 2how essential  the 2 ndnd round of shots is.  round of shots is. 

Make sure to include a modifi ed live vaccination.Make sure to include a modifi ed live vaccination.

SALE DAY IS PAY DAYSALE DAY IS PAY DAY
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EARLY SPRING FEEDER SALEEARLY SPRING FEEDER SALE
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Watch for upcoming special 
showcase feeder sale dates soon.

Stanislaus San Joaquin Contra Costa 
Alameda Counties



CLASSIFIED ADS WORK!
www.wlj.net

CLASSIFIED ADVERTISING  
GENERAL INFORMATION 

ADVERTISING RATES
BY THE WORD: 90 cents per word for each insertion.
MINIMUM WORD RATE: 17 words or fewer, $15.30 one time.
MAD RATES: (Bold headline) $2 more per insertion for your 
phone number, email and/or website, plus first 2 or 3 words in 
bold print. (Applies to word ads only)
BOXED AND BOLD: (Boxed with bold text) $5 more per 
insertion. (Applies to word ads only)
BLIND BOX AD: We will assign your confidential number and 
forward replies to you. Cost is $12 per 3 issues for mail and 
handling service.
BOXED DISPLAY ADS: $30 per column inch for each insertion.
MINIMAL ARTWORK: No additional charge.
BLACK AND WHITE PHOTO: $10, LIMIT OF ONE.
COLOR PHOTO: $35 EACH.
DISCOUNTS: 5% for running your ad 3 to 5 times; 10% for 6 
times or more; up to 35% for 52 times.
SUGGESTION FOR CORRECT WORD COUNT: Be sure to 
include your name, address and phone number in the count, as 
well as all initials and abbreviations. Hyphenated words count 
as two.
TEARSHEETS: Available upon request only. Can be faxed or 
mailed.
CONDITIONS
EMPLOYMENT WANTED ADS: Must be paid in advance.
DEADLINE: Tuesday at 4:30 p.m. MT, the week prior to 
publication date. Newspaper is published on Mondays.
LIABILITY: Advertiser is liable for content of advertisement and 
any claims arising therefrom made against the publication.
Publisher is not responsible for errors in phoned-in copy. 
Publisher reserves the right to refuse any advertising not 
considered in keeping with the publication standards.
COMMISSIONS: Classified advertising is NOT agency 
commissionable.

1 ..................Employment Wanted
2 .............................. Help Wanted
3 ..................... Situations Wanted
4................... Distributors Wanted
5 ................................ Appraisers
6 ................................... Auctions
7 ............................... Auctioneers
8 ....................................Feedlots
9 ................................ Lost Cattle
10 .......................... Cattle for Sale
11 ...........................Cattle Wanted
12 ................. AI/Semen/Embryos
13 ..................................... Brands
14 ............................Dogs for Sale
15 ...........................Horses/Mules
16 ........................... Bison/Buffalo
17 .................. Sheep/Goats/Hogs
18 .................... Livestock Supplies
19 .........Ranch/Livestock Services
20 ............... Real Estate Opportunities
20A ...........Pacific Real Estate For Sale
20B . Intermountain Real Estate For Sale
20C ...... Mountain Real Estate For Sale
20D .... Southwest Real Estate For Sale
20E .............Plains Real Estate For Sale
20F .........Midwest Real Estate For Sale
20G .....Southeast Real Estate For Sale

20H  ..... Northeast Real Estate For Sale
20I ........... Foreign Real Estate For Sale
21 .................. Real Estate Wanted
22 ...Real Estate Rent/Lease/Trade
23 ...................... Pasture Available
24 ........................Pasture Wanted
25 ...........................Mineral Rights
26 ........................Hay/Feed/Seed
27 .................................. Irrigation
28 ...............Ag/Industrial Supplies
29 ........................Fencing/Corrals
30 ..................Equipment For Sale
31 ...................Equipment Wanted
32 ..................... Building Materials
33 .........................Trucks/Trailers
34 ...............Tractors/Implements
35 .............. Business Opportunity
36 ......................................Loans
37 ................................. Insurance
38 ................ Financial Assistance
39 ............... Tech/Books/Art/Etc. 
40 ......................... Miscellaneous
41 .............................. Lost/Found
42 ...................................Personal
43 ...................................Schools
44..............Auctioneering Schools

CLASSIFIED INDEX

Call & schedule your classified  
ad today!

720-370-7977
classified@wlj.net
303-722-0155 Fax

C L AS S I F I E D  C O R R A L

22  FORFOR  11 PLACE A CLASSIFIED PLACE A CLASSIFIED 
AD, SEE IT IN PRINT  AD, SEE IT IN PRINT  

& ONLINE& ONLINE

CLASSIFIED CORRAL
7355 E. Orchard Road, #300 • Greenwood Village, CO 80111 

720-370-7977 • Fax:  303-722-0155
www.wlj.net  •   classified@wlj.net

DO NOT PHONE IN RESPONSES TO BLIND BOX ADS.  
ADVERTISERS' NAMES AND LOCATIONS ARE CONFIDENTIAL. 
INCLUDE THE AD DEPARTMENT NUMBER IN YOUR EMAIL 
RESPONSE OR ON YOUR ENVELOPE AND YOUR REPLY WILL BE 
PROMPTLY FORWARDED.

WWW.WLJ.NETWWW.WLJ.NET 720-370-7977720-370-7977
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CLASSIFIED@WLJ.NETCLASSIFIED@WLJ.NET1-303-722-01551-303-722-0155

Take WLJ with you 
wherever you go!

Cattle 
For Sale 10

STAY UP TO DATE

NEW & USED PIPE 
Saw Cut Post, used sucker rod, used 

guard rail.  
Conlin Supply Company, Inc 

Call Larry 209-847-8977
Delivery available.

Ag/Industrial 
Supplies 28 Real Estate 

Southwest 20D Real Estate 
Southwest 20D

We need your listings on any types of ag properties in TX, NM, OK & CO.
RANCH & FARM REAL ESTATE

Scott Land Company, LLCScott Land Company, LLC

NEW LISTING! COCHRAN CO., TX. – 160± ac. native grass, existing oil production. The 
tract is located roughly 21 miles north of Plains, Texas and 32 miles southwest of Whiteface, 
Texas. Mule deer in the area. Good small hunting, grazing ranch.
UNION CO., NM – Divided into three tracts for rotational grazing of 1,822± ac. enrolled in 
the new Grasslands Conservation Reserve Program & 120± ac. of the property in the standard 
CRP program. GCRP can be grazed year-round each year. Excellent fencing, one mile of hwy. 
frontage together with all-weather roads on the remainder, equipped with almost new set 
of steel working pens with scale, a second set of almost new working pens, watered by subs 
on electricity with pipelines furnishing water for drinkers in each pasture. Gramma & buffalo 
grasses. Broker owned.
UNION CO., NM – Just out of Clayton, a large feedyard w/four circles irrigated by ¼ mile 
sprinklers, six irr. wells & just across the hwy. an 800 ac. grass lease.

www.scottlandcompany.com • 800-933-9698 day/eve
Ben G. Scott – Broker • Krystal M. Nelson – NM QB

POWDER RIVER
LIVESTOCK EQUIP.

Best prices with delivery available.  
Conlin Supply Co., Inc.

Oakdale, CA
Ask for Larry or Albert
209/847-8977

Livestock 
Supplies 18

Excellent selection of Angus bulls 
for sale.

AI-sired from proven cow families.
Westwind Angus

(530) 736-0727

2 Bar 
Angus
Hereford, 
Texas
806/344-7444
877/2BAR-ANG
www.2barangus.com

150 Bulls For Sale 150 Bulls For Sale 
Home of 2 Bar Twenty XHome of 2 Bar Twenty X

Real Estate 
Pacific 20A

NEED EXTRA INCOME?

Advertise a hunting  
or fishing lease!  

 CALL NOW!CALL NOW!    
800-850-2769800-850-2769

22  ffoorr  11
Place a classified ad,  

see it in print  
and online!

Your ad runs free 
on our website.

Call today!

Pasture 
Wanted 24

Ranch lease wanted for pairs. 2025 
and beyond. Up to 1500 pairs but 

would consider smaller deals. 
Anywhere in the western states. Full 

care or our care
541-377-3942

LOST VALLEY CREEK
1,962± acres of good 
cattle grazing and hunting 
land with live year-round 
water in Ironside, Oregon.  
$2,150,000

ADRIAN CATTLE RANCH
126± acres with gravity-
pressurized pivots, a creek, 
130± head cattle set-up, 
and two remodeled homes. 
$1,275,000. Owner may 
carry. 

KNIPE LAND
(208) 345-3163  
knipeland.com

janey@knipeland.com

GENTLE AMERICAN  
BEEF TYPE GRAY 

BRAHMANS
Loren Pratt

520-709-1554
44996 W. Papago Rd. 

Maricopa, AZ 85139

Real Estate 
Plains 20E Real Estate 

Plains 20E Real Estate 
Plains 20E

Hay/Feed/ 
Seed 26

Mountain grass hay for sale
Gunnison, Colorado. 3x3 bales, all 
classes of quality. Price is variable.

 Call 970-209-7036

There’s a There’s a 
newnew and  and 

improved improved 
way to way to 

list your list your 
classifieds classifieds 

online!online!

www.wlj.net
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Sale Calendar is a service 
to our advertisers. There 
is a minimum advertising 
requirement to be eligible to 
be listed in the Sale Calendar. 
Contact your fieldman for 
more information or to have 
your date added to the Sale 
Calendar. We will only run 
auction sale dates or private 
treaty start dates.

ALL BREEDS
Mar. 7 – Intermountain 
Genetic Alliance, Bull Sale, 
Heber City, UT
Mar. 15 – Iron Lorenzen 
Cattle Co., Bull Sale, Madras, 
OR
Mar. 19 – Western Breeders 
Association, Bull Sale, 
Eltopia, WA
Apr. 3 – Midland Bull Test, 
Columbus, MT

ANGUS
Feb. 17 – Frank Cattle 
& Genetics, Bull Sale, 
Lodgepole, NE
Feb. 17 – Teixeira Cattle Co., 
Bull Sale, Terrebonne, OR
Feb. 17 – Weaver Ranch, Bull 
Sale, Fort Collins, CO
Feb. 18 – Coleman Angus, 
Bull Sale, Charlo, MT
Feb. 18 – Double D Angus, 
Production Sale, Columbus, 
NE
Feb. 18 – Kessler Angus, Bull 
Sale, Milton-Freewater, OR
Feb. 19 – Hyline Angus 
Ranch, Bull Sale, Bozeman, 
MT
Feb. 19 – Shaw Cattle Co., 
Bull Sale, Caldwell, ID
Feb. 20 – Krebs Angus 
Ranch, Bull Sale, Gordon, NE
Feb. 20 – Van Dyke Angus 
Ranch, Bull Sale, Manhattan, 
MT
Feb. 21 – Hoffman Ranch, 
Bull Sale, Thedford, NE
Feb. 22 – 44 Farms, Bull 
Sale, Cameron, TX
Feb. 22 – Baker Angus, Bull 
Sale, Vale, OR
Feb. 22 – Black Gold 
Genetics, Bull Sale, Pritchett, 
CO
Feb. 22 – Lyman Livestock, 
Bull Sale, Salina, UT
Feb. 23 – Buchanan Angus, 
Bull Sale, Fort Klamath, OR
Feb. 24 – Circle L Angus, 
Production Sale, Dillon, MT
Feb. 24 – Colyer Hereford 
& Angus, Production Sale, 
Bruneau, ID
Feb. 24 – Reyes/Russell 
Angus, Bull Sale, Wheatland, 
WY
Feb. 25 – Barker Cattle Co., 
Production Sale, Burley, ID
Feb. 25 – Connelly Angus, 
Production Sale, Valier, MT
Feb. 25 – Haynes Cattle Co., 
Bull Sale, Ogallala, NE
Feb. 25 – JC Heiken Angus 
and Sons, Bull Sale, Miles 
City, MT
Feb. 25 – Thomas Angus 
Ranch, Bull Sale, Baker City, 
OR
Feb. 26 – Price Cattle Co. 
& Murdock Cattle Co., Bull 
Sale, Stanfield, OR
Feb. 26 – TC Ranch, Bull 
Sale, Franklin, NE
Feb. 28 – Skinner Ranch 
Seedstock, Bull Sale, Hall, 
MT
Feb. 28 – Star Gate Cattle, 
Bull Sale, Twin Falls, ID
Mar. 1 – 3C Cattle Co., Bull 
Sale, Stevensville, MT
Mar. 1 – Kimm Angus, Bull 
Sale, Three Forks, MT
Mar. 1 – Loya/Wardell Angus, 
Bull Sale, Platteville, CO
Mar. 1 – Lucky 7 Angus, Bull 
Sale, Riverton, WY
Mar. 2 – Stevenson Angus 
Ranch, Bull Sale, White 
Sulphur Springs, MT
Mar. 3 – Harrell Hereford 
& Angus, Production Sale, 
Baker City, OR
Mar. 4 – Allen Brothers 

Cattle, Bull Sale, North 
Powder, OR
Mar. 4 – Apex Angus, Bull 
Sale, Valier, MT
Mar. 4 – Reid Angus Ranch, 
Bull Sale, Brush, CO 
Mar. 5 – Ox Bow Ranch, Bull 
Sale, Wolf Creek, MT
Mar. 5 – Snake River Valley 
Genetics, Bull Sale, Idaho 
Falls, ID
Mar. 6 – Cannon Angus, Bull 
Sale, Preston, ID
Mar. 6 – Dunn Ranches, Bull 
Sale, Pierce, CO
Mar. 6 – Split Diamond 
Ranch, Bull Sale, Dillon, MT
Mar. 7 – Crouthamel Cattle 
Co., Bull Sale, Stanfield, OR
Mar. 7 – Parry Angus, Bull 
Sale, Sterling, CO
Mar. 8 – Riverbend Ranch, 
Bull Sale, Idaho Falls, ID
Mar. 8 – Yardley Cattle Co., 
Bull Sale, Beaver, UT
Mar. 10 – Dal Porto 
Livestock, Bull Sale, Purdum, 
NE
Mar. 10 – Pine Coulee Bulls, 
Bull Sale, Hardin, MT
Mar. 10 – Spring Cove 
Ranch, Bull Sale, Bliss, ID
Mar. 11 – Veltkamp Angus, 
Bull Sale, Manhattan, MT
Mar. 11 – Wagon Wheel 
Ranch, Bull Sale, Yuma, CO
Mar. 12 – Hornung Livestock, 
Production Sale, Stratton, 
CO
Mar. 12 – Sitz Angus, Bull 
Sale, Dillon, MT
Mar. 13 – Sunny Okanogan 
Angus, Bull Sale, Omak, WA
Mar. 13 – Wheeler Mountain 
Ranch, Bull Sale, Whitehall, 
MT
Mar. 14 – Rollin’ Rock Angus, 
Bull Sale, Pilot Rock, OR
Mar. 14 – SHB Angus with 
GPAR, Bull Sale, Rearden, 
WA
Mar. 14 – Thomson Land 
& Livestock, Bull Sale, 
Blackfoot, ID
Mar. 15 – Chundy Land & 
Cattle, Bull Sale, Imperial, NE
Mar. 15 – Nelson Angus 
Ranch, Production Sale, 
Salmon, ID
Mar. 15 – R & R Genetics, 
Bull & Female Sale, Willard, 
UT
Mar. 15 – Ward Ranches, Bull 
Sale, Gardnerville, NV
Mar. 17 – JR & Sackmann, 
Bull Sale, Othello, WA
Mar. 17 – Rancho Casino/
Cox Ranch, Bull Sale, 
Purdum, NE
Mar. 17 – Whistling Winds 
Angus, Bull Sale, Hingham, 
MT
Mar. 18 – 7n7 Ranch, Bull 
Sale, Enterprise, OR
Mar. 18 – Bartels Angus, Bull 
Sale, Riverton, NE
Mar. 18 – ELK Angus, Bull 
Sale, Buffalo, WY
Mar. 19 – Lufkin Cattle Bull 
Sale, Tendoy, ID
Mar. 19 – Wagonhammer 
Ranches, Bull Sale, Albion, 
NE
Mar. 20 – Carter Cattle, Bull 
Sale, Pingree, ID
Mar. 20 – Oft Angus, Bull 
Sale, Vale, OR
Mar. 20 – Western Cattle 
Source, Bull Sale, Crawford, 
NE
Mar. 21 – TD Angus, Bull 
Sale, North Platte, NE
Mar. 21 – Caywood Angus 
Ranch, Bull Sale, Tendoy, ID
Mar. 21 – Montana 
Performance Bull Co-op, Bull 
Sale, Columbus, MT
Mar. 22 – Sinclair Cattle Co., 
Bull Sale, Buffalo, WY
Mar. 25 – Bar JV Angus, Bull 
Sale, Fairview, MT
Mar. 26 – Peterson Grain 
and Cattle, Bull Sale, Havre, 
MT
Mar. 27 – Vermilion Ranch, 
Production Sale, Billings, MT
Mar. 27 – Gartner-Denowh 
Angus Ranch, Bull Sale, 

Sidney, MT
Mar. 28 – Vertical Edge 
Genetics, Production Sale, 
Bancroft, ID
Mar. 31 – Silver Bit Angus 
Ranch, Bull Sale, May, ID
Apr. 1 – Hinman Angus, Bull 
Sale, Malta, MT
Apr. 1 – MJB Ranch, Bull 
Sale, Billings, MT
Apr. 3 – Arntzen Angus, Bull 
Sale, Hilger, MT
Apr. 5 – Brooks Chalky Butte 
Ranch, Bull Sale, Bowman, 
ND
Apr. 7 – FBA Ranch, Bull 
Sale, Havre, MT
Apr. 8 – Hilltop Angus 
Ranch, Bull Sale, Denton, MT

CHAROLAIS
Feb. 18 – V-A-L Charolais 
Ranch, Bull Sale, Nyssa, OR
Feb. 20 – Small Livestock, 
Bull Sale, Winnemucca, NE
Mar. 11 – Romans Ranches 
Charolais, Bull Sale, Westfall, 
OR
Mar. 22 – Valley View 
Charolais Ranch, Bull Sale, 
Polson, MT
Apr. 5 – DeBruycker 
Charolais, Bull Sale, Great 
Falls, MT
Apr. 5 – Pitchfork Charolais, 
Bull Sale, Loma, CO
Apr. 12 – Fink Beef Genetics, 
Production Sale, Randolph, 
KS

FLEKVIEH
Mar. 28 – Vertical Edge 
Genetics, Production Sale, 
Bancroft, ID

HEREFORD
Feb. 21 – Rees Bros., Bull & 
Female Sale, Morgan, UT
Feb. 10 – BB Cattle Co., Bull 
Sale, Connell, WA
Feb. 11 – South Mountain 
Cattle, Bull Sale, Caldwell, ID
Feb. 14 – Topp Herefords, 
Bull Sale, Grace City, ND
Feb. 19 – Shaw Cattle Co., 
Bull Sale, Caldwell, ID
Feb. 24 – Colyer Hereford 
& Angus, Production Sale, 
Bruneau, ID
Feb. 28 – Jamison Ranch, 
Bull Sale, Quinter, KS
Mar. 3 – Harrell Hereford 
& Angus, Production Sale, 
Baker City, OR
Mar. 4 – Ipsen Cattle, Bull 
Sale, Online
Mar. 10 – Holden Herefords, 
Bull Sale, Valier, MT
Mar. 11 – Cooper Hereford 
Ranch, Bull Sale, Willow 
Creek, MT
Mar. 12 – Udy Cattle, 
Production Sale, Rockland, 
ID
Mar. 20 – Bar Star 
Herefords, Bull Sale, 
Musselshell, MT
Mar. 26 – NJW Herefords, 
Bull Sale, Decker, MT

MAINE ANJOU
Mar. 8 – Yardley Cattle Co., 
Bull Sale, Beaver, UT

OPTIMIZER
Feb. 28 – Skinner Ranch 
Seedstock, Bull Sale, Hall, 
MT
Apr. 1 – MJB Ranch, Bull 
Sale, Billings, MT

RED ANGUS
Feb. 17 – Frank Cattle 
& Genetics, Bull Sale, 
Lodgepole, NE
Feb. 19 – Shaw Cattle Co., 
Bull Sale, Caldwell, ID
Feb. 27 – Dille Red Angus 
& 3 String Cattle, Bull Sale, 
Shoshone, ID
Feb. 27 – McCann Red 
Angus, Bull Sale, Lewiston, ID
Mar. 1 – Redland Red Angus, 
Bull Sale, Hysham, MT
Apr. 3 – Northern Lites Red 
Angus, Bull Sale, Glasgow, 
MT
Mar. 4 – Dille Red Angus 
Production Sale, Buhl, ID
Mar. 4 – Sandhill Red Angus, 
Bull Sale, Sidney, MT
Mar. 7 – Sutherlin 
Farms, Production Sale, 
Stevensville, MT
Mar. 11 – Loosli Red Angus, 
Bull Sale, Ashton, ID
Mar. 14 – Leland Red Angus, 
Bull Sale, Sidney, MT
Mar. 18 – Green Mountain 
Red Angus, Bull Sale, Three 
Forks, MT
Mar. 22 – Lautenschlager 
Red Angus, Bull Sale, 
Othello, WA

Mar. 26 – Westphal Red 
Angus, Bull Sale, Grass 
Range, MT
Apr. 8 – Beckton Red Angus, 
Bull Sale, Sheridan, WY
Apr. 11 – 5L Red Angus, Bull 
Sale, Sheridan, MT

SALERS
Feb. 28 – Skinner Ranch 
Seedstock, Bull Sale, Hall, 
MT
Apr. 1 – MJB Ranch, Bull 
Sale, Billings, MT

SIMANGUS
Feb. 17 – Bulls of the Big 
Sky, Bull Sale, Billings, MT
Feb. 22 – Lyman Livestock, 
Bull Sale, Salina, UT
Feb. 25 – Barker Cattle Co., 
Production Sale, Burley, ID
Feb. 26 – Price Cattle Co. 
& Murdock Cattle Co., Bull 
Sale, Stanfield, OR
Feb. 27 – Meyring Cattle 
Co., Bull Sale, Alliance, NE
Feb. 28 – Star Gate Cattle, 
Bull Sale, Twin Falls, ID
Mar. 1 – Trinity Farms, Bull 
Sale, Ellensburg, WA
Mar. 4 – Allen Brothers 
Cattle, Bull Sale, North 
Powder, OR
Mar. 6 – Kearns Cattle Co., 
Bull Sale, Rushville, NE
Mar. 8 – Wishbone 
Simmental, Bull Sale, 
Frannie, WY
Mar. 15 – R & R Genetics, 
Bull & Female Sale, Willard, 
UT

Mar. 21 – Black Summit 
Cattle, Bull Sale, Powell, MT
Mar. 22 – T-Heart Ranch, 
Bull Sale, La Garita, CO
Mar. 28 – Vertical Edge 
Genetics, Production Sale, 
Bancroft, ID

SIMMENTAL
Feb. 13 – Lassle Ranch 
Simmentals, Bull Sale, 
Glendive, ND
Feb. 17 – Bulls of the Big Sky, 
Bull Sale, Billings, MT
Feb. 22 – Lyman Livestock, 
Bull Sale, Salina, UT
Feb. 25 – Barker Cattle Co., 
Production Sale, Burley, ID
Feb. 26 – Price Cattle Co. 
& Murdock Cattle Co., Bull 
Sale, Stanfield, OR
Feb. 27 – Meyring Cattle 
Co., Bull Sale, Alliance, NE
Mar. 6 – Kearns Cattle Co., 
Bull Sale, Rushville, NE
Mar. 8 – Wishbone 
Simmental, Bull Sale, 
Frannie, WY
Mar. 8 – Yardley Cattle Co., 
Bull Sale, Beaver, UT
Mar. 21 – Black Summit 
Cattle, Bull Sale, Powell, MT

STABILIZER
Mar. 23-24 – Leachman 
Cattle, Bull & Heifer Sale, 
TBD

HORSE
Mar. 1 – Winnemucca 
Ranch Rodeo, Horse Sale, 
Winnemucca, NV

Sale CalendarSale Calendar

THE BULL PENTHE BULL PEN
BUYING   SELLING   TRADING   BUYING   SELLING   TRADING   OFFERING   OFFERING   ANIMALS   PRODUCTS   SERVICES   EQUIPMENTANIMALS   PRODUCTS   SERVICES   EQUIPMENT

Raising 
Registered 

Angus 
Since 1974

Degrand Family • 406-775-8861 • P.O. Box 937 • Baker, MT 59313
Cows and heifer calves for sale this fall • www.degrandangus.com

Annual Bull Sale
April 18, 2025

Baker, Montana

Bulls will be on a ra  on to 
gain two pounds a day

Bulls will not be fat with a target of 
having 1/10 of an inch of Back Fat

Bulls are developed in large 
pastures to ensure soundness

“Concentra�ng on the Basics”

Thursday, March 20, 2025 • 1pm
Producer’s Livestock • Vale, OR

 

28th Annual Performance Sale
Selling Registered Angus Bulls

Terry Oft 208-741-0824
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